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Editor  &  Publisher 


Watson 

makes  politics  elementary 


Illinois  politics  is  always  complex,  but  during  a  Presidential  election  year  when 
Illinois  is  a  pivotal  state,  the  picture  becomes  even  more  confused— especially  with 
the  addition  of  the  young  vote. 

That's  why  young  and  old  voters  will  turn  to  new  Chicago  Sun-Times  political 
editor  Jerome  Watson  to  solve  the  political  mysteries.  He's  young,  too,  but  has  an 
uncommon  understanding  of  politics  and  government  in  Illinois  and  the  nation. 
His  thorough  reporting,  mature  judgment  and  gift  for  expression  assure  readers 
the  highest  quality  of  reporting  and  commentary  on  public  affairs. 

Getting  the  facts  and  piecing  together  the  political  puzzles  are  elementary  for 
award-winner  Jerome  Watson— another  reason  why  the  CDN/S-T  Wire  Service  is 
summoned  by  editors  everywhere. 


Marshall  Field,  Publisher 
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That's  Jeffrey  St.  John.  And  you  can  get  his  Sf.  John’s  Journal 
column  for  your  newspaper  through  Copley^News  Service. 

St.  John  is  well  known  for  his  network  TV  and  radio  analyses 
of  the  Washington  scene.  He  spares  no  bureaucrats  and  he 
hits  them  where  it  hurts.  If  you  want  the  full  report  on  Wash¬ 
ington,  you  need  Jeffrey  St.  John’s  CNS  column. 

Write,  wire  or  call  collect.  P.O.  Box  190  /  San  Diego, California 
92112 /Cable;  COPNEWS  San  Diego  /  Phone  714-234-0191 
Telex  695041 
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find  a  way  to  utilize  the  numerous  talents  of  the 
Rochester  area  retirees. 

He  cited  the  number  of  skilled  jobs  needing 
attention  only  a  few  days  a  week  and  the  endless 
household  tasks  that  go  undone,  and  suggested  in 
one  of  his  columns  that  someone  organize  our 
younger-than-ever  retirees  to  do  them. 

Thus  GROW  (Gaining  Resources  for  Older 
Workers)  came  into  being. 

Co-sponsored  by  The  Times-Union,  Democrat 
and  Chronicle,  Monroe  County  Council  on  Aging, 
Rochester  Institute  of  Technology,  and  the  New 
York  State  Employment  Service,  GROW  acts  as  a 
drop-in  center,  information  and  referral  service  for 
retirees  55  and  over. 

Since  its  inception  one  month  ago,  GROW 
has  matched  the  job  needs  of  the  community  to 
the  skills  of  over  225  retired  persons. 

Its  oldest  job  applicant  to  date  is  82  years 
willing. 

Good  newspapers  move  readers. 

We  are.  We  do. 

Gannett  Rochester  Newspapers 

55  Exchange  Street,  Rochester,  N.Y.  14614 


Democrat  &  Chronicle  (morning  and  Sunday)  The  Times-Union  (evenings) 
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For  many  teachers  involved  in  Newspaper  -  in  -  the  • 
Classroom  programs,  the  greatest  obstacle  to  more  fre¬ 
quent  and  efficient  use  of  newspapers  has  been  the  rel¬ 
atively  brief  time  available  to  develop  background  ma¬ 
terial,  activities  and  additional  reading  pertinent  to 
events  covered  in  their  daily  papers. 

NATIONAL  NEWSCHECK,  a  weekly  service  published  by 
Congressianal  Quarterly  and  Editorial  Research  Re¬ 
ports,  has  came  up  with  an  answer  proven  effective  in 
pilot  progrants  in  several  school  districts. 

NEWSCHECK,  with  sponsoring  newspaper's  logo,  is  de¬ 
signed  for  distribution  to  teachers  before  each  week's 
classes  begin.  The  teacher  then  has  lead  time  in  which 
to  preview  the  expected  news  of  the  week.  Newspapers 
in  the  program  have  an  option  of  distributing  News- 
check  themselves  or  having  Newscheck  mailed  from 
Washington  directly  to  the  teachers  involved.  NEWS- 
CHECK  includes  background  briefings  of  upcoming 
news,  a  futures  log,  questions  on  newsworthy  events, 
suggested  classroom  activities,  a  local  issue  each  week 
and  artwork  to  be  used  as  a  master  for  overhead  tran¬ 
sparency. 

Early  pilot  program  results  show  NATIONAL  NEWS  - 
CHECK  can  put  your  newspaper  in  the  classroom  more 
often,  more  effectively. 

Ready  For  Your  Program  Now 

NATIONAL  NEWSCHECK  is  already  going  to  schools 
around  the  nation  this  month.  Ask  us  how  you  can  fit 
NEWSCHECK  into  your  program  for  a  better  -  than  -  ever 
Newspaper  -  in  -  the  -  Classroom. 

If  you  do  not  yet  have  a  Newspaper  -  in  -  the  -  Classroom 
program,  Newscheck  can  effectively  serve  as  your  pa¬ 
per's  "door  opener"  with  educators. 


Congressional  Quarterly 

NATIONAL  NEWSCHECK 

1735  K  Street  NW 
Washington,  D.C.  20006 

Please  send  NEWSCHECK  brochures,  rate  cards,  pilot  program 
results  and  sample  copies  to: 

NAME . 

ADDRESS  . 

CITY . 


.  STATE . ZIP . 

. . We  have  a  Newspaper-in-Classroom  program. 

.  We  are  planning  a  Newspoper-in-Classroom  program. 


r  NATIONAL 

NEWS 

CHECK 
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SEPTEMBER 

17-19 — Central  States  Circulation  Managers  Association.  Marriott  Motor 
Hotel,  Chicago. 

17-19 — Southern  Circulation  Managers'  Association.  Parliament  House. 
Birmingham,  Ala. 

17-20 — INPA  Eastern  Region.  Wychmere  Harbor  Club,  Harwich  Port. 
Cape  Cod,  Mass. 

17-20 — SNPA  Foundation  Seminar:  The  Military  in  a  Democracy.  Univer¬ 
sity  of  North  Carolina.  Chapel  Hill. 

19- 20 — Illinois  Daily  Newspaper  Markets  publishers  meeting.  Holiday  Inn 
East.  Springfield. 

20 -  New  England  Dally  Newspaper  Association,  Marriott  Motor  Hotel, 
Newton,  Mass. 

21- 22 — Allied  Daily  Newspapers.  Alderbrook  Inn.  Hood  Canal,  Union, 
Wa:  h. 

21-23— INPA  seminar.  Camelback  Inn,  Scottsdale,  Ariz. 

21- 23 — Interstate  Advertising  Managers'  Association.  Sheraton  Motor-Inn, 
Hagerstown  Md. 

22- 24 — Marine  Corps  Combat  Correspondents  Association.  Washington 
Hilton.  Washington,  D.C. 

22-24 — New  England  AP  News  Executives  Association.  Moodus,  Conn. 

22- 24 — New  E'  gland  Press  Association,  Harrison  Inn,  Southbury,  Conn. 

23- 24 — -North  Dakota  AP  Association.  Dickinson. 

24- 27 — INPA  Southern  Regional  conference.  Playboy  Plaza,  Miami,  Fla. 
24-27 — ^merIcan  Association  of  Sunday  and  Feature  Editors.  Sheraton 

IJander,  Newport,  R.l. 

24-Oct.  6 — API  Investigative  Reporters  seminar.  Columbia  University. 

27-29 — Pennsylvania  Newspaper  Publishers  Association.  Penn  Harris  Motor 
Inn,  Harrisburg.  Pa. 

27-29 — Suburban  Newspapers  of  America  Editorial  seminar.  Quality  Motel, 
Washington,  D.C. 

29- 30 — Nebraska  AP  meeting.  Holiday  House,  Beatrice. 

30- Oct.  I — Advertising  Executives  Association  of  Ohio  Daily  Newspapers. 
Pick-Fort  Hays  Hotel,  Columbus. 

30-Oct.  I — AP  Society  of  Oh'o.  Hollenden  House,  Cleveland. 

30-Oct.  I — Illinois  AP  Association.  Pheasant  Run,  St.  Char  es,  111. 

30.Oct.  I— V  irglnia  Press  Women.  Hotel  Jefferson,  Richmond. 


OCTOBER 

1-3 — Inter-State  Circulation  Managers  Association.  Wilson  Lodoe,  Ogleby 
Park,  W.  Va. 

1-3 — Ohio  Circulation  Managers  Association.  Sheraton-Columbus  Hotel, 
Columbus. 

1-4— INPA  Central  Regional  conference.  Tan-Tar-A.  Osage  Beach,  Mo. 

1- 6 — Newspaper  Food  Editors  conference.  Bellevue  Stratrord  Hotel,  Phila¬ 
delphia. 

2- 3 — UPl  Editors  &  Publishers  conference.  Statler  Hilton  Hotel,  Washing¬ 
ton.  D.C. 

6-8 — Illinois  Daily  Newspaper  Markets  Classified  Advertising  seml-ar.  Holi¬ 
day  Inn  East,  Springfield. 

6- 9 — Theta  Sigma  Phi.  Marriott  Hotel,  Houston. 

7 -  Iowa  AP  Telegraph  Editors  workshop.  Register  &  Tribune  Building,  Des 
Moines. 

8- 10— N  orthern  States  Circulation  Managers  Association.  Madden  Inn, 
Bralnerd,  Minn. 

8-11 — SNPA  Foundation  seminar;  State  court  systems.  University  of  Vir¬ 
ginia.  Charlottesville. 

8-14 — National  Newspaper  Week. 

8- 20 — API  Advertising  Executives  seminar  (for  newspapers  under  75,000 
circulation).  Columbia  University. 

9- l3 — Inter  American  Press  Association.  Santiago,  Chile. 

11-13 — Advertising  Media  Credit  Executives  Association  International. 
Safari  Hotel,  Phoenix.  Ariz. 

11- 13 — National  Newspaper  Association.  Arlington  Hotel,  Hot  Springs,  Ark. 

12- 14 — Florida  Press  Association.  Marco  Beach  Hotel.  Marco  Island,  Fla. 

1 3-  14— Nebraska  AP  Newspaper  Association.  Holiday  House,  Beatrice. 

14 -  National  Newspaperboy  Day. 

15- 17 — Inland  Daily  Press  Association.  Drake  Hotel.  Chicago. 
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We  gave^  seed  money, 
and  they  grew  us  up 
a  flourishing  plant 


Buying  other  companies  is 
one  way  for  a  business  to  ex¬ 
pand -but  “growing  your 
own”  has  very  special  satis¬ 
factions. 

That’s  why,  when  Everett 
Bryant  and  Jack  Holt  of 
Waynesboro,  Virginia,  came 
to  us  with  an  idea  for  their 
new  business,  we  were  glad 
to  back  them. 

The  idea?  A  remarkable 
new  way  to  duplicate  intri¬ 
cately-carved  wood  compo¬ 


nents  of  furniture  in  flawless 
plastic  reproductions.  Looks 
just  like  the  real  thing-and 
much  less  expensive. 

This  product  tied  in  beauti- 
fully  with  our  interest  in 
home  furnishings— an  inter¬ 
est  stemming  not  only  from 
our  Green  Stamps  gift  busi¬ 
ness,  but  also  from  the  fact 
that  our  subsidiary  compa¬ 
nies  include  Bigelow  San¬ 
ford  Inc.  (carpets).  Lea  Indus¬ 
tries,  American  Drew,  and 
Daystrom  (residential  furni¬ 
ture)  and  The  Gunlocke 


Company  (office  chairs  and 
lounge  furniture).  So  we  in¬ 
vested  the  seed  money  to 
start  Paragon  Design,  Inc. 

In  less  than  a  year,  it  was 
flourishing  in  a  26,000 
square-foot  plant,  with  50 
emptoyees. 

Helping  a  new  business 
get  started  is  only  one  of  the 
ways  we  like  to  encourage 
people.  You’ll  be  reading 
about  some  of  the  others  in 
the  months  to  come. 


Sperry  and  Hutchinson  @ 
The  Encouragement  Company 


j8888BSk  1 

Getting  to  know  us 
better.  Faster. 


Since  July  8,  you  have  been  reading  in  this 
space  something  about  Landmark  Communica¬ 
tions  .  .  .  about  its  outstanding  newspapers  in 
Norfolk,  and  Roanoke,  Va.,  and  Greensboro,  N.C., 
its  overall  operating  philosophy  and  something 
about  its  personnel. 

This  series  of  ads  has  been  able  to  touch 
only  on  the  highlights  of  some  of  the  basic  tenets 
under  which  we  operate.  They  have  stressed 
leadership  and  quality,  but  we  would  like  to  tell 
you  more  about  what  these  words  really  mean  in 
the  Landmark  organization. 

We  now  have  a  brochure  available  that  tells 
about  the  operations  of  the  newspapers  and  other 
Landmark  information  services.  This  24-page 
booklet  won’t  make  the  best  seller  list,  but  it  pro¬ 
files  the  people  and  policies  of  this  versatile  com¬ 
munications  organization. 

For  a  copy,  just  write  to  John  Colburn,  vice 
president.  Landmark  Communications,  Inc., 
Norfolk,  Va.  23501. 


LANDMARK 


150  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 


The  Virqinian-Pilot  Ledger-Star  Norfolk.  Va. 

The  Roanoke  Times  The  World-News  Roanoke.  Va. 
Greensboro  Daily  News  The  Greensboro  Record  Greensboro.  N.  C. 


V  LANDMARK  =  Quality  Newspapers 


CA  TCH-lines 


By  Lenora  Williamson 

ALL  THE  RUBBISH  THAT’S  FIT  TO  PRINT  punned  the 
kicker  for  A1  Cartwright's  flight  of  fancy  in  the  K  ilmington 
(Del.)  Evening  Journal  as  he  ruminated  over  a  possible  jour¬ 
nalistic  trend  emerging  from  the  case  of  a  Delaware  State 
News  columnist  said  to  have  been  arrested  while  allegedly 
rifling  through  Governor  Russell  Peterson’s  executive  man¬ 
sion  garbage  cans.  Police  reported  that  the  columnist  admitted 
he  had  been  at  the  gubernatorial  rubbish  in  search  of  news 
leads  for  weeks — with  some  success. 

If  this  research  technique,  a  la  Jack  Anderson,  catches  on, 
.\1  forsees  some  such  exchanges  in  newsrooms  as: 

“Editor  (irritably)  :  “You’ve  only  got  five  minutes  till  dead¬ 
line.  What  took  you  so  long?  Columnist:  I  had  to  wait  to 
dig  out  the  story.  There  were  six  seagulls  and  a  raccoon 
ahead  of  me  .  .  . 

“Governor:  Tell  your  reporters  to  stay  out  of  my  garbage. 
Editor:  You  mean  you're  attempting  not  to  gag  tlie  press?  .  .  . 

“Editor:  I’d  like  to  j)lay  your  exclusive  about  tlie  governor 
on  i)age  one,  hut  it's  much  too  long.  Columnist :  So  let  it 
slop  over  to  anotlier  page  .  .  . 

“Governor:  You  call  that  a  true  story?  Rubbish!  Editor: 
Thank  you  for  the  confirmation  .  .  .” 

*  * 

EXPENSE  ACCOUNT  SUPPLEMENT— In  a  “Reporter’s 
Notebook'’  column  from  Iceland  for  the  New  York  Times, 
Harold  Sclionberg  says  that  an  enter])rising  Italian  journalist 
bought  a  hundred  of  those  sj)ecial  chess  stamp  and  first-day 
covers  at  the  Exliibition  Hall  for  the  regular  15c  per.  Then  the 
fellow  stood  outside  Hotel  .Saga  and  sold  them  to  tourists  for 
85  each.  Further  on  the  Times  music  critic  couldn't  resist 
inserting  that  the  Icelandic  word  for  music  critic  is  tonlistar- 
gagnrynandi.  Try  spelling  that  on  your  typewriter.  It  does 
have  a  certain  rhythm. 

»  *  * 

IN  AROUND  TOWN  NOTES  for  his  Lawton  (Okla.)  Con¬ 
stitution  column.  Bill  Crawford  wrote:  “Five  Lawton  coujrles 
have  returned  from  their  annual  summer  jjlaycation  at  ('»un- 
nison,  Colorado,  where  they  have  been  fisliing  and  golfing 
for  12  consecutive  years  .  .  .”  .\nd  that,  subsequently  ad¬ 
mitted  Bill  after  some  reflection,  is  a  remarkably  long  time  to 
fish  and  golf. 

*  *  * 

THE  PRIZES  OFFERED  by  the  Sunday  magazine  of  the 
Arizona  Republic,  Phoenix,  to  the  state’s  best  chili  cook  were 
a  red  fire  extinguisher  and  a  summer  vacation  in  Lakeside. 
The  vacation  i)art  has  turned  out  to  be  less  expensive  than 
the  magazine  budgeted  since  J.  1.  Gardner,  the  winner,  lives 
in  Lakeside. 

*  *  * 

A  LITTLE  BIT  OF  KNOWLEDGE  IS  .  .  .  The  Silver  City 
Enterprise  out  in  New  Mexico  notes  that  the  current  issue  of 
New  Mexico  Magazine  features  an  article  about  a  former 
resident.  94  years  young.  This  sentence  is  (pioted:  “His  fron¬ 
tier  education  consisted  of  McDuffey’s  Electric  Reader  and 
work  as  a  printer’s  devil  on  the  Pinos  Altos  Miner,  a  weekly 
of  less  than  100  coj)ies  laboriously  hand  set  in  English  and 
Spanish.”  .Anyone  who  doesn’t  know  what’s  wrong  with  that 
sentence  can  go  to  the  foot  of  the  reading  and  writing  class — 
along  with  the  culprits. 

*  *  * 

“THE  THOUGHT  OF  MY  SWEET  CHILDREN  trudging 
hack  to  school  next  week.”  suggests  Judith  Viorst  for  her 
If  ashington  Star  Syndicate  column,  “is  enough  to  give  a  per¬ 
son  a  lumj)  in  the  throat.  Some  other  person,  that  is.  Not  me 
.  .  .  Believe  me.  The  Endless  Summer  isn’t  a  surfing  movie. 
It’s  June,  July,  and  .August  with  the  kids  .  .  .” 

*  •*•  * 

WASH  AND  WEAR  WEDDING  GOWNS  would  sell,  de¬ 
clares  Larry  Bonko  in  his  column  of  one-line  paragraphs  for 
the  Norfolk  Ledger-Star.  Also,  in  Larry’s  opinion  “For  8 
cents,  Americans  deserve  a  postage  stamp  which  tastes  better.” 
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We’ll  give  you  one  clue.  We’re  The  Oregonian  (morning)  and  The  Oregon 

This  is  an  ad  for  a  publisher  in  Portland,  Oregon.  Journal  (evening).  Together  we  cover  an  undupli- 

Last  year  our  A.M.  paper  was  No.  1  in  food  linage  out  cated  83%  of  the  1  million  Portland  metro  market, 

of  all  the  newspapers  in  the  country,  again.  If  you’d  like  some  of  our  inside  marketing  informa- 

From  right  here  in  Portland,  Oregon.  tion,  write  Richard  K.  Millison,  Marketing 

Which  isn’t  surprising  when  you  s??.  Manager,  Oregonian  Publishing  Com- 

consider  Portland’s  healthy,  diversified  ■  '  \  pany,  Portland,  Oregon  97201. 

economy,  and  the  excellent  distri-  \  Ask  us  about  the  food  day.  Or  the 

bution  available  here.  1  i  climate.  Or  who  to  see  about  good 

Which  is  why  Portland  is  one  of  \1  shelf  space.  Or  anything  else  you’d 

America’s  favorite  markets.  Both  for  1  know, 

test  and  for  everyday  selling.  1  t  Take  advantage  of  us.  We  want 

And  who  could  tell  you  more  about  \  1  your  business  and  we’re  willing  to 

this  market  than  America’s  No.  1  food  do  something  extra  to  get  it. 

advertiser,  us?  \  *S0URCE;  Media  records 

Portland,  Oragon  97201.  Reprasanted  nationally  by  Nawhousa  Newspapars,  In  Saattia  by  Q.  A.  Wallington. 


Editor  6l  Publisher 
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Robert  U.  Brown  Jamas  Wright  Brown 

Pubiishar  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Judicial  ban  on  proceedings 

Tlie  r.S.  Fifth  (’.irciiit  Cioint  of  Appeals  has  overturned  contempt 
of  court  convictions  of  two  liaton  Rouge,  La.,  reporters  who  liad 
printed  testimony  given  at  a  hearing  for  a  local  civil  rights  leader 
after  thev  were  told  not  to  do  so  by  the  presiding  U.S.  District  Court 
judge. 

Holding  that  the  verbal  order  banning  news  coverage  was  invalid, 
the  Court  of  Appeals  said  no  decision  has  ever  sanctioned  “any  ju¬ 
dicial  prohibition  of  the  right  of  the  press  to  publish  accurately  re¬ 
ports  of  proceedings  which  transpire  in  ojjen  court.”  The  Court  .said 
it  had  “grave  reservations”  that  such  an  order  could  be  made  without 
serious  inroads  into  the  First  .Amendment.  “Censorship  in  any  form — 
judicial  censorship  included — is  simplv  incompatible  with  the  dictates 
of  the  Constitution  and  the  concept  of  a  free  press.” 

■Several  judges  in  recent  years  have  admonished  reporters,  for  various 
reasons,  not  to  report  ])rocecdings  taking  place  in  court  which  has 
prompted  E.'s.l’  to  ask  on  these  occasions:  “When  is  an  open  court  not 
an  oj)cn  court?”  AVe  now  have  the  legal  ruling  that  an  open  court  is 
always  an  open  court,  and  we  hope  that  will  be  the  end  of  that. 


Laws  restricting  ads 

.Action  by  two  large  supermarket  and  jiharmacy  chains  to  overturn 
state  laws  prohibiting  the  advertising  of  retail  prescription  drug  prices 
could  be  the  beginning  of  a  widespread  attack  on  the  maze  of  state 
laws  controlling  and  restricting  the  advertising  of  numerous  businesses 
and  jirofessions  from  morticians  and  optometrists  to  dentists  and 
dcK  tors. 

I’athmark,  one  of  the  largest  supermarket  and  |)harmacy  chains  in 
the  East,  has  brought  suit  in  \ew  A'ork,  New  Jersey  and  C>onnecticut 
to  upset  laws  banning  the  advertising  of  prices  for  retail  ])rescription 
drugs.  Osco  Drugs,  Inc.,  an  Illinois  pharmacy  chain,  has  defied  such 
laws  in  other  states.  These  actions  apparently  have  the  support  of 
consumer  advocates  including  the  Ihesident’s  consumer  adviser,  Vir¬ 
ginia  H.  Knauer. 

If  the  ]K:rtinent  slate  laws  are  overturned  in  this  case,  it  can  be  ex¬ 
pected  that  state  laws  restricting  other  types  of  advertising  to  the 
consumer  will  be  attacked  also. 
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Attica  report 

-Although  the  report  of  the  special  commission  investigating  the 
year-old  .Attica  Prison  uprising  censured  news  media  for  publishing 
false  rc])orts  it  placed  the  blame  for  most  of  these  erroneous  rejxirts 
on  numerous  jiublic  officials  at  .Attica  and  the  .State  capitol.  The  press 
is  criticized  for  not  correcting  the  early  inaccurate  stories  about  the 
role  of  the  National  Ciuaid  in  putting  down  the  uprising  although 
the  truth  about  all  other  as|)ects  was  published  when  it  became  avail¬ 
able. 

1  he  ie|X)rt  of  the  commission  includes  the  bromide  known  to  all 
newsmen  that  “rumors  can  have  an  inflammatory  effect,”  etc.  It  might 
have  included  also  the  one  about  “your  facts  are  only  as  good  as  your 
source.” 


London:  23  Ethelbert  Road,  Blrchington,  Kont 
England.  Alan  Dolafons.  Manager. 
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letters 


A  CASE  OF  EMPHASIS 

In  taking  Erwin  Canham  to  task  (August 
12)  for  his  views  on  interpretive  reporting, 
Lester  Markel  misses  the  point  rather 
badly,  just  as  many  other  writers  have.  I’m 
not  sure,  but  I  think  the  main  problem  is 
one  of  misdirected  emphasis.  What  the  ar¬ 
gument  is  really  about,  it  seems  to  me,  is 
not  what  to  call  opinion  writing,  or  whether 
there  is  any  real  difference  between  opinion 
and  interpretation,  but  is  simply  whether 
opinion  writing  ought  to  he  kept  on  the 
editorial  page  or  whether  it  has  grown  up 
enough  to  be  allowed  to  roam  freely  through 
the  pages  of  your  daily  newspaper.  My  own 
feeling  is  that  opinion  writing  belongs 
wherever  the  news  editor  thinks  it  belongs, 
including  page  one,  so  long  as  the  story  is 
clearly  identified  as  opinion.  How  to  ac¬ 
complish  this  immediate  identification  is 
the  real  problem. 

We’re  all  familiar  with  the  arguments 
Mr.  Markel  gives  about  how  no  news  story 
is  ever  completely  objective,  but  he’s 
merely  begging  the  question.  Objectivity 
is  an  ideal,  and  always  has  been.  How 
close  a  news  team  comes  to  this  ideal  of 
total  objectivity  is,  in  a  real  sense,  the 
measure  of  its  worth. 

Mr.  Markel’s  examples  of  what  are  and 
are  not  opinion  are  pure  nonsense.  A  story 
explaining  why  Spiro  Agnew  attacks  the 
press,  which  he  calls  interpretation,  is  of 
course  only  the  opinion  of  the  reporter  who 
wrote  the  story — and  no  matter  how  good 
his  credentials,  how  erudite  his  background, 
how  extensive  his  experience,  it  is  still  no 
more  than  one  man’s  (or  woman’s)  opin¬ 
ion,  as  such  could  be  argued  against  by 
anyone  who  holds  a  different  opinion.  The 
only  human  being  who  could  write  a  fac¬ 
tual  piece  on  why  Spiro  Agnew  attacks  the 
press  is  Spiro  .\gnew.  This  is  so  elementary 
it  seems  silly  even  to  bring  it  up. 

One  final  observation — Mr.  Markel  be¬ 
labors  the  point  that  today’s  news  is  so  com¬ 
plex  that  ordinary  mortals  could  never  un¬ 
derstand  any  of  it  without  the  guiding  hand 
of  some  omniscient  reporter  telling  them 
what  to  think.  I  don’t  for  a  minute  believe 
this.  Please,  Mr.  Markel.  give  your  average 
daily  newsj)aj)er  reader  credit  for  having 
a  mind  of  his  own  and  even,  on  occasion, 
the  ability  to  use  it. 

Larry  M.  Dunning 

Denver,  Colo. 

*  *  * 

Lester  Markel  writes  “there  must  he  un¬ 
flagging  effort  to  prevent  editorial  judg¬ 
ment  from  influencing  news  policy.  I  don’t 
know  what  on  earth  besides  editorial  judg¬ 
ment  can  decide  it,  except  maybe  publish¬ 
ers’  prejudices. 

Edward  P.  Doylk 

Chicago 

*  *  « 

HOLD  THE  PHONE! 

In  re,  ’’Telephone  Tactics,”  (Aug.  5)  — 

Thomas  C.  Hunter  touches  on  the  self¬ 
inflation  tactic  of  the  (usually  a)  PR  op¬ 
erative  who  has  the  secretary  get  you  on 
the  line,  but  this  is  not  limited  only  to  pub¬ 
lic  relations  people.  Also  suffering  from 
this  particular  malady  are  minor  industrial 


executives  and  most  functionaries  in  the 
educational  system. 

There  are  two  solutions,  and  either  as¬ 
sures  that  the  party  trying  the  “Hold  the 
phone  for  Mr.  Blank”  tactic  won’t  do  it 
to  you  again. 

The  first  is  to  wait,  patiently,  and  as  soon 
as  Mr.  Blank  is  on  the  line,  tell  him  quickly, 
“Look  here,  Charlie,  my  time’s  probably 
much  more  important  than  yours  and  I’m 
very  busy,  so  when  you  want  to  talk  to  me. 
I’ll  he  happy  to  talk  to  you.”  Then  hang  up. 

The  second — and  much  more  lastingly 
malicious — is  to  thank  the  girl  and  place 
the  phone  on  your  desk.  Don’t  put  it  on 
hold,  just  let  it  lie  there  for  four  or  five 
minutes,  absorbing  your  usual  office  noises. 
Mr.  Blank  may  or  may  not  have  waited. 
Often,  he  has,  and  you’ve  completely  one- 
upped  him. 

Fred  Burgess 

Sampson  Independent, 

Clinton,  N.C. 

*  *  * 

SUBPOENA  GUIDE 

The  effect  of  the  recent  Supreme  Court 
decision  in  the  subpoena  cases  is  to  of¬ 
ficially  open  the  “Era  of  Systematized  Prop¬ 
aganda.”  as  a  substitute  for  the  popular 
concept  of  “Freedom  of  the  Press.”  It  very 
specifically  legalizes  the  technique  of  a  na¬ 
tion-wide  “Conspiracy  of  Silence”  as  a 
modus  operand!,  and  as  an  arm  of  gov¬ 
ernment  at  all  levels.  It  curtails  sharply 
the  “Right  to  Know”  of  the  public,  since 
few,  if  any  publishers,  can  afford  the  great 
and  expensive  litigation  to  protect  informa¬ 
tion  sources. 

To  my  best  knowledge,  none  of  the  more 
than  7.000  press  agents  in  the  federal  gov¬ 
ernment  have  resigned  their  jobs  in  pro¬ 
test  or  even  commented  in  criticism  of  the 
decision  or  defense  of  the  press.  Perhaps 
they  prefer  a  “Controlled  Press”  —  so 
symptomatic  of  sick  government  everywhere, 
i.e.  “Print  it  as  we  say  it  is.  not  as  it  is.” 

Now  in  college  courses  in  journalism 
there  will  have  to  be  credit  courses  in: 
How  to  answer  a  subpoena;  How  to  con¬ 
duct  yourself  as  a  witness;  How  to  handle 
yourself  in  cross-examination;  ad  infinitum. 
I  will  have  to  revise  my  widely  used  com¬ 
munications  manual  to  include  a  section 
on  “Do’s  and  Don’ts  for  handling  legal 
fishing  expeditions.”  The  decision  actually 
rejects  concepts  which  date  back  to  the 
Magna  Charta,  not  alone  the  Founding 
Fathers  of  America. 

Hartley  W.  Barclay 
Executive  director.  Management  Research 

Institute,  Port  Chester,  N.Y. 

*  *  * 

DEADLINE  DUTIES 

Regarding  your  story  (August  12) — “J- 
graduates  decry  neglect  of  writing  for 
deadlines” — I  wonder  what  colleges  these 
reporters  attended? 

It  is  for  certain  none  of  the  reporters 
mentioned  is  a  Kent  .Journalism  graduate 
in  news-editorial.  Not  only  are  the  stu¬ 
dents  in  our  news  writing  classes  subjected 
to  deadline  pressure,  but  they  also  have 
the  pressure  of  deadlines  in  two  editing 
courses,  and  in  a  course  called  Reporting 
Public  Affairs.  In  RPA  the  student  gathers 
stories  from  public  agencies  and  at  public 
meetings. 

The  students  further  learn  about  dead¬ 
line  pressure  by  being  required  to  cover 


beats  for  the  campus  daily  as  part  of  the 
requirement  for  one  of  the  three  news 
writing  courses.  Then  each  student  is  re¬ 
quired  to  serve  a  10-week  internship  as 
reporter-photographer  for  a  non-campus 
newspaper.  This  is  a  full-time  job  during 
which  the  student  is  a  staff  member  of  the 
paper. 

All  students  are  required  to  take  courses 
in  law  and  ethics,  and  these  are  tough 
courses. 

Ralph  C.  Darrow 
Assistant  professor.  School  of  Journalism, 

Kent  State  University,  Kent,  Ohio. 

It  It  if 

WORDLESS  REQUIEM 

Could  this  editorial  treatment  of  the 
Olympic  blood  bath  be  unique?  Credit 


for  the  wordless  requiem  goes  to  Ron 
Lorenzen,  associate  editor  of  the  Times- 
Democrat. 

Henry  B.  Hook 
Publisher  of  the  Davenport  (Iowa)  Times- 
Democrat. 


Short  Takes 

Due  to  typographical  errors,  a  para¬ 
graph  in  yesterday’s  article  on  these 
pages  by  D.  Paul  B.  Klaman  on  the  mort¬ 
gage  market  was  gargled. — Washington 
Post. 

♦  *  * 

Led  by  Paul  R  ,  physical  director  at 
the  Y,  the  w'omen  performed  a  variety  of 
exercises  in  the  latest  Swim  and  Trim 
class,  ending  the  exercise  period  by  jog¬ 
ging  around  the  guy  four  times. — Rock 
Hill  (S.C.)  Evening  Herald. 

*  *  * 

CLASSIFIED  AD:  The  following 
openings  are  for  executives  within  our 
company  w'hose  secretaries  work  with  a 
great  deal  of  independent  responsibility 
and  handle  a  particularly  wide  range  of 
beauties. — Asbury  Park  (N.J.)  Evening 
Press. 

♦  ♦  * 

Police  say  G  H  shot  his  wife 
.  .  .  with  a  20  gauge  shotgun  and  then 
killed  himself  after  she  came  to  his  home 
to  pick  up  some  personal  items. — Portland 
Oregon  Journal. 
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The  New  YorkTimes 
News  Service 
now  adds  an  extra 
dimension  to 
its  wire  and  maii 
faciiities... 

N  YT  Photos 


The  New  York  Times  originates  more  pictures  of 
national  and  international  interest  than  any  other  newspaper 
in  the  world  To  fill  the  increasing  demand  by  editors  for 
significant  pictorial  material,  beginning  Monday.  October  2. 
The  New  York  Times  News  Service  is  making  available  to 
client  newspapers  the  extensive  photo  and  line  art 
resources  of  The  New  York  Times 

NYT  Photos  IS  offered  as  a  Monday-through-Fnday 
mail  service  Each  week  clients  receive  a  minimum  of  20 
pictures  mostly  photographs,  with  an  occasional  map 
or  chart  All  material  is  designed  to  supplement  the  daily 
dispatches  and  features  received  by  Times  wire  and  mail 
service  subscribers  Each  picture  Is  fully  captioned  and 
accompanied  by  the  story  it  illustrates  New  York  Times 
picture  editors  select  only  material  that  can  hold  up  under 
the  pressure  of  news  perishability 

Since  NYT  Photos  is  designed  to  be  used  with  T imes 
dispatches  and  features,  the  service  is  for  subscribers  of 
The  New  York  Times  wire  and  mail  services,  as  well  as 
newspapers  taking  The  PM  Wire.  [These  services  may 
also  be  bought  without  pictures,  of  course.] 

If  you  are  a  wire  or  mail  client  of  The  New  York  Times 
News  Service  or  would  like  to  be  -  and  you  d  like  to  see 
live  samples  of  NYT  Photos  for  a  week,  just  call  collect 
[212]  556-7087  Or  write  R  R.  Buckingham,  editor 
and  general  manager,  or  Richard  Long,  manager,  for 
complete  details. 

The  New  York  Times  News  Service 
229  West  43d  Street 
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MGD  develops  new  systems 
for  newspaper  production 


By  Gerald  B.  Healey 

MGD  Graphic  Systems,  North  Ameri¬ 
can  Rockwell  subsidiary,  this  week  an¬ 
nounced  its  entry  into  the  newspaper 
“pre-press”  market. 

Its  new  phototypesetter  and  optical 
character  reader  were  shown  to  the  news¬ 
paper  and  trade  press  in  Chicago  (Sep¬ 
tember  12)  when  MGD  also  introduced  a 
four-plate-wide  web  offset  newspaper 
press  called  the  Cosmo-Offset,  designed 
for  medium  and  small  sized  dailies. 

Also  announced  was  a  computerized 
pi-ess  control  system  from  which  one  oper¬ 
ator  can  control  press  quality  on  large 
newspaper  offset  presses,  a  jf  j,  MGD 
officials  said,  that  formerly  required  five 
to  14  men. 

Bert  Bassett,  MGD  president,  described 
the  pre-press  system.  He  said  the  Metro- 
Set  is  the  first  third-generation  cathode 
ray  tube  iihototypesetter  priced  below 
$100,000,  (E&P,  September  9),  putting  1,- 
000  lines-per-minute  speed  and  100-font 
storage  capacity  within  reach  of  many 
newspapers. 

Laser  lieams  arc  used 

The  Metro-Reader  uses  lasers.  Bassett 


said  it  would  equal  or  exceed  the  per¬ 
formance  of  any  existing  OCR.  It  reads 
copy  at  more  than  four  pages  per  minute. 
The  price  is  under  $60,000. 

The  computerized  Goss  press  control 
system  and  a  newspaper  page  reader  use 
miniaturized  solid  state  circuitry  similar 
to  that  which  enables  huge  rockets  to  es¬ 
cape  the  earth’s  gravity,  according  to 
Karl  Hoenecke,  president  of  the  Goss  Di¬ 
vision. 

An  information  products  group  within 
MGD  (Miehle-Goss- Dexter)  will  design, 
manufacture  and  market  the  Metro-Set 
and  Metro-Reader.  This  unit  is  headed  by 
Robert  M.  Janowiak,  former  director  of 
computer  sciences  research  at  IIT  Re¬ 
search  Institute,  Chicago. 

The  announcements  marked  the  third 
anniversary  of  the  merger  of  North 
American  Rockwell,  prime  contractor  for 
the  .\pollo  moon  landing  and  space  shuttle 
programs  with  more  than  $2  billion  in 
annual  sales,  and  MGD,  with  sales  of 
approximately  $165  million. 

Upon  the  merger,  consultation  began 
between  MGD  and  NR’s  electronics  group 
to  apply  space  technology  to  printing 


E*P 

Every  Saturday  Since  i  884 


needs.  Norman  J.  Ryker  Jr.,  formerly 
vicepresident /engineering  and  testing  on 
NR’s  Apollo  spacecraft  team,  headed  the 
MGD  efforts  in  this  area. 

Life  saver  for  printing 

Bassett,  introducing  the  new  products, 
said  that  electronics,  supposedly  the  big¬ 
gest  threat  to  the  survival  of  the  printed 
word,  is  potentially  printing’s  life  saver. 
He  added  that  one  of  the  roles  of  printing 
press  manufacturers  “is  to  act  as  a  bridge 
between  computer  technologj'  and  the 
graphic  arts  industry. 

“Our  job,”  he  said,  “is  to  help  newspa¬ 
pers  and  commercial  printers  apply  the 
sophisticated  electronics,  lasers  and  elec¬ 
tro-optics  that  have  already  been  de¬ 
veloped  and  refined  in  the  space  and  de¬ 
fense  efforts.” 

He  cited  a  $100,000  MGD-sponsored 
study  of  the  printing  industry’s  future  in 
stating  that  newspapers  need  high  techno¬ 
logy  and  automation  to  maintain  their 
lead  as  the  largest  mass  communications 
medium. 

The  study,  by  Battelle  Memorial  Insti¬ 
tute,  forecasts  a  climb  in  daily  newspaper 
circulation  from  62.2  million  in  1971  to 
85.9  million  in  1985. 

Possible  competition 

Bassett  cited  as  a  test  of  newspaper 
management  skills  by  emerging  competi¬ 
tive  media  the  following: 

•  Regionalized  magazine  editions  and 
consumer-service  computers,  “trying  to 
(Continued  on  page  10) 


Goss  markets  new  4-page  wide  web  offset  press 


A  new  four- plate  wide  offset  press  for 
daily  newspapers  in  the  mid-size  range 
was  announced  this  week  by  the  Goss 
division  of  MGD  Graphic  Systems,  North 
American  Rockwell. 

The  Cosmo-Offset  is  aimed  at  newspa¬ 
pers  with  a  circulation  range  of  from 
29,000  to  70,000,  Goss  said.  The  press,  now 
being  marketed  by  Goss,  will  be  ready  for 
initial  delivery  in  the  latter  half  of  1973. 

In  announcing  the  Cosmo-Offset,  Karl 
Hoenecke,  Goss  president,  pointed  out  that 
the  new  press  takes  a  place  between 
Goss’s  single-width  Urbanite  and  its  dou¬ 
ble-width  Metro.  The  company  also  makes 
tw'o  other  offset  presses,  the  Suburban  and 
Community. 

The  Metro-Offset  runs  at  60,000  papers 
per  hour  while  the  new  Cosmo-Offset  is 
designed  to  run  at  50,000  papers  per 
hour. 

A  four-unit  Cosmo-Offset  will  equal  the 
page  capacity  of  an  eight-unit  two-plate 
wide  Urbanite.  In  addition,  it  gives  a 
plant  the  flexiblity  of  a  double-width  press 
in  page  positioning,  color  positioning,  sec¬ 
tion  products,  etc.,  Goss  said. 

The  Cosmo-Offset  units  can  be  floor 
mounted  or  stacked  with  end  fed  continu¬ 
ous  feed  roll  stands  or  under  fed  by  using 
Goss  reels,  tensions,  and  pasters. 


Engineers'  design  of  Cosmo-Offset  press  unit. 
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MGD  systems 

{Continued  from  page  9) 

muscle  into  the  newspapers’  marketing 
territory.” 

•  Growth  of  community  antenna  televi¬ 
sion  and  possible  application  of  the  fac¬ 
simile  process  as  a  printing  device  in  the 
home. 

He  said  MGD’s  plans  are  to  spearhead 
a  printing  industry  campaign  to  fight  oth¬ 
er  media  hy  increased  use  of  electronics  to 
cut  production  costs  and  increase  printing 
quality. 

He  said  the  new  products  will  not  be 
ready  for  marketing  until  next  year  and 
other  conceptual  developments  in  the  pre¬ 
press  field  hy  MGD  can  be  anticipated 
within  two  or  three  more  years. 

It  was  explained  that  the  Metro-Set 
will  be  capable  of  performing  tyi)esetting 
jobs  in  one  minute  that  would  take  more 
than  an  hour  on  the  fastest  hot-metal 
linecasting  machines  available. 

The  Metro-Reader  will  literally  “read” 
reporter’s  stories  as  rapidly  as  the  gradu¬ 
ate  of  a  speed-reading  course  and  at  the 
same  time  translate  them  into  data  forms 
directly  usable  by  a  computer.  Thus  there 
will  be  no  need  to  re-keyboard  the  story. 

The  Metro-Reader  is  being  developed  in 
cooperation  with  Cognitronics  Inc.  of  New 
York. 

The  Metro-Reader  will  he  capable  of 
recognizing  type  faces  highly  legible  to 
both  the  naked  eye  and  a  computer.  It  has 
a  peak  recognition  rate  of  120  characters 
per  second.  Lasers  provide  the  simplest 
and  most  reliable  scanning  techniques 
available,  MGD  engineers  have  found. 

New  press  system  in  use 

First  installation  of  the  Goss  press 
control  sy.stem  (PCS)  was  w’ith  a  new 
seven-unit  Metro-Offset  press  at  the  Ap- 
plcton  (Wis.)  PoHt-Crcscvnt  which  went 
on  edition  with  the  equipment  Sunday, 
September  10. 

The  PCS  cuts  makeready  drastically 
with  pushbutton  performance  that  presets 
ink  and  compensator  for  the  press.  The 
console  also  allows  the  opeiator  to  make 
ink  and  compensator  adjustments  during 
the  run — from  one  central  location. 

The  newspaper  page  reader,  which  is 
for  use  with  the  PCS,  eliminates  many  of 
the  problems  associated  with  press  start¬ 
up.  By  predetermining  the  volume  of  ink 
I’equired  by  the  form  being  printed,  the 
time  to  achieve  salable  copies  is 
significantly  reduced.  Delivery  of  the 
proper  ink  volume  is  assured  through  the 
positive  volumetric  delivery  of  the  injec¬ 
tor  ink  system  w’hich  provides  one  ink 
injector  per  ink-control  zone  or  column. 
Presetting  an  entire  printing  column 
takes  70  seconds. 

The  reader  determines  printed  area 
coverage  on  a  column-by-column  basis. 
Thus,  the  volume  of  ink  which  must  he 
delivered  by  each  ink  injector  can  be 
predetermined. 

The  reader  determines  printed  area 
coverage  by  taking  measurements  on  the 
page  negative  used  to  make  an  offset 
plate.  An  area  of  column  width  by  printed 
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MOVING  UP — Promoted  at  the  Houston  Post 
are:  Ellen  Middlebroolc.  left,  to  assistant  city 
desk  chief,  and  Lynne  Millar,  assistant  news  edi¬ 
tor.  They  are  the  first  women  to  hold  these  jobs 
at  the  Post. 


length  is  displayed  on  the  panel  and  also 
recorded  on  paper  tape. 

Inking  is  pro-measured 

In  opeiation,  the  unit  positions  one 
column  in  the  reading  area,  measures  the 
printed  area,  records  the  information, 
then  positions  the  next  column.  This  oper¬ 
ation  continues  until  the  entire  page  nega¬ 
tive  is  read.  Reading  a  single  page  can  be 
accomplished  in  1.5  seconds. 

After  all  pages  for  a  given  run  are 
read,  the  information  on  the  paper  tape  is 
entered  into  the  PCS  via  a  teleprinter. 
The  PCS  computes  the  printed  area  cor- 
resiwnding  to  each  column  from  the  read¬ 
ings  provided  by  the  reader. 

Rased  on  the  desired  ink  density  previ¬ 
ously  specified  by  the  pressmen,  the  PCS 
computes  the  required  volume  of  ink  per 
column  and  converts  these  volumes  to  ink 
injector  settings.  These  settings  are 
transferred  to  the  press  during  the  PCS 
preset  operation. 

In  the  Post-Crescent  operation,  the  Sep¬ 
tember  10  edition  emerged  in  six-column 
format. 

Removal  of  all  hot  metal  printing 
equipment  and  the  old  letterpress  began 
this  week  after  which  the  present  building 
in  downtown  Appleton  will  be  remodelled. 

All  composing  room  operations,  news, 
display  and  classified,  are  computerized. 

• 

Fire  in  Times  plant 

A  spectacular,  smoky  fire  (September 
12)  in  the  Kew  York  Times’  West  Side 
production  plant  at  64th  Street  and  West 
End  Avenue  caused  slight  damage  to 
presses,  newsprint  and  sections  already 
printed  for  Sunday’s  (September  17)  edi¬ 
tion.  About  300  employes  were  evacuated 
when  the  fire  swept  through  air- 
conditioning  ducts  in  the  four-story  build¬ 
ing. 
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Pay  Board  cuts 
part  of  raises 
in  Washington 

Wage  increases  given  under  union  con¬ 
tracts  to  more  than  2,500  employes  of  the 
Washington  Post  and  the  Washington 
Star-News  were  ordered  reduced  by  the 
Pay  Board  this  week. 

The  board  also  asked  the  Price  Commis¬ 
sion  to  investigate  whether  the  wage  cuts 
will  produce  “windfall  profits”  for  either 
newspaper.  A  Price  Commission  spokes¬ 
man  said  it  would  ask  the  newspapers  to 
readjust  advertising  and  circulation  rate 
increases  allowed  early  this  year. 

Martin  Cohen,  comptroller  of  the  Post, 
and  J.  H.  Kauffmann,  president  of  the 
Evening  Star  Newspaper  Company,  said 
they  were  confident  they  could  justify  ad¬ 
vertising  and  circulation  rate  increases,  on 
the  ground  that  they  were  less  than  could 
have  been  claimed  under  the  guidelines. 

The  wage  rollback  affects  both  craft 
unions  and  the  Guild  hut  it  became  effec¬ 
tive  with  current  payroll  checks,  rather 
than  being  retroactive.  The  problem  con¬ 
fronting  the  newspapers  was  how  to  ap¬ 
portion  the  reductions  since  all  of  those 
affected  didn’t  receive  the  same  percent¬ 
age  increases. 

The  Pay  Board  figured  the  overall  raise 
as  13.1  percent  and  ordered  that  it  be 
reduced  to  8.5  percent,  saying  this  was  not 
“unieasonahly  inconsistent”  with  its  stan¬ 
dard  of  5.5  percent,  plus  allowance  for 
productivity  gains.  The  raises  worked  out 
to  an  average  of  72  cents  an  hour.  The 
cutback  makes  it  60  cents  an  hour. 

The  production  employes  were  original¬ 
ly  supposed  to  get  their  fall  pay  increase 
last  October  1.  They  did  not  actually  start 
getting  it  until  November  14  because  of 
last  year’s  wage-price  freeze.  The  hoard 
granted  them  their  60  cents  an  hour  raise 
for  that  six-week  freeze  period,  as  a  re¬ 
troactive  lump-sum  payment. 

The  1,000  clerical  and  editorial  employ¬ 
ees  at  The  Post  received  pay  raises  last 
November  14  and  again  in  May.  The  Pay 
Board  said  that  the  two  increases  worked 
out  to  about  99  cents  an  hour,  or  a  13.1 
percent  raise.  It  ordered  a  rollback  to  8.5 
percent,  also  effective  this  week. 

• 

Philadelphia  Inquirer 
names  executive  editor 

Lee  Hills,  president  of  Knight  Newspa¬ 
pers,  announced  this  week  the  appoint¬ 
ment  of  Eugene  L.  Roberts  Jr.,  now  na¬ 
tional  editor  of  the  New  York  Times,  as 
executive  editor  of  the  Philadelphia  In¬ 
quirer. 

John  McMullan,  executive  editor  of  the 
Inquirer  since  1970,  will  return  to  Miami 
as  an  aide  to  A.  H.  Chapman  Jr.,  execu¬ 
tive  vicepresident,  for  special  KNI  busi¬ 
ness  projects. 

Roberts,  a  1962  Nieman  Fellow  at  Har¬ 
vard,  became  the  Southern  correspondent 
for  the  New  York  Times  in  1965.  After 
covering  Vietnam  assignments  he  went  on 
the  national  news  desk.  His  move  to  Phil¬ 
adelphia  takes  place  October  15. 
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Jocks  (newsmen  in  disguise) 
reported  tragedy  in  Munich 


“Mit  der  huffenuandpufTen,”  as  one  re¬ 
porter  noted,  newsmen  at  the  Olympic 
Games  in  Munich  last  week  made  like  ath¬ 
letes  to  penetrate  the  security  and  pet 
frapments  of  information  after  word 
spread  that  there  had  been  a  shootinp  in 
the  Israeli  quarters  of  Olympic  Villape. 

Reporters  and  photopraphers  borrowed 
“credentials” — blazers,  sweatsuits,  official 
Olympic  uniforms,  etc. — from  friendly 
athletes  and  scaled  walls  to  reach  vantape 
points  for  observinp  what  was  happeninp 
in  sealed-off  areas. 

Those  details  of  how  newsmen  reacted 
to  early  mominp  (September  5)  radio 
reports  came  throuph  this  week  in  first- 
person  accounts  for  the  AP  and  the  UPI 
lops.  Their  preatest  hurdle,  accordinp  to 
the  UPI  version,  was  the  complete  lack  of 
official  information  while  lumors  cropped 
up  every  hour  and  some  newsmen  fell  into 
traps. 

For  23  hours  many  of  the  members  of 
the  press  corps,  numberinp  at  least  4,000, 
stayed  with  the  story  that  bepan  with  the 
killinp  of  two  Israel  athletes  in  Olympia 
Villape  and  climaxed  with  a  shootout  at 
an  airport  near  Munich  in  which  15  more 
people,  includinp  Israeli  hostapes  and 
Arab  puerrillas  were  slain.  (E&P,  Sep¬ 
tember  9). 

‘Dawn  was  just  breaking' 

“Dawn  was  just  breakinp  in  Munich  on 
September  5  and  the  crew  in  the  UPI 
Special  Olympics  bureau  was  windinp  up 
the  last  of  the  overnipht  report  when 
word  came  that  somethinp  was  very,  very 
wronp  in  the  peaceful  Olympic  Villape 
where  12,000  athletes  and  officials  were 
housed,”  began  the  advisory  to  UPI  edi¬ 
tors. 

“Darrell  Mack,  who  was  on  the  over¬ 
nipht  desk,  was  just  about  to  head  for  the 
sack — but  instead  headed  for  the  Villape, 
accompanied  by  photographer  Lucien  Me- 
lace  from  Rome.  Moments  later  he  was 
followed  by  UPI  vicepresident  Pete  Wil¬ 
lett,  audio’s  Stan  Sabik  and  columnist 
Milton  Richman.  Willett  was  w  arinp  a 
blue-and-white  track  suit  and  he  fell  in 
step  with  two  Australian  girl  runners. 
Making  like  an  athlete,  Willett  went 
huffing  and  puffing  past  guards.” 

A  footnote  to  this  episode:  “Willett  ac¬ 
tually  was  thrown  out  of  the  Village  three 
times  after  reaching  good  vantage  points. 
One  time  he  implored  runners  accompany¬ 
ing  him,  ‘Aw,  come  on,  fellows.  I’m  just  a 
poor  newspaperman.  Take  it  easy.” 

AP  staffers,  according  to  the  log  item, 
went  to  bed  early  Tuesday  morning  (Sep¬ 
tember  5)  thinking  the  biggest  news  in 
Olympic  Village  was  swimmer  Rick 
Demont’s  loss  of  a  gold  medal  because  he 
had  taken  medicine  for  his  asthma.  Lon¬ 
don  news  editor  Gene  Levin  and  general 
sports  editor  Rob  Johnson  had  talked  until 
4:30  a.m.  planning  coverage  of  the  day’s 
events.  They  left  calls  to  be  awakened  at 
7:30  a.m. 

Many  AP  staffers  snapped  back  into 
action  after  an  early  rising  staffer,  Nick 


Staudinger,  in  Frankfurt  alerted  a  supe¬ 
rior  to  a  “vague  radio  report”  about  a 
.shooting  in  Olympic  Village.  Herb  Schmitt 
checked  with  Munich  police  then  hurried 
to  the  Press  Center  and  passed  the  word. 

“Paris  staffer  John  Vinocur  dressed  and 
went  straight  to  the  Village,”  Johnson 
reported.  “He  scaled  a  fence  and  bumped 
into  U.S.  heavyweight  boxer  Duane 
Robick  who  let  Vinocur  borrow  his  U.S. 
team  jacket  long  enough  to  make  a  check 
and  get  .some  quotes. 

“Special  correspondent  Will  Grimsley 
donned  a  blazer  with  a  U.S.  Olympic  Com¬ 
mittee  patch  on  the  breast  pocket.  Strid¬ 
ing  importantly  like  the  most  pompous  of 
Olympic  officials,  he  got  into  the  Village 
without  challenge. 

Looked  like  a  swimmer 

“Karol  Stonger  borrowed  a  team  jacket 
from  former  Olympian  Debbie  Meyer,  who 
had  been  working  as  a  stringer  for  AP. 
With  her  short-cropped  hair  and  slender 
figure,  Karol  got  by  as  a  member  of  the 
girls’  swimming  team.” 

Karol  got  into  the  Puerto  Rican  quar¬ 
ters  which  overlooked  the  scene  of  the 
Arabs’  invasion  and  she  feared  she  might 
be  evicted  if  caught  in  the  men’s  quarters. 
Once  she  hid  under  a  bed  as  police  came 
by,  then  popped  back  to  her  vantage 
point. 

After  making  a  phone  call  in  the  hall 
she  was  “challenged”  but  luckily  the  chal¬ 
lenger  w'as  a  fellow  Hoosier,  Gene  Rar- 
ton,  coach  of  the  Puerto  Rican  team,  who 
agreed  to  let  her  stay.  Then  a  member  of 
the  shooting  team  lent  her  a  rifle  scope 
and  she  was  able  to  get  a  good  view  into 
the  Israeli  building. 

A  German  AP  staffer,  Peter  Gehrig, 
concealed  his  press  credentials  and  fell  in 
step  with  a  group  of  American  athletes 
entering  the  Village.  He  joined  the  chorus 
of  “guten  morgen”  to  the  guard  and  went 
in. 

Sweat  shirt  hid  cameras 

Rill  Ritz,  a  Penn  State  journalism 
graduate  working  as  a  dictationist  in  AP 
offices,  flashed  his  Army  ID  card  (he’s  a 
lieutenant)  and  got  through  while  some 
AP  photographers,  according  to  the  log, 
scaled  fences  and  used  various  dodges  to 
avoid  the  security  net.  One  Finnish  lens- 
man  with  the  AP  crew  “jogged  through 
the  gate  in  track  shoes,  shorts  and  baggy 
Olympic  sweat  shirt,  which  hid  two 
cameras.” 

Inside  the  Village,  Will  Grimsley  posed 
as  an  officious  American  Olympian  and  re¬ 
mained  in  the  police  command  post  for 
several  hours.  Other  U.S.  newsmen  inad¬ 
vertently  blew  his  cover. 

Newsmen  who  scurried  to  the  military 
airport,  Fuerstenfeldbruck,  w'ere  held  be¬ 
hind  wire  fences  far  from  the  spot  where 
two  helicopters  held  the  hostages  and  the 
Arab  terrorists. 

For  hours  there  were  false  reports 
that  all  of  the  hostages  were  safe.  Agence 
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France-Presse  claimed  a  58-minute  scoop 
over  other  services  in  flashing  “All 
Hostages  Dead  Munich  Mayor  Says,”  Oth¬ 
er  newsmen  remained  cautious  because  so 
much  misinformation  had  come  from 
official  sources. 

Fernand  Moulier,  U.S.  manager  for 
AFP,  said  this  week  the  Fiench  agency 
had  received  congratulations  from  many 
editors  around  the  world  who  had  relied 
on  its  bulletins.  They  included  the  New 
York  Times  and  the  London  Times. 

‘Mystery’  is  partly  cleared 

The  mystery  of  why  the  Ronn  govern¬ 
ment  spokesmen  had  erroneously  an¬ 
nounced  the  rescue  of  the  hostages  was 
partly  explained  this  week  by  the  German 
newspaper  Sueddeutscher  Zeitung.  Ac¬ 
cording  to  its  account,  an  Olympic  dress¬ 
ing  room  worker,  Ludwig  Pollack,  got  to 
the  airport  and  gained  entrance  by  wear¬ 
ing  an  official-looking  plastic  helmet. 

He  heard  from  a  policeman  that  it  was 
all  over  and  the  hostages  were  free.  As 
newsmen  arrived  he  gave  them  this  in¬ 
formation,  claiming  he  represented  the 
Olympic  press  office.  Even  Chancellor 
Willy  Rrandt  accepted  this  report  and 
allowed  his  spokesman,  Conrad  Ahlers,  to 
announce  it  on  television. 

Meanwhile,  according  to  AFP,  two  of 
its  reporters,  a  photographer  and  a 
chauffeur  were  on  the  spot  while  the 
shooting  went  on.  A  German  official  came 
to  the  gate  and  said  a  press  conference 
would  take  place  soon  in  a  building  six 
miles  away. 

How  AFP  got  a  scoop 

While  other  newsmen  walked  away,  the 
AFP  reporters  were  suspicious  and  de¬ 
cided  to  have  one  of  them  (Charles  Rie- 
try)  stay  at  the  airport  gate.  Five  min¬ 
utes  later  Mayor  Kronawitter  of  Munich 
arrived.  He  was  crying  and  Rietry  asked 
what  had  happened. 

“The  Mayor  told  him  the  whole  story,” 
AFP’s  Moulier  told  E&P.  “Rietry  found 
himself  without  a  car  and  without  a  house 
from  which  to  telephone.  He  walked  on 
the  road  for  15  minutes  before  he  could 
stop  a  car.  He  said  he  was  a  journalist  and 
was  looking  for  a  telephone. 

“The  radio  was  on,  saying  that  people 
in  Israel  were  rejoicing  at  the  news  that 
the  hostages  were  safe.  Rietry  finally 
found  a  telephone  and  sent  his  story.  It 
was  nearly  an  hour  before  anyone  in  Mu¬ 
nich  dared  confii-m  it.” 

• 

Detroit  News  offers 
sectional  classified 

The  Detroit  News  is  now  offering  split- 
run  opportunities  for  classified  adver¬ 
tisers  in  its  four  Metro  Sections.  The  rate 
is  three  lines  for  $3  for  three  days,  Mon¬ 
day  through  Friday,  which  is  one-quarter 
of  the  price  of  ads  in  the  regular  clas¬ 
sified  section. 

Metro  Section  classified  ads  are  for 
goods  and  services  that  sell  for  under 
$500,  CAM  Norman  R.  Young  said.  Ads 
for  items  of  more  than  $500  value  will  be 
inserted  in  the  regular  section. 
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Hearings  begin  September  21 
on  reporter  privilege  bills 


By  Luther  Huston 

A  new  skirmish  in  the  on-going  battle 
to  obtain  statutory  protection  against 
forced  disclosui'e  of  confidential  informa¬ 
tion  and  its  sources  will  get  underway  in 
a  series  of  hearings  by  a  House  Judiciary 
Subcommittee  under  the  chairmanship  of 
Rep.  Robert  W.  Kastenmeier,  Democrat  of 
Wisconsin. 

The  first  two  hearings  are  scheduled 
September  21  and  22  and  the  third  on 
September  27.  In  a  statement  to  the 
House,  Kastenmeier,  said  the  Subcommit¬ 
tee,  would  consider  “pending  legislation  to 
enact  a  Newsmen’s  Privilege  Act  or  a 
Free  Flow  of  Information  Act.” 

The  first  witnesses,  Kastenmeier  said, 
will  be  Congressmen  who  are  sponsoring 
legislation  but  media  representatives  also 
will  testify  and  a  representative  of  the 
Department  of  Justice  will  be  invited  to 
outline  and  explain  tbe  1970  guidelines 
for  the  issuance  of  subpoenas  to  the  news 
media  requiring  testimony  in  grand  jury 
or  other  inquiries  into  alleged  criminal 
activities. 

More  than  20  bills  introduced  by  a  doz¬ 
en  members  of  the  House  with  a  total  of 
48  co-sponsors  have  been  referred  to  the 
Judiciary  Committee.  Most  of  them  have 
been  pending  for  a  year  or  more. 

Broad  area  for  study 

Kastenmeier  said,  however,  that  “the 
approach  and  the  interest  of  the  subcom¬ 
mittee  are  not  limited  to  the  precise  nar¬ 
row  compass  of  pending  legislation,  but 
extend  to  broader  related  questions  affect¬ 
ing  a  free  press  and  freedom,  of  speech.” 

Aides  of  the  subcommittee  indicated 
that  information  controls  and  classifica¬ 
tion  policies  and  practices  of  the  federal 
government  might  be  the  “broader  related 
questions”  before  the  subcommittee. 

Repi-esentatives  of  the  American  Soci¬ 
ety  of  Newspaper  Editors,  the  Associated 
Press  Managing  Editors  Association,  the 
National  Press  Photographers  Associa¬ 
tion,  the  Radio  Television  News  Directors 
Association  and  Sigma  Delta  Chi,  met  in 
Washington  recently  and  agreed  on  the 
“principles  and  general  language”  of  a 
newly  drafted  proposal  “to  assure  the 
free  flow  of  information  to  the  public.” 

The  Joint  Media  Committee  then  sought 
support  for  its  draft  measure  and  induced 
Senator  Walter  F.  Mondale  of  Minnesota, 
to  introduce  it  in  the  Senate  and  Rep¬ 
resentative  Charles  W.  Whalen  Jr.,  of 
Ohio  to  offer  a  companion  measure  in  the 
House. 

Er^’in  shelves  action 

The  Media  Committee’s  activities  also 
affected  the  shield  legislation  situation  in 
the  Senate.  Although  he  has  made  no 
formal  announcement,  it  is  understood 
that  Senator  Sam  J.  Ervin  Jr.,  chairman 
of  the  Judiciary  Subcommittee  on  Consitu- 
tional  Rights  plans  no  further  action  this 
year  on  a  bill  that  he  and  Senator  Pear- 
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son  of  Kansas  introduced,  or  hearings  on 
the  Mondale  bill  or  a  measure  Senator 
Alan  Cranston  of  California.  An  aide  to 
Senator  Ervin  said  that  the  probability  of 
his  subcommittee  reporting  out  any  bill 
until  after  further  hearings  next  year 
was  “very  remote.” 

Thus  the  legislative  wheels  are  grind¬ 
ing  slowly  and  hopes  of  newsmen  that 
the  Congress  will  act  to  negate  the  Su¬ 
preme  Court’s  ruling  that  the  First 
Amendment  to  the  Constitution  does  not 
relieve  a  reporter  of  the  obligation  to 
respond  to  a  grand  jury  subpoena  and 
answer  questions  relevant  to  a  criminal 
investigation  are  relegated  to  the  deferred 
category. 

ANPA  urges  more  study 

The  American  Newspaper  Publishers 
Association  is  withholding  its  endorsement 
of  any  of  the  proposals  thus  far  offered  to 
provide  statutory  protection  for  newsmen 
from  subpoena.  The  AN  PA  Committee  on 
Government  Relations  has  been  given  an 
analysis  of  the  pending  bills  by  Arthur  B. 
Hanson,  general  counsel  to  ANPA,  and  is 
scheduled  to  discuss  them  at  a  meeting 
September  20. 

The  Hanson  report,  said  ANPA  general 
manager  Stanford  Smith,  clearly  shows 
the  complexity  of  the  problem  and  indi¬ 
cates  tbe  need  for  more  preparatory  work 
and  study  by  media  organizations  to  de¬ 
termine  what  specific  legislative  language 
would  be  most  appropriate. 

Hanson  advised  the  committee  that  each 
bill  contains  certain  limitations  and  qual¬ 
ifications  of  the  newsmen’s  confidential 
privilege.  Some  have  been  w’ritten  to  meet 
the  presumed  criteria  of  the  Supreme 
Court  in  the  Caldwell  cases. 

“It  is  self  evident,”  Hanson  noted,  “that 
this  is  a  highly  complex  matter  and  one 
which  will  i-equire  the  best  minds  in  tbe 
field  of  the  press  and  on  the  Hill  to  work 
out  a  solution.” 

Title  of  bill  is  changed 

The  Mondale-Whalen  bill  was  labeled 
the  Free  Flow  of  Information  Act.  This 
was  done  deliberately,  Whalen  said,  be¬ 
cause  the  term  “privilege”  (in  the 
Newsmen’s  Privilege  Act)  is  misleading 
to  the  layman  although  it  is  legally  pre¬ 
cise. 

“The  goal  of  the  legislation,”  he  ex¬ 
plained,  “is  not  to  make  those  in  the  news 
business  a  special  class  of  citizen  but 
rather  to  guarantee  that  the  public  is 
served  by  a  fiee  and  unintimidated 
press.” 

The  text  of  the  bill  follows: 

“A  person  connected  with  or  employed 
by  the  news  media  or  press,  or  who  is 
independently  engaged  in  gathering  in¬ 
formation  for  publication  or  broadcast, 
shall  not  be  requiied  by  a  court,  a  grand 
jury,  the  legislature,  or  any  administra¬ 
tive  body,  to  disclose  before  the  Congress 


or  any  Federal  court,  grand  jury,  agency, 
department,  or  commission  any  informa¬ 
tion  or  the  source  of  any  information  pro¬ 
cured  for  publication  or  broadcast. 

“The  first  section  of  this  Act  shall  not 
apply  with  respect  to  the  source  of  any 
allegedly  defamatory  information  in  any 
case  where  the  defendant  in  a  civil  action 
for  defamation  asserts  a  defense  based  on 
the  source  of  such  information. 

“Any  person  seeking  information  or  the 
source  thereof  protected  under  this  Act 
may  apply  to  the  United  States  District 
Court  for  an  order  divesting  such  protec¬ 
tion.  Such  application  shall  be  made  to  the 
district  court  in  the  district  wherein  the 
hearing,  action,  or  other  proceeding  in 
which  the  information  is  sought  is  pend¬ 
ing.  The  application  shall  be  granted 
only  if  the  court  after  hearing  the  parties 
determines  that  the  person  seeking  the 
information  has  shown  by  clear  and  con¬ 
vincing  evidence  that  (1)  there  is  proba¬ 
ble  cause  to  believe  that  the  person  from 
whom  the  information  is  sought  has  in¬ 
formation  which  is  clearly  relevant  to  a 
specific  probable  violation  of  law;  (2)  has 
demonstrated  that  the  information  sought 
cannot  be  obtained  by  alternative  means; 
and  (3)  bas  demonstrated  a  compelling 
and  overriding  national  interest  in  the 
information.” 

Another  Superior  Court  ease 

Some  new  questions  relating  to  the  re¬ 
porter’s  privilege  of  protecting  a  source 
may  reach  the  Supreme  Court  if  it  ac¬ 
cepts  the  appeal  of  William  Farr,  a  Los 
Angeles  newsman  who  was  held  in  con¬ 
tempt  during  the  Manson  murder  trial. 

Farr,  now  a  Los  Angeles  Times  report¬ 
er,  refused  to  identify  lawyers  w'hom  he 
said  had  given  him  information  for  a 
story  in  the  Los  Angeles  Herald  Examin¬ 
er.  At  the  time  he  was  held  in  contempt 
he  was  working  for  the  district  attorney’s 
office  and  the  courts  ruled  that  he  was  not 
covered  by  California’s  privilege  law. 

Other  cases  involving  contempt  citations 
are  current  in  Louisiana  and  Tennessee. 
The  circuit  court  of  appeals  overturned 
convictions  of  two  Baton  Rouge  reporters, 
Larry  Dickinson  and  Gibbs  Adams,  who 
disobeyed  a  judge’s  order  to  refrain  from 
reporting  testimony  given  at  a  hearing. 

The  three-judge  court  declared  that 
“censorship  in  any  form  is  simply  incom¬ 
patible  with  the  dicatates  of  the  Constitu¬ 
tion  and  the  concept  of  a  free  press.” 

A  state  senate  committee  has  ordered 
Joseph  Weiler,  Memphis  Commercial  Ap¬ 
peal  reporter,  to  appear  before  it  Novem¬ 
ber  13  and  reveal  his  sources  on  a  news 
story  concerning  child  abuse  in  a  state 
school. 

• 

Cup  event  is  delayed 

The  Women  of  the  Year  ceremony,  a 
Los  Angeles  Times  program  initiated  in 
1950  by  Mrs.  Norman  Chandler,  has  been 
postponed  indefinitely  this  year  because 
of  construction  on  the  Times  Mirror  build¬ 
ing  which  has  forced  temporary  closing  of 
the  auditorium.  Since  the  program  began 
223  women  have  received  silver  cups  for 
outstanding  achievement. 
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State  system  to  stifle  lies 
in  prison  riots  recommended 


Both  the  news  media  and  public  officials 
are  censured  severely  in  an  official  com¬ 
mission’s  report  for  spreading  false  tales 
of  what  happened  during  the  Attica 
Prison  uprising  last  year. 

Just  one  year  after  the  slaughter  of  43 
hostages  and  inmates  in  the  prison  yards, 
the  Official  Report  of  the  New  York  State 
Special  Commission  on  Attica  was  re¬ 
leased  for  jiublication  this  week. 

It  places  the  blame  on  numerous  public 
officers — at  Albany  and  at  Attica — for  act¬ 
ing  hastily  to  tell  lies  to  the  press  after 
state  troopers  were  ordeied  to  put  down 
the  prison  outbreak. 

The  misinformation,  the  Commission 
noted,  led  to  a  headline  in  the  Nciv  York 
S’ews  e.xclaiming:  “I  saw  seven  throats 
cut.” 

Public  aroused  by  false  reports 

Such  false  reporting,  it  was  found  in 
the  Commission’s  inquiry,  resulted  mainly 
from  stories  told  by  “distraught”  and  ex¬ 
cited  troopers  who  fired  at  random  when 
they  besieged  the  prison.  State  officials  at 
Albany  passed  this  wrong  information 
along  to  the  news  media. 

When  corrected  reports  that  the  prison¬ 
ers  and  their  hostages  had  all  died  of 
gunshot  wounds  followed  24  hours  later, 
the  Commission  report  says,  there  was 
still  an  impression  abroad  that  led  to  pub¬ 
lic  outcries  of  “kill  the  pigs”  aimed,  at 
both  state  troopers  and  National  Guards¬ 
men. 

The  press,  says  the  report,  never  took 
back  the  stories  that  Guardsmen  partici¬ 
pated  with  troopers  in  the  bloody  assault. 
In  fact,  it  states,  the  Guardsmen  were 
the  real  heroes,  going  into  the  prison  yard 
without  rifles  and  handling  stretchers  and 
administering  first  aid  to  the  wounded. 

With  officials  persisting  in  repeating 
erroneous  reports,  it  was  not  unexpected 
that  some  Guard  members  and  officers 
were  heard  to  decry  the  press  for  “mak¬ 
ing  us  the  murderers  and  the  other  guys 
Sunday  School  teachers.” 

EITcct  on  Harris  Poll 

Five  months  after  the  outbreak,  when 
the  Harris  Poll  quizzed  the  public  on  its 
attitude  toward  use  of  force  to  subdue 
prisoners,  it  included  a  reference  to  the 
National  Guard.  The  Commission  observed 
that  the  result  was  a  65%  vote  of  disap¬ 
proval. 

“Not  only  did  no  one  in  the  news  media 
report  what  the  National  Guard  actually 
did,”  the  report  states,  “but  the  Guard’s 
role  was  carelessly  and  inaccurately  re¬ 
ported.” 

To  avoid  similar  mistakes  and  emotion¬ 
al  accounts  in  the  future,  the  Commission 
appointed  by  Governor  Nelson  A.  Rocke¬ 
feller  recommends  that  the  state  establish 
a  system  for  gathering  information  and 
briefing  the  news  media  when  they  are 
prison  riots. 


“Rumors  can  have  an  inflammatory 
effect  on  the  inmates,  state  officials,  and 
police  officers,  making  settlements  more 
difficult  to  achieve,  and  eroding  restraint 
in  the  event  an  assault  is  necessary.  It  is 
essential,  therefore,  that  the  state  estab¬ 
lish  a  regular  procedure  for  dispelling 
rumors  and  providing  correct  information 
about  the  prisoners,  with  provisions  for 
performing  that  function  efficiently  in 
emergency  situations.” 

Like  a  Political  Convention 

At  several  points  the  report  takes  the 
news  media  to  task  for  interfering  with 
the  negotiations  with  the  prisoners  for 
release  of  the  hostages  and.  settlement  of 
their  demands.  At  the  outset,  the  Commis¬ 
sion  stated  that  its  long  and  thorough 
investigation  led  to  the  conclusion  that  the 
Attica  uprising  was  not  planned,  either  by 
“avowed  revolutionaries  or  anyone  else.” 

The  negotiations  were  conducted  “with 
all  of  the  bright  lights  cameras  and 
other  paraphernalia  of  a  national  political 
convention,”  the  report  said. 

“The  presence  of  television  cameras  and 
the  press,”  the  Commission  pointed  out, 
“tend  to  encourage  rhetoric  rather  than 
serious  concessions.  The  Commission  be¬ 
lieves  strongly  that  prisons  must  be  sub¬ 
ject  to  continuous  public  scrutiny  and  that 
the  press  has  a  vital  role  to  play  in  expos¬ 
ing  inhumane  conditions.  But  settlement 
negotiations  during  an  uprising  are  not 
the  occasion  to  exercise  that  function. 

“To  maximize  chances  of  agreement, 
the  negotiations  must  be  conducted  pri¬ 
vately  without  the  presence  of  the  press, 
but  with  appropriate  briefings  to  the 
press.” 

Prisoners  in  limelight 

Under  a  heading.  The  Public  Limelight, 
the  report  had  this  to  say  about  press 
relations  wdth  prisoners: 

“Prisoners  are  traditionally  off  limits  to 
the  press.  .  .  .  The  admission  of  newsmen 
to  Yard  D  was  an  unparalleled  opportuni¬ 
ty  for  inmates  to  tell  the  public  about 
conditions  .  .  .  but  it  gave  the  inmates  a 
sense  of  importance,  dignity  and  power. 
The  inmates  realized  that  they  could  com¬ 
mand  national  attention  as  long  as  they 
held  the  hostages.” 

After  that,  the  report  noted,  the  prison¬ 
ers  knew  they  would  “return  to  the  status 
of  forgotten  men.”  It  was  almost  impos¬ 
sible  to  persuade  them  to  give  up  the 
limelight  and  return  to  anonymity. 

During  its  investigation,  the  Commis¬ 
sion  reported  it  had  been  unable  to  locate 
some  of  the  “observers”  in  the  prison  yard 
negotiations  and  some  didn’t  respond  to  an 
invitation  to  testify. 

No  subpoenas  to  newsmen 

“Because  of  the  First  Amendment,”  the 
report  stated,  no  subpoenas  were  issued  to 
newsmen  but  many  cooperated. 

The  report  detailed  the  role  played  by 
the  dozen  or  so  observers  who  were  called 


by  the  prisoners  or  just  came  anyhow. 
Among  them  were  four  newspapermen: 
Tom  Wicker  of  the  New  York  Times, 
Richard  Roth  of  the  Buffalo  Courier- 
Express,  Clarence  Jones  of  the  Amster¬ 
dam  News,  and  Jim  Ingram  of  the  Dem¬ 
ocratic  Chronicle,  Detroit. 

Wicker  was  well  known  to  most  of  the 
prisoners  and  enjoyed  a  reputation  among 
them  for  sympathy,  due  to  an  article  he 
had  written  about  George  Jackson.  But,  in 
general,  the  inmates  didn’t  trust  anyone. 

Jones  and  Wicker,  and  some  state 
officials,  were  described  as  being  “in  the 
middle”  in  a  group  that  represented  dif¬ 
ferent  shades  of  opinion.  Some  of  the  ob¬ 
servers,  the  Commission  said,  were  advo¬ 
cates  for  the  inmates’  demands. 

For  the  most  part,  the  observers  were 
said  to  have  been  in  agreement  that  many 
of  the  grievances  were  justified,  and  the 
Wicker  clique  was  more  “concerned  with 
bringing  about  a  peaceful  solution  on  any 
terms  than  with  seeing  the  upi’ising  be¬ 
come  a  catalyst  for  penal  reform.” 

Wicker  told  the  investigators  the  ob¬ 
servers  got  the  impression  they  were 
doing  the  negotiating  but  they  broke  up  in 
discord  because  of  sharp  philosophical 
differences  and  a  lack  of  a  clear  definition 
of  their  role.  Wicker  was  one  of  a  trio 
that  appealed  to  Governor  Rockefeller  to 
come  to  the  prison  and  talk  with  the  in¬ 
mates.  This  plea  was  in  vain  because  of 
state  officials’  absolute  objection  to  the 
prisoners’  demand  (No.  28)  for  amnesty. 

Shortly  after  the  troopers’  invasion, 
according  to  the  Commission,  all  of  the 
public  officials  knew  that  the  hostages  had 
been  killed  by  gunfire. 

Credit  to  two  reports 

Earlier,  the  report  accuses  the  officials 
for  issuing  statements  that  hostages  had 
been  maimed  and  murdered  in  “their  ap¬ 
parent  eagerness  to  provide  the  media 
with  ‘facts’  which  would  justify  an  armed 
assault  in  which  39  men  were  killed  and 
80  more  wounded.” 

Sharp  reportorial  w'ork  by  Dick  Cooper 
and  John  Mahachek  of  the  Rochester 
Times-Union  broke  the  real  story  that  au¬ 
topsies  showed  the  deaths  due  to  gunshot. 
This  won  them  a  Pulitzer  Prize.  At  first, 
the  Commission  said,  the  officials  brushed 
aside  the  story  and  continued  to  rely  on 
“troopers’  eye-witness”  accounts  of  throat 
slashings,  castrations,  etc.  The  report  also 
confirmed  reporters’  stories  of  the  use  of 
dumdum  bullets. 

Much  of  the  criticism  for  disseminating 
lies  is  directed  at  Corrections  Commis¬ 
sioner  Russell  G.  Oswald  and  his  press 
officer,  Gerald  Houlihan. 

The  Commission  was  headed  by  Robert 
B.  McKay,  dean  of  the  New  York  Univer¬ 
sity  Law  School. 

Schoumacher  to  ABC 

David  Schoumacher,  CBS  News  report¬ 
er  and  correspondent  for  the  past  nine 
years,  has  joined  the  ABC  News  Wash¬ 
ington  staff  as  a  correspondent.  He  is  a 
graduate  of  the  Medill  School  of  Journal¬ 
ism  at  Northwestern  University  and  be¬ 
gan  his  career  as  a  reporter  for  the  Rock¬ 
ford  (Ill.)  Morning  Star. 


The  report  says: 
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Assignment:  A  state  high  school  track  meet,  and 
a  first-rate  action  study. 


newspaper 


Robie  Ray  takes  "just  one  more"  for  Mother's 
Day  .  .  . 


“The  human  face  is  my  landscape,"  Sir  Joshua  Reynolds,  the 
portrait  painter,  is  reported  to  have  declared  emphatically.  And 
the  human  face  is  a  major  concern  of  today’s  news  photographer 
going  about  the  business  of  visual  communication  with  newspaper 
readers. 

“You  have  to  have  an  interest  in  people — and  they  have  to  feel 
that  you  have  an  interest  in  them,”  explains  one  Southerner,  Robie 
Ray  of  the  \orfolk  Ledger-Star  and  Virginian-Pilot,  in  discussing 
his  techniriue  of  capturing  action  in  the  faces  of  subjects  in  place  of 
the  all-too-prevalent  frozen  faces  looking  into  cameras  of  photo-jour¬ 
nalists  across  the  country, 

Robie  Ray  will  say,  and  you  believe  him,  that  he  loves  people — 
“until  they  possibly  make  me  feel  otherwise.”  And  he  emphasizes 
that  he  loves  kids  and  can  always  establish  a  rapport  with  them. 
Another  facet  is  that  he  tries  to  meet  people  on  their  particular 
level — and  to  make  them  feel  comfortable. 

Basic,  to  all  this  is  that  Robie  Ray  is  convinced  that  “photographers 
are  the  luckiest  people  in  the  world  .  .  .  you  don’t  find  any  of  them 
in  the  field  unless  they  love  it  .  .  .  and  when  you  don’t  mind  going 
to  work  that  means  a  lot.”  Photography  is  all  he  ever  wanted  to  do, 
beginning  with  high  school  days  and  a  makeshift  darkroom  up  in 
the  attic.  Into  the  Navy  at  17  right  after  graduation  from  high 
school,  Ray  quite  naturally  became  a  Navy  photographer  and  then 
was  a  civil  .service  photographer  at  Fort  Benning,  Georgia,  for  three 


years.  Newspaper  life  started  at  the  Cohanhvs  (Ga.)  Ledger  and 
Enquirer,  where  he  stayed  13  years.  He’s  been  with  the  Norfolk 
papers  about  six  years. 

The  career  tradition  is  likely  to  continue  since  his  13-year-old, 
James  Robie  Ray  III,  otherwise  “Sonny”,  borrowed  his  father’s 
camera,  took  some  pictures  on  a  beach,  and  the  Ledger  has  published 
them. 


Three  visits  fo  e  dess  in  sculpture  at  the 
suggestion  of  a  friend  resulted  in  a 
picture  page  story  on  five  blind  women 
in  the  group. 
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Fascination — an  enterprise  study 


One  of  the  first — and  still  one  of  the  best — pictures  of  the  First  Lady 
as  her  growing  enjoyment  of  public  appearances  began  to  surface  for 
the  camera. 
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PHOTOS  BY 
ROBIE  RAY 


Produced  by 

Lenora 

Williamson 


"I  saw  this  man  walking  along 
the  street  and  asked  if  I  could 
take  his  picture." 


One  in  a  series  from  a  picture  story  on  mi¬ 
grant  workers  in  the  tomato  fields. 


Ad-ventures  By  Jerry  Walker  Jr. 


Media  mix.  Retailers  in  search  of  the 
best  way  to  approach  a  “media  mix”  plan 
heard  some  mixed  advice  from  two  ad 
apcncy  executives  at  the  8th  Annual  Re¬ 
tail  Advertising  Woi-kshop  &  Seminar 
sponsored  by  the  National  Retail  Mer¬ 
chants  Association  in  New  York  (Sep- 
teml)er  12). 

.\ndrew  X.  Vladimir,  president  of  Vlad¬ 
imir  &  Evans  Advertising  agency  in  Mi¬ 
ami,  recommended  to  the  retail  advertis¬ 
ing  and  sales  people  that  they  give  first 
thought  to  the  creative  plan  and  then 
decide  where  the  ads  should  be  placed. 

On  the  other  hand,  Vincent  J.  Rafti, 
vicepresident /media  at  McCann-Erickson, 
said  the  key  to  an  effective  advertising 
program  was  media  planning  and  buying. 
He  stressed  importance  of  evaluating 
media  and  market  research  and  testing  in 
deciding  how  media  should  be  used  in  a 
mix  to  produce  the  best  results. 

Vladimir  said  retailers  should  first  ask 
themselves  what  they  are  selling  and 
what’s  the  most  important  thing  to  tell  a 
customer  about  the  product,  and  then 
weigh  the  media  on  the  basis  of  penetra¬ 
tion,  reach,  frequency,  and  demographics. 

The  function  of  media,  Vladimir  said,  is 
to  transmit  the  creative  message  and 
whether  television  and  newspapers  are 
used  together  or  alone  is  irrelevant. 
“Damn  few  messages,”  he  remarked,  “will 
work  equally  well  in  both  media.” 

Vladimir  said  the  jiroper  method  is  to 
decide  first  on  the  creative  apj)roach  and 
then  choose  the  medium.  He  said  a  good 
example  of  this  kind  of  apj>roach  in  prac¬ 
tice  was  the  .‘^ears  lawn  mower  commer¬ 
cial  on  television  in  which  the  mower’s 
instant  start-up  was  demonstrated  in  a 
live  telecast. 

As  for  adveitising  agency  expertise  in 
arriving  at  the  media  mix,  he  said  many 
rely  on  the  SWAG  Method,  which  he  de¬ 
fined  as  meaning  “Simplified  Wide  Ass 
Guessing.” 

In  rating  media  for  advertising,  Vlad¬ 
imir  ranked  newsjjapers  ahead  of  tv  and 
radio  for  information  and  planned  pur¬ 
chase  type  ads.  Television  was  his  top 
choice  for  institutional  ads  and  for  prod¬ 
ucts  that  require  strong  motivational 
reasons  to  buy. 

Rafti  said  the  most  important  thing  a 
retailer  must  find  out  in  planning  a 
media  mix  is  to  “know  where  your  cus¬ 
tomers  are.”  “This  has  a  critical  bearing 
on  how  media  can  be  used  to  reach  them.” 

“It  isn’t  good  enough  for  you  to  keep 
doing  fast  newspaper  ads  only  because 
you’ve  always  done  them  quickly  and 
cheaply.  Maybe  you  can  get  better  ads 
done  ...  or  radio  or  television  commei- 
cials  ...  or  whatever  .  .  .  after  you’ve 
applied  as  much  as  there  is  to  know  about 
the  product,  and  who’s  buying  it,  and 
where  they  are,  and  whei'e  the  media 
you’re  using  is  cai  rying  your  me.ssage. 

“It  isn’t  good  enough  to  run  a  manufac¬ 
turer’s  co-op  ad  in  the  newspaper  because 
you  can  measuie  the  space  and  .send  him  a 
bill.  Maybe  after  researching  it,  and  test¬ 
ing  it,  you’ll  find  that  you  can  co-op  broad¬ 
cast  commei-cials  just  as  effectively.  Or 
more  so.  Find  out. 


“It  isn’t  good  enough  to  let  the  mer¬ 
chandise  buyer  continue  to  dictate  how 
and  where  the  advertising  will  go.  He 
may  be  an  awfully  good  buyer  .  .  .  but  is 
he  a  good  advertising  man?” 

*  * 

Also  on  the  retailers’  program  were 
three  media  sales  bureaus — Bureau  of 
Advertising,  ANPA;  Television  Bureau  of 
.Advertising;  and  the  Radio  Bureau  of 
Advertising. 

The  newspaper  bureau’s  presentation, 
arranged  by  E.  Lawrence  Goodman, 
vicepresident  department  store  sales,  fea¬ 
tured  Morris  L.  Rosenblum,  vicepres¬ 
ident/creative  advertising  director  of  Ma- 
cy’s.  New  York,  who  was  a  judge  of  ad 
ideas.  The  audience  was  broken  into  seven 
teams  and  given  the  assignment  of 
creating  a  newspaper  ad  to  introduce  a 
“hammer.”  The  rough  layouts,  which  had 
to  be  completed  in  .“lO  minutes,  were  then 
converted  to  slides  and  flashed  on  a 
screen. 

The  TvB  panel,  composed  of  John  Pelle- 
grene,  Dayton’s,  Minneapolis;  David 
-Arons,  Gimbels,  Philadelphia;  and  Joan 
Glynn,  Bloomingdale’s,  N.Y.  discussed 
how  to  use  commercials  with  maximum 
impact.  The  TvB  also  took  advantage  of 
the  opportunity  to  release  figures  that 
show  both  department  stores  and  related 
specialty  stores  are  stepping  up  their  ad¬ 
vertising  in  television.  Department  store 
commercials  for  the  first  six  months  ran 
14'(  ahead  of  the  same  period  last  year, 
appliance  store  activity  rose  ^IVr,  furni¬ 
ture  stores  went  up  clothing  stores 

jumped  by  ,  and  jewlery  stores  were 
up  24  Vr,  according  to  the  TvB. 

*  *  * 

ANR  expansion.  A  meeting  was  taking 
place  in  Chicago  (September  I.”)  to  gain 
final  approval  of  American  Newspaper 
Representative’s  “regional  sales  concept.” 
.At  the  annual  Newspaper  Association 
Managers  meeting  in  Florida  last  month, 
it  was  recommended  to  the  ANR  officers 
that  all  present  sales  offices  be  closed  or 
“reoiganized  under  the  regional  concept” 
in  Atlanta,  San  Francisco,  Chicago,  De- 
tioit  and  Minneapolis.  .ANR’s  office  in 
Brooklyn  would  become  a  “service”  office 
for  orders,  tearsheets,  processing,  billing 
etc.  and  the  state  associations  would  be 
responsible  for  hiring  and  managing 
“regional”  salesmen. 

*  *  ♦ 

B.AIC  progress.  “Over  800”  question¬ 
naires  have  been  returned  to  the  Bureau 
of  Advertising  for  use  in  its  retail  in¬ 
formation  computer  program.  Ques¬ 
tionnaire  forms  were  mailed  to  advertis¬ 
ing  directors  of  every  daily  newspaper  in 
the  United  States  in  July  with  a  deadline 
date  of  August  24.  James  H.  Hollis,  who 
is  supervising  the  Bureau  of  Advertising 
Information  Center  program,  which  is  de¬ 
signed  to  provide  discounters  and  other 
retailers  with  a  standard  printout  to  make 
their  newspaper  buying  easier,  said  some 
significant  levisions  have  had  to  be  made 
to  make  it  possible  for  every  newspaper  to 
enter  the  information  that  they  wish 
shown.  He  said  the  computer  program  has 
been  revised  to  allow  comments  to  appear 


covering  each  identification  letter  which 
will  permit  easy  explanation  for  all  cate¬ 
gories.  The  comments  will  be  programmed 
into  the  computer  so  that  they  appear  on 
the  print  out.  He  said  the  change  was 
made  necessary  by  the  “many  variables  in 
the  newspaper  industry.”  New  question¬ 
naire  forms  were  mailed  out  this  week  to 
those  papers  that  have  not  yet  completed 
their  questionnaires.  The  over  800  returns 
in  now  are  considered  sufficient  enough  to 
permit  the  program  to  start  in  operation 
on  schedule  in  October. 

*  *  * 

McGovern  campaigns.  Democratic  pres¬ 
idential  hopeful  George  McGovern  placed 
the  first  of  series  of  ad  messages  dealing 
with  important  issues  in  46  newspapers 
September  13.  The  first  ad,  headlined, 
“The  Truth  About  Vietnam  Now,”  looks 
like  a  page  out  of  the  successful  long  copy 
campaign  run  by  Gov.  Nelson  Rockefeller 
in  his  last  gubeniatorial  campaign.  The 
seven-column  full  ad,  by  Rapp,  Collins, 
Stone  &  .Adler,  carries  a  note  at  the  end 
which  says  “This  message  is  one  in  a 
series  of  statements  on  the  issues  in  the 
’72  presidential  campaign.”  Beneath  it 
was  a  coupon  asking  readers  to  contribute 
funds  for  advertising  space  in  other 
newspapers,  showing  how  many  addition¬ 
al  readers  could  be  bought  with  a  con¬ 
tribution:  “$6  to  reach  1,000  newspaper 
readers;  $12  to  reach  2,000  newspaper 
readers;  $30  to  reach  .1,000  new’spaper 
readers;  $60  to  reach  10,000  newspaper 
readers;  $300  to  reach  .10,000  newspaper 
readers;  and  $600  to  reach  100,000  news¬ 
paper  readers.” 

• 

ABC  goes  ahead 
with  newspaper 
audience  study 

Pilot  studies  of  newspaper  audiences — 
covering  Denver,  Colorado;  Rochester, 
New  York;  and  Marion,  Indiana — have 
been  successfully  completed,  the  Audit 
Bureau  of  Circulations  reported  this  w’eek. 

Following  a  full-day  discussion  of  re¬ 
sults  of  these  studies,  the  ABC  board 
unanimously  voted  to  develop  a  long- 
range  plan  to  make  the  newspaper  read¬ 
ership  and  limited  demographic  data 
study  program  available  to  all  U.  S.  and 
Canadian  ABC  daily  newspapers  on  an 
optional  basis. 

Responsibility  for  moving  the  program 
from  an  experimental  stage,  initiated  and 
guided  by  James  J.  Tommaney,  senior 
vicepresident,  McCaffery  and  McCall  Inc., 
to  that  of  a  regular  ABC  service  has  been 
assigned  to  a  board  committee  headed  by 
Herbert  D.  Maneloveg,  executive  vicei)res- 
ident  and  director  of  media  services, 
McCann-Erickson  Inc. 

A  detailed  progress  report  and  program 
discussion  are  scheduled  for  newspaper, 
advertiser,  and  advertising  agency  mem¬ 
bers  at  the  ABC’s  annual  meeting  (Octo¬ 
ber  18)  in  Chicago. 

Piior  to  the  meeting,  members  of  the 
-ABC  board  and  management  will  meet 
with  representatives  of  interested  industry 
groups  to  solicit  views  on  various  aspects 
of  the  pi  ogram. 
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“Let  the  people  know  the  facts, 
and  the  country  will  be  safe.” 

...  Abraham  Lincoln 


JFtanrbfo  QTljronidf 


Newspapers  Inc. 
adds  two  papers, 
expands  plants 

Newspapers  Inc.,  has  announced  the  ac¬ 
quisition  of  the  Tell  City  News  and  the 
Cannelton  News,  both  in  Indiana,  an  ex¬ 
pansion  of  its  Shelbyville  and  Cynthiana 
printing  plants  in  Kentucky  and  the  pro¬ 
jected  expansion  of  its  publishing  oper¬ 
ations  in  Elizabethtow’n,  Kentucky. 

The  cost  of  the  two  Indiana  newspapers 
and  its  parent.  News  Publishing  Compa¬ 
ny,  and  the  several  plant  expansions  was 
placed  at  approximately  $1  million  dollars 
by  William  E.  Matthews,  president  of 
Newspapers  Inc. 

The  Perry  County  Newspapers  and 
News  Publishing  Company  were  pur¬ 
chased  from  Mr.  and  Mrs.  Edgar  W.  Sch- 
ergens. 

Schergens,  a  past  president  of  the  Na¬ 
tional  Newspaper  Association  and  the 
Hoosier  State  Press  Association,  will  con¬ 
tinue  as  publisher  of  the  two  papers.  Mrs. 
Schergens  will  remain  as  society  editor. 

The  Tell  City  News  was  established  in 
1891  and  has  had  but  four  editors.  The 
Cannelton  News  was  established  the  same 
year.  News  Publishing  Company  Inc.  pur¬ 
chased  the  Cannelton  News  in  1945  and 
the  two  were  made  into  twin  weeklies  two 
years  later,  one  being  published  on  Tues¬ 
days  and  the  other  on  Thursdays.  That 
method  of  operation  will  be  continued.  The 
circulation  of  each  paper  is  approximately 
7,000. 

The  transaction  was  negotiated  by  Mau¬ 
rice  K.  Henry  of  George  J.  Cooper  Associ¬ 
ates,  newspaper  consultants  and  brokers 
of  New  York  City. 

The  Shelbyville  plant  is  being  expanded 
by  approximately  6,000  square  feet  to  ac¬ 
commodate  a  new  five-unit  ATF  Daily 


/r 


Buying  Boston? 


Be  sure  to  include 

WORCESTER 

The  other  major 
market  in  the 
Nation’s  5th  largest  A.D.I. 

Boston  and  Worcester 
are  separate 
newspaper  markets. 

Always  add  the 
Worcester  Telegram 
and  The  Evening  Gazette. 

Most  advertisers  do. 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  Over  150,000;  Sunday  Over  105,000 
Represented  by  CWO&O 


ACQUISITION — William  E.  Matthews,  left,  talks  with  Mr.  and  Mrs.  Ed  W.  Schergens  after 
purchase  of  their  Indiana  newspapers.  Tell  City  News  and  Cannelton  News,  by  Newspapers  Inc. 


Cle  Cervi  purchases 
old  Colorado  weekly 


King  press  W'hich  will  be  utilized  princi¬ 
pally  for  commercial  printing.  The  older 
News  King  press,  installed  in  1966,  will 
continue  to  print  weekly  and  semi-weekly 
newspapers. 

At  Cynthiana,  the  expansion  will  take 
the  form  of  a  2,400  square  foot  addition  to 
the  building  housing  the  Cynthiana  Dem¬ 
ocrat  and  the  printing  operation.  The  ad¬ 
ditional  space  will  be  used  principally  for 
the  storage  of  newsprint  and  finishing  up 
activities. 

Matthews  said  plans  were  being  consid¬ 
ered  to  expand  the  newsprint  storage  area 
at  Elizabethtown  where  Newspapers  Inc. 
leases  space  for  its  printing  operations 
from  Bean  Publishing  Company. 

Newspapers  Inc.  owns  and  operates  22 
weekly  and  semi-weekly  newspapers  in 
Kentucky,  as  well  as  printing  plants  in 
Cynthiana,  Shelbyville,  and  Elizabeth¬ 
town.  The  company,  formed  in  1968 
through  the  merger  of  eight  weekly  and 
semi-weekly  publications,  also  operates  six 
computerized  typesetting  centers  in  Ken¬ 
tucky,  and  anticipates  expanding  this  area 
of  corporate  business  with  the  addition  of 
the  typesetting  operations  in  Tell  City. 

In  addition  to  the  newspapers  which  it 
owns.  Newspapers  Inc.  prints  28  weekly 
and  daily  newspapers  on  contract.  Its  web 
printing  presses  accounted  for  more  than 
$1  million  in  sales  during  the  fiscal  year 
ending  July  31,  Matthews  said. 

With  the  expansion,  the  company  will 
have  in  operation  22  web  offset  printing 
units. 

• 

Death  notice  for  paper 

When  the  50-year-old  Washington  Daily 
News  suspended  publication,  the  Cleve¬ 
land  Plain  Dealer  told  of  its  expiring  in  a 
“Death  Notice”  box  with  heavy  black  bor¬ 
der.  It  read:  “July  12,  1972,  the  Washing¬ 
ton  Daily  News,  50,  after  a  lingering  ill¬ 
ness.  Survivors  are  the  Evening  Star, 
married  to  the  News  July  12  in  a 
deathbed  ceremony,  and  the  Washington 
Post.  In  lieu  of  fiowers,  the  family  re¬ 
quests  jobs  and  contributions  to  the  600 
former  employes  of  the  deceased.” 


Cle  Cervi,  publisher  of  Cervi’s  Rocky 
Mountain  Journal,  has  purchased  the 
Rocky  Mountain  Herald,  a  Denver  weekly 
with  a  circulation  of  about  1,500.  The 
Herald  was  founded  in  1860  as  the  Daily 
Herald  and  Rocky  Mountain  Advertiser. 

Miss  Cervi  said  there  would  be  no  di¬ 
rect  connection  between  Cervi’s  Journal 
and  the  Herald  but  she  would  expand 
publication  of  legal  notices  in  the  Herald. 
Helen  R.  Ferrill,  the  previous  owner,  will 
continue  to  contribute  to  the  Herald. 

Also  announced  was  the  appointment  of 
Andrew  J.  Martelon  as  general  manager 
of  Eugene  Cervi  &  Co.,  publisher  of  the 
Journal  and  owner  of  Storm  Peak  Print¬ 
ing  Co.  He  has  had  experience  in  the 
printing  business. 


The  Andalusia  (Ala.)  Star-News,  a 
weekly,  has  been  sold  by  Ed  Dannelly  and 
Byron  Vickery,  its  longtime  owners.  The 
new  editor-publisher  and  one  of  the  prin¬ 
cipal  purchasers  is  James  W.  Lambert 
Jr.,  the  former  managing  editor  of  the 
Picayune  (Miss.)  Item. 

Principal  stockholder  in  the  new  owner¬ 
ship  will  be  Tuscaloosa  Newspapers  Inc., 
in  which  James  B.  Boone  Jr.,  publisher  of 
the  Tuscaloosa  Newspapers,  is  the  majori¬ 
ty  stockholder. 

Editor  is  buying  paper 

Mr.  and  Mrs.  Jack  W.  Werts  have  an¬ 
nounced  they  are  selling  the  weekly  Min¬ 
neapolis  (Kan.)  Messenger  to  its  editor, 
R.  W,  Hemenway,  who  is  a  graduate  of 
the  University  of  Kansas.  The  change  will 
take  place  November  1. 


Tuscaloosa  publisher 
buys  Andalusia  paper 
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Where  a  grande  dame 
oiiee  ate  at  the  counter. 


%to«s/|m8tonpoO  m  V  T  1? 

O  1  1  L  rj 


People  /  Leisun 


There’s  no  other  newspaper  like  it. 
Anywhere. 


Other  papers  have  women’s  pages. 

The  Washington  Post  has  Style,  a 
daily  section  broader  in  its  scope,  deeper 
in  its  probing. 

Both  sexes  dig  it. 

This  is  base  camp  for  Art  Buchwald’s 
forays.  And  for  Nicholas  Von  Hoffman, 
who  once  shocked  Washington  society 
when  he  took  its  leading  matron  to  a 
fast-food  place,  sat  her  at  the  counter, 
and  recorded  her  reactions. 

Washington  readers  have  come  to 
expect  this  kind  of  candor.  Not  just  in 
Style,  hut  in  all  13  sections  of  the  paper. 

This  could  be  why: 

—The  Post  has  more 
circulation  daily  than  the  next  newspaper. 
(Sundays,  more  than  twice  as  much.) 

—each  day.  The  Post  is  read  by 
more  area  adults  than  the  combined 
reach  of  all  the  weekday  prime-time 
movies  over  a  four-week  period. 

—The  Post  delights  advertisers,  too. 


I 


WE  HAVE 
A  DATE 
IN  CHILE 

XXVIII  Annual  Meeting 

INTER  AMERICAN 
PRESS  ASSOCIATION 

Santiago,  Chile 
October  9-13,  1972 


Chile  is  ill  the  throes  of  change. 
It  has  a  Marxist  government 
which  claims  it  can  establish  so¬ 
cialism  while  maintaining  demo¬ 
cratic  freedoms.  They  call  it  la  via 
chilena,  the  Chilean  way.  The  in¬ 
dependent  newspapers  can  still 
publish  what  they  please,  but  they 
are  under  severe  pressure.  That 
is  why  we  are  meeting  in  Santia¬ 
go.  Ihat  is  why  your  presence 
and  support  are  needed.  If  you 
are  not  an  lAPA  member,  sign 
up  now.  Join  us  in  Chile. 


INTER  AMERICAN 
PRESS  ASSOCIATION 

141  N.  E.  Third  Avenue 
Miami,  Florida  33132 


KNOW  THIS  MAN?— The  staff  of  the  Moscow 
Daily  Idahonlan  spotted  a  resemblance  to  a 
wellknown  person  in  this  outline  of  the  Gem 
State. 


IDAHO — That's  the  state  (in  black)  and  the 
profile  looking  at  It  (for  votes,  no  doubt) 
could  be  President  Nixon's,  says  Idahonlan  edi¬ 
tor  A.  J.  Marineau. 


Parade  in  Richmond; 
No.  100  on  the  list 

In  the  Fall,  Pnrndc  magazine  will  be 
distributed  by  100  newspapers.  Xo.  100  is 
the  Kichnunid  (Va.)  Tiuien-IHsimtch,  it 
was  announced  by  Parade  publisher  War¬ 
ren  J.  Reynolds.  The  T-D’s  10(5,038  Sun¬ 
day  ciiculation  will  boost  Parade’s  total  to 
17,776,727  copies. 

Reynolds  also  reported  that  Parade  ran 
to  .558  pages  for  the  first  nine  months  of 
this  year,  compared  with  584  in  1971,  and 
dollar  volume  rose  from  $40.4  million  to 
$45  million. 


Volunteers  man 
news  service 
for  McGovern 

Until  November,  editors  will  receive 
weekly  packages  of  news  and  features 
free  from  the  McGovern-Shriver  News 
Service  in  Washington. 

The  operation  seeks  to  advance  the  elec¬ 
tion  chances  of  the  Democratic  Party’s 
nominees,  but  juiblisher  John  F.  Wood 
said  he  insists  that  his  volunteer  group  of 
news]ieople  follow  journalistic  standards. 

‘•We’re  trying  to  present  factual  ac¬ 
counts  of  the  campaign  and  the  issues  to 
newspapers  in  smaller  cities  and  rural 
communities  so  editors  can  have  a  wider 
selection  of  copy,”  Wood  said.  “If  we  in¬ 
dulged  in  rhetoric  or  name-calling,  we 
would  lose  our  credibility.” 

The  news  service’s  first  issue,  was 
mailed  to  3,200  editors  on  September  (I, 
included  stories  on  the  economy,  agricul¬ 
ture,  Senator  McGovern’s  meeting  with 
security  analysts  in  New  York,  President 
Nixon’s  veto  of  Department  of  Health, 
Education  and  Welfare  ajipropriations,  a 
feature  on  Eleanor  McGovern's  camiiaign 
style  and  an  editorial  on  defen.se  spend- 
ing. 

.41so  in  the  package  were  brief  fillers,  a 
cartoon,  iihotograjihs  of  the  candidates, 
and  guest  columns  by  W.  .Averell  Ilarri- 
man  and  John  Kenneth  Galbraith.  Future 
contributors  will  include  retired  General 
James  Gavin,  novelist  Irving  Wallace  and 
cartoonist  Rill  Mauldin. 

Stories  are  jirinted  on  17-by-22-inch 
broadsheets,  using  6()-pound  white  offset 
stock  with  photograjihs  6.5-line  screen,  en¬ 
abling  offset  editors  to  clip  and  reproduce 
directly.  Letterpress  editors  can  i-equest 
free  8x10  glossy  prints  of  photographs 
desired. 

The  all-volunteer  service  was  developed 
by  Wood,  44,  co-publisher  of  the  YDrl: 
Count!/  Const  Stiir  in  Kennebunk,  Maine, 
and  former  imblisher  of  the  Corning, 
(Calif.)  Dnilg  Observer. 

McGovern-Shriver  News  Service  has  a 
staff  of  50  reiiorters,  writers,  photogra- 
jihers,  artists,  copy  and  layout  editors  who 
work  without  pay.  Even  the  typesetting, 
jiaste-up  and  stuffing  work  is  done  by 
volunteers. 

The  broadsheets  are  jirinted  in  Maine 
each  week  at  cost,  folded  by  volunteers, 
then  flown  from  Portland  to  Washington 
for  mailing. 

Wood,  who  started  in  journalism  as  a 
copyboy  on  the  Sf.  Paul  Itis/mteh-Pioneer 
Press  and  later  worked  for  the  Minnetiiio- 
lis  Star  and  Tribune,  San  Franciseo 
Chronicle  and  Los  Angeles  Titnes,  was 
George  McGovern’s  jiress  officer  in 
1961-62,  when  the  South  Dakotan  was 
director  of  the  Food  for  Peace  program. 
• 

Monthly  rate  up  50^ 

San  Francisco’s  dailies,  the  Examiner 
and  the  Chronicle,  have  raised  their  sub¬ 
scription  prices  for  home  delivery  from 
$4.25  to  $4.75  a  month. 
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Goss-Ferag  has 
a  sure  cure  for 


You  know  “the  smears.’’  They 
show  up  right  after  a  beautiful 
press  run.  The  conveyor  grabs 
your  newspapers  and  smears 
them.  By  the  time  the  papers  get 
to  the  loading  dock,  you  wonder 
why  you  took  so  much  care  to 
produceagood-looking,  clearly- 
printed  newspaper  in  the  first 
place. 

Goss  has  changed  all  this. 

Our  mailroom  equipment 
can  carry  your  papers  from  the 
folder,  around  corners  and 
twists,  through  the  counter¬ 
stacker  and  deliver  them  to  the 
mailroom— clear  and  unmarked. 

Whether  you  produce  your 
newspaper  by  offset,  letter- 
press  or  gravure,  Goss-Ferag 
conveyors  make  sure  print  qual¬ 
ity  isn’t  sacrificed. 

We  realize  that’s  promising 
a  lot;  a  no-smear  newspaper. 
But  with  a  name  like  Goss,  you 
don’t  promise  more  than  you 
can  deliver. 

You  can  have  the  full  story 
on  Goss  mailroom  systems  by 
calling  (312)  656-8600  and  ask¬ 
ing  for  Harry  Andree.  Or  write: 
Goss  Mailroom  Systems,  5601 
West  31st  Street,  Chicago,  III. 
60650. 


lyaiAiid 


MGD  Graphic  Systems 

North  American  Rockwell 


TheT^  of  Responsible  Journalism. 


Sometimes  a  newspaper  has  an 
exclusive  story  right  at  its  fingertips. 
A  story  it  alone  has  uncovered 
through  a  careful  sifting  of  facts  and 
a  painstaking  check  of  sources. 

A  story  that  it  believes  is  com¬ 


pletely  true  and  accurate.  Should  it 
print  the  story?  Or  should  it  wait 
until  the  individuals  involved  have 
an  opportunity  to  present  their  side? 

We,  at  Knight  Newspapers, 
believe  that  responsible  journalists 
must  do  more  than  gather  facts 
about  the  important  people,  the  im¬ 
portant  issues  of  our  time.  We  must 
do  more  than  report  those  facts  fully 
and  accurately.  We  must  also  report 
them  with  fairness  and  justice  to  all 
concerned. 

These  are  the  basic  principles 
that  guide  us  every  day,  just  as  they 
guided  us  in  our  handling  of  the 
Thomas  Eagleton  affair.  Before  all 
other  news  media  had  the  facts 
about  Eagleton’s  background ,  we 
could  have  printed  them  without 
fear  of  contradiction.  We  felt  obli¬ 
gated  first,  however,  to  give  Senator 
Eagleton  a  chance  to  tell  his  side  of 
the  story,  before  publication.  Our 
subsequent  meeting  with  Senators 
McGovern  and  Eagleton  led  to  a 
general  public  announcement  and 
cost  us  an  exclusive  story. 

Like  any  aggressive  news¬ 
paper  organization,  Knight 
Newspapers  likes  exclusives.  And 
we’ve  had  our  share.  But  no  exclu¬ 
sive  has  been,  or  ever  will  be,  worth 
a  sacrifice  of  professional  principles. 
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CRTs  valuable 
in  circulation 
data  processing 


CUSTOMER  SERVICE  telephone  room  at  the  Indianapolis  Star  and  News  employs  cathode  ray 
tube  (CRT)  devices  for  processing  information. 


Installation  of  eight  visual  display  ter¬ 
minals  with  a  clerk  at  each  terminal  is 
allowing  the  Indianapolis  Star  and  News 
to  provide  knowledgeable  service  to  cus¬ 
tomers  plus  valuable  assistance  to  the  cir¬ 
culation  department. 

A  cathode  ray  tube  system,  it  was  de¬ 
veloped  by  staff  members  in  the  newspa¬ 
pers’  circulation  and  data  processing  de¬ 
partments,  and  has  been  operational  since 
September  1971,  according  to  circulation 
director  Raymond  E.  Houk.  He  said  he 
has  found  after  a  year  of  use  that  the 
system  has  produced  valuable  side  ben¬ 
efits,  is  practical,  and  his  department  has 
met  the  cost  justification  projections. 

Resides  being  a  service  to  the  customer, 
Kenneth  R.  Todd,  assistant  circulation  di¬ 
rector,  said,  the  system  provides  automat¬ 
ic  routing  to  the  proper  carriers  of  all 
starts,  stops  and  complaints,  and  better 
complaint  reporting  for  management  in- 
formathon  and  carrier  service  incentive 
programs. 

Each  .system  clerk  enters  information 
into  the  system  on  a  typewriter  keyboard 
and  reads  the  information  from  the  com¬ 
puter  on  the  display  screen,  which  allows 
for  receiving  pertinent  information  auto¬ 
matically  w’hile  the  customer’s  call  is 
being  processed. 

Other  features  of  the  system  are:  Free 
form  entry  (information  can  be  typed  in 
any  order) ;  automatic  instant  reliable 
routing;  spotting  of  routing  problems 
while  the  customer  is  still  on  the  line;  and 
automatic  carrier  information  (route 
number,  name,  address,  telephone  number 
and  type  of  carrier) . 

.Automatic  information 

When  processing  starts  and  stops,  the 
comi)uter  displays  a  record  of  any  starts 
or  stops  issued  in  the  past  three  weeks  or 
still  pending  for  a  future  date  for  a  given 
address.  This  allows  the  clerk  to  spot  sec¬ 
ond  calls  to  start  or  stop  (change  to  com¬ 
plaints)  and  avoids  duplicate  notices 
being  issued  for  customer  returning  early 
vacation,  etc. 


With  complaints,  the  .system  automati¬ 
cally  provides  information  about  the  num¬ 
ber  of  complaints  received  for  a  given 
route  on  that  particular  day,  what  action 
has  been  taken  to  recover  from  a  previ¬ 
ously  spotted  route  problem,  and  history 
of  any  previous  complaints  from  the  ad¬ 
dress  within  the  past  three  weeks,  as  well 
as  standard  carrier  information. 

Once  the  clerk  has  typed  in  the  required 
information,  the  computer  system  will 
generate  the  necessai-y  carrier  notices, 
di  aw  charges,  and  management  reports  at 
the  proper  time. 

Todd  said  this  automatic  generation  of 
notices  and  reports  has  resulted  in  sav¬ 
ings  in  manpower,  forms  and  equipment 
and  has  justified  the  installation  of  the 
CRT  system. 

Side  benefits  which  have  practical  value 
include: 

Poor  service  stops  reduced  50  percent, 
repeat  complaints  down  by  approximately 
50  percent,  average  number  of  complaints 
received  daily  setting  new  lows,  misrouted 
starts,  stops  and  complaints  down  to  prac¬ 
tically  zero,  same  with  duplicate  starts, 
stops  issued  by  office. 


Notices  to  carrier,  district  manager, 
etc.,  now  legible  and  contain  carrier  truck 
routing  information  as  window  envelopes 
may  be  used  for  carrier  mail,  another 
manpower  saving;  delay  in  dispatching 
complaints  for  delivery  reduced  approx¬ 
imately  80  percent,  route  problems  (re¬ 
ceiving  several  complaints)  spotted  much 
quicker. 

Carrier  information,  name  and  tele¬ 
phone  number,  etc.,  provided  instantly 
(1.5  seconds)  versus  approximately  five 
minutes  using  the  old  system  of  chasing 
around  the  office. 

Router  at  least  100  percent  more  accur¬ 
ate.  Approximately  8,000  corrections  made 
to  router.  Validity  checks  have  elminated 
dead  streets,  duplicate  listings,  invalid 
route  numbers,  routes  listed  under  wrong 
paper  or  edition,  overlapping  listings, 
elimination  of  router  updating  problems 
when  adjusting  district  boundaries,  dis¬ 
trict  managers,  or  substitutes,  provided 
with  accurate  up-to-date  listings  for  their 
di.«tricts  ui)on  demand. 

• 


Strike  at  UPI  London 


office  is  called  off 

A  12-day  work  stoppage  by  about  20 
members  of  the  National  Union  of  Jour¬ 
nalists  against  United  Press  International 
in  London  ended  September  3  when  the 
union  withdrew  its  support.  UPI  and  the 
NUJ  local  agreed  to  continue  meetings  in 
an  effort  to  resolve  the  dispute. 

A  walkout  occurred  (August  22)  after 
four  U.S.  citizens  on  UPI’s  London  staff 
joined  the  NUJ  and  demanded  to  be  cov¬ 
ered  by  both  the  NUJ  contract  and  their 
own  individual  contracts  as  U.S.  nationals 
working  overseas.  UPI  said  this  was  ille¬ 
gal. 

The  NUJ  national  authorized  a  strike 
during  which  UPI  service  was  continued 
by  management  personnel. 
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mechaniccil... 

camera-ready 

in  K)  minutes-at  a 


big  savings 

Kodak  PMT  Materials  let  you  prepare  screened 
halftone  prints  and  line  art  for  your  mechani¬ 
cal  in  only  ten  minutes. 

Resin-coated  paper  means  that  art  starts 
flat,  stays  flat  on  mechanical.  Camera-ready 
copy  prepared  with  Kodak  PMT  Materials 
eliminates  traditional  time-consuming  inter¬ 
mediate  steps  required  when  film  negatives 
are  used.  This  can  result  in  a  direct  cost  sav¬ 
ing  on  materials  of  as  much  as  40% — not  to 
mention  the  savings  in  man-hours.  Pre¬ 
screened  prints  on  your  mechanical  let  you 
shoot  negatives  directly. 

Prints  on  resin-coated  PMT  Materials  read¬ 
ily  accept  wax  and  most  adhesives.  The  com¬ 
panion  Kodak  PMT  Gray  Contact  Screen  lets 
you  achieve  new  levels  of  halftone  quality, 
particularly  with  soft  stocks  and  low-viscosity 
inks. 

Quality,  ease  of  use,  time  and  man-hour  sav¬ 
ings  . . .  Kodak  PMT  Materials  give  them  to  you 
for  your  publication  make-ready  needs.  Con¬ 
tact  your  dealer  or  Kodak  TSR,  or  mail  the 
coupon  for  more  information.  Today. 


Eastman  Kodak  Company,  Dept.  412L,  q.36 

Rochester,  N.Y.  14650 

□  Kodak  PMT  Materials  sound  like  winners.  Please 
have  a  representative  call  and  arrange  a  demon¬ 
stration. 

□  Please  send  additional  information  on  Kodak  PMT 
Materials. 

Name _ _ 


The  best  impression  you  can  make 


Arnold  Rothstein 


Noted  photographer 
joins  Parade’s  staff 

Jess  Gorkin,  Parade’s  editor,  announced 
this  week  that  Arthur  Kothstein  has  been 
appointed  an  associate  editor,  responsible 
for  i)hoto{i:rai)hy,  picture  research  and  ed¬ 
itorial  illustration.  He  will  work  with  the 
editor  on  feature  production. 

Rothstcin  was  director  of  photography 
at  Look  Magazine  for  25  years.  He  is  the 
author  of  four  books  and  has  written 
columns  and  articles  for  magazines  and 
newspapers.  He  has  received  more  than 
:!()  awards  for  his  photograidiy  including 
the  International  Understanding  Through 
Photograjiliy  .\ward  from  the  Photogra¬ 
phic  Society  of  America. 

He  teaches  at  the  Graduate  School  of 
Journalism  of  Columbia  University  and  is 
a  Fellow  of  the  Royal  Photographic  Soci¬ 
ety  of  Great  Britain. 


HELP  US  TO  HELP  YOU 
PtETTER!  There  is  no  need 
for  you  to  fill  requests  for 
missing  tearsheets.  Instead 
forward  the  request  to  ACB. 
We  will  fill  it  promptly  and 
tell  youi-  advertiser  to  al¬ 
ways  come  to  ACB  for  miss¬ 
ing  copies.  .Advertising  ac¬ 
counts  change  agencies  .  .  . 
your  employees  may  change. 
But  ACB  keeps  at  it.  This 
is  our  54th  year. 

We  read  every  daily 
newspaper  advertisemenS 

ADVERTISING 
CHECKING  BUREAU, INC. 

NEW  YORK  (10)  353  Park  Avenue,  South 
CHICAGO  (5)  434  S.  Wabash  Avenue 
MEMPHIS,  Term.  •  COLUMBUS,  Ohio 
SAN  FRANCISCO,  (2)  20  Jones  Street 


news-people 


Freidin  joins  Hearst 
news  team  in  Europe 

William  Randolph  Hearst  Jr.,  editor-in- 
chief  of  the  Hearst  Newspapers,  has  an¬ 
nounced  the  appointment  of  Seymour 
Freidin,  former  executive  foreign  news 
editor  of  the  late  New  York  Hcrald- 
T rihiine,  to  the  European  staff  of  the 
Hearst  Newspapers. 

Freidin  has  joined  J.  Kingsbury  Smith, 
European  director  and  chief  foreign  writ¬ 
er  of  the  Hearst  Newspapers,  and  corre¬ 
spondent  John  Harris  in  London  in  a  pro¬ 
gram  of  expanded  in-depth  coverage  of 
the  European  scene. 

.A  New  A'ork  City  native,  Freidin  began 
his  newspaper  career  with  the  Herald- 
Tribune  in  19.36.  He  was  a  general  assign¬ 
ment  reporter,  rewriteman  and  Washing¬ 
ton  correspondent  before  he  was  sent 
abroad  for  war  reporting  and  other  as¬ 
signments. 

i4c  :|e 

WixFiHLi)  Scott  Jamks,  an  AP  reporter 
the  past  two  years,  and  P.\trici.\  Hopk 
Barrktt,  who  works  for  New  England 
Merchants  Bank  of  Boston,  were  married 
September  9  at  Summit,  N.J.  The  bride¬ 
groom,  who  is  the  son  of  W.  H.  (Tex) 
James,  president  of  the  Xeiv  York  Xeiea, 
will  attend  the  Harvard  Graduate  School 
of  Business  .Admini.stration. 

*  ♦  * 

Robkrt  E.  Babcock,  a  salesman  since 
1964 — promoted  to  retail  advertising  man¬ 
ager  of  the  Salem  (Mass.)  Eeevhif/  Xews. 

*  * 

F.  Marion  M.arsh,  building  and  equip¬ 
ment  engineer  for  the  South  Pend  (Ind.) 
Tribune,  fills  the  new  position  of  director 
of  {iroduction  for  the  Panax  Newspapers 
of  Michigan. 

ill  ^  i(i 

Ed  Sknkff,  former  managing  editor  of 
Publishers  Auxiliary — to  editor  of  the 
weekly  Ticonderoc/a  (N.Y.)  Sentinel. 

*  ♦  ❖ 

Jm  Mills — from  city  editor  to  man¬ 
aging  editor  of  the  Middletoicn  (0.) 
Journal  .  .  .  Max  Sommers — from  Sunday 
editor  to  news  editor  .  .  .  D.an  Darragh 
— wii'e  editor  to  city  editor  .  .  .  Fred  Sen- 
net — government  reporter  to  Sunday  edi¬ 
tor. 

*  * 

Ferrel  Guillory — from  the  Xeir  Or¬ 
leans  States-Item  staff  to  the  Raleiyh 
(N.C.)  Xews  &  Observer. 

*  *  jN 

C.  B.  Carrier — from  fashion’s  editor 
desk  to  city  desk  at  the  Xew  Orleans 
Times-Pienyune,  replacing  Ricii.ard  Hen¬ 
nery,  retired. 

*  ♦ 

Philip  J.  Caputo,  a  member  of  the 
Chicago  Tribune’s  investigative  reporting 
team,  has  been  appointed  correspondent 
in  Rome. 

*  *  * 

Redonia  Radcliffe,  a  former  White 
House  reporter  for  the  Washington  Star, 
is  now  assistant  editor  in  the  Style  de¬ 


partment  of  the  Washington  Post  .  .  . 
Christian  Williams,  former  metropoli¬ 
tan  editor  of  the  Camden  (N.J.)  Courier- 
Post,  assistant  editor/Style  .  .  .  Naomi 
Rovner — from  the  Baltimore  Sun  to  as¬ 
sistant  editor/ Style  . . .  Joseph  McLellan 
— from  NC  News  Seiwice  to  copy  editor 
of  Book  IFor/rf. 

*  ♦  * 

Robert  E.  Tushingham,  former  gen¬ 
eral  manager  of  American  Newspaper 
Representatives — to  general  advertising 
manager  of  the  Passaic-Clifton  (N.J.) 
Herald-Xews. 

*  ♦  * 

Philip  T.  Mazzucca — from  advertising 
director  to  business  manager  of  the  Dover 
(N.J.)  Daily  Advance. 

*  *  iN 

William  T.  Donoho  Jr.,  former  re¬ 
porter  for  the  Chattanooga  (Tenn.) 
Times — named  editor  of  the  Urban  Re¬ 
view,  published  by  the  Center  for  Urban 
Education  in  New  York. 

:|c  :fe  $ 

Charles  T.  Kline  resigned  as  Con¬ 
necticut  capitol  reporter,  Xorwalk 
(Conn.)  Hour,  to  become  press  secretary 
for  Congressional  candidate  Ronald  A. 
Sarasin. 

*  *  * 

Brian  J.  Ladouceur,  former  staff  re¬ 
porter,  Springfield  (Mass.)  Union  and 
Springfield  .'Sunday  Republican — appointed 
assistant  director  of  public  relations, 
Springfield  College. 

*  *  * 

Glenn  Surrctte,  formerly  with  S/iring- 
field  (Mass.)  Union — to  Hartford  (Conn.) 
Times  as  a  reporter. 

*  *  >i< 

Mary  Tierney,  formerly  with  the  Bos¬ 
ton  Herald  Traveler  —  to  Action,  in 
Washington,  D.C. 

*  *  * 

Alan  Olmstead  retired  from  the  Man¬ 
chester  (Conn.)  Evening  Herald  after 
31  years  as  editor  and  editorial  page  edi¬ 
tor.  He  will  continue  writing  his  weekly 
column,  “Connecticut  Yankee.” 

Hfi  iff  ifi 

Leonard  W.  Terrell  has  been  ap¬ 
pointed  to  the  new  post  of  circulation 
promotion  manager  for  the  Roanoke 
(Va.)  Times  and  World-Xews.  He  had 
been  working  for  Whitlock,  Church, 
Rickards  &  Co. 

Robert  Veilette  has  been  named  city 
editor  of  the  Waterbury  (Conn.)  Repub¬ 
lican,  succeeding  Craig  Vollmer,  who 
joined  a  Vermont  newspaper. 

«!  *  * 

Stuart  Falk,  financial  and  corporate 
advertising  manager  of  the  Xew  York 
Tillies,  has  been  assigned  the  duties  of 
national  advertising  manager. 

«  *  * 

David  T.  Ri  tledge — from  general  man¬ 
ager  of  the  High  Point  (N.C.)  Enterprise 
to  general  manager  of  the  Burlington 
(N.C.)  Daily  Times-Xews,  succeeding 
Rudy  M.  Fonville,  who  will  serve  in  an 
advisory  capacity. 
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in  the  news 


Albert  Sterner  Elmer  Hall  Jr. 


Elmer  H.  Hall  Jr. — promoted  to  city 
editor  of  the  Louisville  (Ky.)  Courier- 
Journal,  succeeding  Paul  Janensch,  who 
has  been  named  general  manager  of  Pol¬ 
lution  Abstracts  Inc.,  a  San  Diego  spe¬ 
cialty  publishing  company  owned  by  the 
Courier- Journal  and  Times  Co.  Hall  has 
been  in  newspaper  work  for  20  years. 

*  ♦  ♦ 

Albert  D.  Sterner — promoted  to  edi¬ 
tor  of  the  Hanover  (Pa.)  Evening  Sun, 
succeeding  Edward  Wallace,  retired  .  .  . 
William  Dowd — from  county  editor  to 
assistant  to  the  editor. 

*  * 

Loyal  Phillips,  Southern  newspaper 
executive  for  many  years,  general  man¬ 
ager  and  co-publisher  of  the  Elizabeth 
City  (N.C.)  Daily  Advance  since  1967, 
has  announced  plans  to  retire  October  9. 
He  will  write  a  column  for  Cocoa  (Fla.) 
Today. 

*  * 

Marci  Elliott,  a  former  sales  assist- 


Thomas  E.  Griffiths — appointed  di¬ 
rector  of  public  service  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  and 
Times-Union. 

*  *  * 

R.  J.  (Rex)  Baumgardner — retired  as 
production  manager  of  the  Huntington 
(W.  Va.)  Advertiser  and  Herald-Dispatch 
after  40  years  with  the  papers. 

«  ♦  ♦ 

William  W.  Prochnau  has  resigned 
as  Washington  correspondent  of  the  Se¬ 
attle  Times  and  joined  the  staff  of  Senator 
Warren  G.  Magnuson  of  Washington. 
Frank  Hewlett,  Washington  correspond¬ 
ent  of  the  Salt  Lake  City  Tribune,  will 
represent  the  Seattle  Times. 

*  *  *  1 

Malcolm  Barr,  former  AP  newsman 
in  Washington  and  Honolulu,  has  been 
appointed  chief,  media  relations,  for  the 
Department  of  Labor’s  Occupational  | 
Safety  and  Health  Administration.  Barr 
is  a  former  Washington  bureau  chief  of  | 
the  Honolulu  Star-Bulletin. 

♦  ♦  ♦ 

Mike  McCusker — from  city  editor  of 
the  Taft  (Calif.)  Midivay  Driller  to  staff 
member  of  Nation-Wide  Sports  Informa¬ 
tion  in  Los  Angeles. 

It  * 

David  F.  Owen — named  editor  of  the 
Parkersburg  (W.  Va.)  Sentinel  to  succeed 
H.  Sutton  Sharp,  who  retired. 

* 

Rhee  Odom,  reporter  in  the  tri-state 
department  of  the  Mobile  (Ala.)  Press 
Register — to  chief  of  bureau  in  Prichard, 
Ala.  .  .  .  Gus  KooP — from  Prichard  bu¬ 


ant  in  the  Miami  Herald  advertising  de¬ 
partment,  is  now  creative  copy  supervisor 
at  Frost  &  Frost  Advertising,  Gadsden, 
Ala. 

*  «  * 

Charles  W.  Loomer,  a  former  assist¬ 
ant  classified  advertising  manager  at  the 
New  York  Herald  Tribune  and  World- 
Journal-Tribune,  has  been  appointed 
classified  advertising  director  for  Subur¬ 
ban  Publishing  Corp.  of  Union,  N.J.,  pub¬ 
lisher  of  10  weekly  papers. 

«  * 

Robert  Suarez,  former  general  man¬ 
ager  of  an  engineering  firm  in  Honduras 
and  controller  of  Miami  Herald  subsidi¬ 
aries,  has  been  named  controller  of  the 
Charlotte  (N.C.)  Observer  and  News, 
succeeding  Frank  Trull,  who  retired. 

*  *  * 

Dana  McNeil,  former  sports  writer 
for  the  Framingham  (Mass.)  South  Mid¬ 
dlesex  News,  is  now  sports  editor  of  the 
Marlboro  (Mass.)  Daily  Enterprise  and 
Hudson  Daily  Sun. 

♦  «  ♦ 

Raymond  S.  Vico — named  general  ad¬ 
vertising  manager  of  the  Bridgewater 
(N.J.)  Courier-News. 

*  *  * 

John  Parris,  a  former  AP  and  United 
Press  foreign  correspondent,  has  been 
named  a  contributing  editor  of  the  Ashe¬ 
ville  (N.C.)  Citizen-Times  to  “interpret 
the  newspapers  and  their  policies  to  citi¬ 
zens  of  the  area.” 


reau  chief  to  director  of  information  serv¬ 
ices  of  the  Mobile  County  Housing  Board. 
*  ♦  * 

Gerald  E.  Holmes,  writer-photogra¬ 
pher  in  Oldsmobile’s  public  relations  de¬ 
partment,  has  been  promoted  to  staff  as¬ 
sistant  .  .  .  Dennis  F.  Casteele,  formerly 
automotive  editor  of  the  Saginaw  (Mich.) 
News,  succeeds  Holmes. 

* 

Cecil  Moyer,  73,  director  of  editorial 
analysis  of  the  San  Diego  (Calif.)  Union. 
has  retired  after  47  years  with  the  news¬ 
paper,  serving  as  reporter,  copyreader, 
Sunday  editor  and  editorial  writer. 

4:  « 

Russell  C.  Perry,  promotion  manager 
of  the  Peoria  (Ill.)  Star  Journal,  has 
retired  after  16  years  as  department  head 
and  43  years  with  the  paper,  during  which 
time  he  served  as  managing  editor  for 
three  years. 
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RALEIGH,  N.  C.  27609 
BOX  17127 

NATION  WIDE  PERSONAL  SERVICE 


The 

thinking 
mans 
column  thafe 
doubly 
rewarding  to 
your  readers! 


Today's  readers  want  more  than  news; 
they  want  ideas!  Your  paper  can  give 
them  “The  Great  Ideas  From  The  Great 
Books"— the  stimulating  column  by 
Dr.  Mortimer  Adler  that's  steadily 
growing  in  popularity. 

Dr.  Adler— author,  lecturer,  TV 
personality— is  Associate  Editor  of  The 
Great  Books  of  the  Western  World 
and  is  doubly  newsworthy  right  now 
because  of  the  newly  published 
edition  of  his  famous  “How  To  Read 
A  Book"- a  best  seller  that  has  been 
widely  hailed  as  a  “living  classic." 

Dr.  Adler's  column  draws  on  his 
extensive  knowledge  of  the  great 
writers  and  thinkers  of  the  Western 
world  to  provide  penetrating, 
stimulating  answers  to  reader's 
questions— answers  that  are  as  current 
as  today's  news. 

In  addition  to  the  intellectual 
stimulation  of  the  column,  your 
readers  are  rewarded  with  free  sets 
of  The  Great  Books  for  submitting 
questions  answered  in  the  column. 

Awarding  these  valuable  sets  of  the 
54-volume  Great  Books  of  the 
Western  World  not  only  helps 
promote  newspaper  readership— the 
questions  submitted  are  addressed 
to  your  paper,  and  give  you  a 
measurement  of  the  feature's  appeal. 


For  samples  and  information  on  the 
surprisingly  low  cost  of  running 
Dr.  Adler's  column,  write: 
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Foreign  desk  changes 

James  Yuenger  has  become  foreign  edi¬ 
tor  of  the  Chicago  Tribune  after  about  19 
months  as  chief  of  the  Moscow  bureau  of 
the  Tribune.  Michael  McGuire  is  now 
chief  of  the  Moscow  bureau,  moving  from 
the  Rome  bureau.  Kenneth  Simms  has 
been  named  to  the  Tribune’s  editorial 
board  from  foreign  editor.  Simms  has 
been  with  the  Tribune  19  years,  Yuenger 
since  1963,  and  McGuire  since  1965.  Yuen¬ 
ger  and  McGuire  started  as  reporters 
with  the  Tribune’s  Neighborhood  News 
Section. 

♦  *  ♦ 

Lee  Woodward — from  editor  of  the 
Athens  (Ala.)  Xeivs-Courier  to  the 
Huntsville  (Ala.)  News  as  columnist  and 
copy  editor. 

♦  ♦  ♦ 

Eric  R.  Lund  —  appointed  assistant 
managing  editor  of  the  Chicago  Daily 
Neu's,  moving  up  from  editor  of  the  Sat¬ 
urday  edition.  Lund  started  as  a  reporter 
with  the  Daily  News  in  1957. 

♦  ♦  » 

William  F.  Beaty — named  advertising 
manager  for  the  Newspaper  Division  of 
Field  Enterprises  Inc.,  publishers  of  the 
Chicago  Sun-Times  and  the  Chicago  Daily 
News.  Robert  Reese  moved  up  to  retail 
ad  manager,  P.\UL  Skittoxe  to  assistant 
retail  manager;  John  Anderson  to  sales 
manager,  regional  advertising;  and 
Thomas  K.\leta  to  manager,  resort  and 
travel  adveitising. 

*  *  * 

Donald  J.  Birsa — new  retail  advertis¬ 
ing  manager,  Aurora  (Ill.)  Beacon-Neivs, 
from  advertising  staff  of  the  Joliet  (Ill.) 
Herald-News.  He  succeeds  Albert  W. 
Gerbin,  named  administrative  assistant 
to  the  director  of  advertising  of  the  Bea¬ 
con-News.  Both  are  Copley  Newspapers. 

*  *  ♦ 

Clifford  E.  Walters,  national  adver¬ 
tising  manager  of  the  Yankton  (S.Dak.) 
Press  and  Dakotan — retired  .  .  .  His  du¬ 
ties  will  be  assumed  by  advertising  direc¬ 
tor  L.  R.  (Ron)  Folkers. 

*  *  * 

Francis  P.  (Phil)  Locke  retired  Sep¬ 
tember  1  at  age  60,  closing  out  a  38-year 
newspajier  career,  36  of  those  years  as  an 
editorial  writer  for  the  Miami  Daily  News, 
St.  Louis  Post-Dispatch,  Dayton  (O.) 
Daily  News  and  Riverside  (Calif.)  Press- 
Enterprise. 

*  ♦  * 

Carl  A.  Johnson — promoted  to  assist¬ 
ant  advertising  manager;  John  R.  Mel- 
LIN — promoted  to  classified  advertising 
manager,  Naslnia  (N.H.)  Telegraph. 

aH  «  « 

Roger  McGregor  —  appointed  general 
manager  and  advertising  director,  Sotith 
Middlesex  News,  Framingham,  Mass.  .  .  . 
Karle  Spoone — named  classified  advertis¬ 
ing  manager  .  .  .  Michael  Morgan — ap¬ 
pointed  assistant  retail  advertising  man¬ 
ager. 

4:  *  * 

William  White,  formerly  with  Quincy 
(Mass.)  Patriot  Ledger  —  to  Hartford 
(Conn.)  Times  copy  desk.  Ronald  Robil- 
LARD,  formerly  with  Hartford  Courant — 
to  Hartford  Times  Vernon,  Conn.,  bu¬ 
reau. 
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CAREER  STARTER— Miltki  Bolli 


liger,  left,  of  the  San  Fernando  Valley  Press  Club  in  California 
presents  an  enlarged  check  to  Susan  Endo,  winner  of  the  club's  four-year  scholarship  for  journalism 
students.  Susan,  who  was  editor  of  her  school  newspaper  and  wrote  for  the  Sunland-Tjunga  Record 
Ledger,  is  at  California  State  University,  Northridge. 


Charlotte  papers  name  In  new  service  post 
advertising  director 


Bill  East,  for  17  years  city  editor  of  the 
Winston-Salem  (N.C.)  Sentntel,  has  been 
appointed  to  the  new  position  of  public 
service  director  of  the  W'inston-Salem 
Journal  and  Sentinel.  East  has  been  a 
member  of  the  Sentinel,  staff  for  34  years. 
He  has  been  succeeded  as  Sentinel  city 
editor  by  Tom  Sieg,  a  former  city  editor 
of  the  Charlotte  (N.C.)  News  who  joined 
the  Sentinel  staff  in  June. 


Robert  J.  Alander,  advertising  director 
of  the  Charlotte  (N.C.)  Observer  and  the 
Charlotte  News,  has  been  named  director 
of  community  relations  and  elected 
vicepresident  of  Knight  Publishing  Co.,  a 
member  of  the  Knight  Newspaper  group. 

Alander  went  to  Charlotte  in  1949  from 
the  Miami  Neivs. 

David  Gelsanliter  will  succeed  him  as 
advertising  director  of  the  Charlotte 
newspapers.  Before  joining  the  staff  of 
the  Observer  as  a  reporter  in  1968,  Gel¬ 
sanliter  was  with  the  U.  S.  State  Depart¬ 
ment.  In  1970  he  became  marketing  re¬ 
search  manager  for  the  Observer  and  the 
News,  in  1971  circulation  director  and  in 
July  1972  became  assistant  to  the  general 
manager. 


Dixie  Wooten — from  education  editor 
of  the  Mobile  (Ala.)  Press  Register  to 
public  relations  director  of  the  Mobile 
County  Board  of  Education  .  .  .  Sylvia 
Hart — from  religion  editor  to  education 
editor. 


Paula  M.  Span,  formerly  a  reporter  for 
the  Atlantic  City  (N.J.)  Press  and  a  news 
intern  at  the  Philadelphia  Inquirer,  has 
joined  cable  tv  information  center  as  as¬ 
sistant  to  the  director. 


William  S.  Moeller,  vicepresident  of 
the  Bismarck  Tribune  (3o.,  North  Dakota, 
has  retired  after  44  years  with  the  com¬ 
pany  as  reporter,  advertising  director  and 
general  manager. 


Brent  Kallestad — from  AP  newsman 
in  Sioux  Falls,  S.D.  bureau  to  acting 
correspondent  in  the  Fargo,  N.D.  bureau, 
succeeding  Steve  Moore,  now  correspond- 
JiH  ent  in  charge  of  AP’s  Spokane,  Wash. 

David  Gelsanliter  bureau. 
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This  ad  is 
one  for  the  road. 

A  kind  word  on  behalf  of  zeroed  in  on  highways  as 


highways  by  TRIP— The  Road 
Information  Program. 

Who  is  TRIP?  A  non-profit, 
informational  organization, 
incorporated  in  1970  pri¬ 
marily  to  inform  the  pubUc 
of  their  need  for  moderniza¬ 
tion  of  the  200,000  mUes  of 
obsolete  primary  highways 
in  America. 

To  put  it  simply,  we  are 
concerned  with  the  modern¬ 
ization  of  our  highway  system 
for  the  safety  and  conven¬ 
ience  of  our  citizens.  The 
accident  rate  is  appalling  and 
should  be  a  logical  concern 
shared  by  all  of  us. 

However,  many  ecological 
groups  and  similar  organiza¬ 
tions,  in  their  zeal  to  “pre¬ 
serve  our  environment,”  have 

Your  highways.  You’ve 


one  of  their  targets.  While  we 
concur  with  the  basic  objec¬ 
tives,  our  experience  indicates 
that  their  data  on  our  road 
system  is  often  emotional 
rather  than  factual,  mislead¬ 
ing  rather  than  informative 
or  impartial. 

Of  all  industries,  your 
field  of  pubhc  communica¬ 
tion  is  probably  most  aware 
that  every  coin  has  two  sides. 
May  we  offer  you  a  flip  of 
the  coin? 

For  another  view  of  our 
highway  system  needs— fac¬ 
tual,  impartial,  informative— 
send  for  the  TRIP  kit.  Write 
Mr.  Donald  Knight,  The  Road 
Information  Program,  Inc., 
525  School  St.,  S.  W.,  Wash¬ 
ington,  D.C.  20024. 

got  a  lot  riding  on  them. 


The  Weekly  Editor  By  Crai^  Toiiikinson 


W  ITNESSED  189  EXECUTIONS 


The  heavy  wooden  electric  chair  in  the 
Texas  State  Penitentiary’s  death  chamber 
has  sat  silent  and  unused  since  July  30, 
1064  but  the  memory  of  189  executions 
witnessed  in  that  chair  is  a  living  condem¬ 
nation  of  capital  punishment  for  the 
weekly  Huntsville  (Tex.)  Item's  editor, 
Don  Reid. 

While  witnessing  that  last  electrocution 
in  1964,  Reid  had  no  idea  it  would  be  the 
final  one  but  he,  in  his  words,  “kept 
hoping  and  praying  it  would  be  the  last.” 

Despite  the  fact  he  witnessed  188 
deaths  before  that  one  he  has  been  an 
ardent  foe  of  capital  punishment  since 
1940  and  has  questioned  the  morality  of  it 
dating  back  to  1938  when  he  witnessed  his 
first  execution. 

Perhaps  the  sadest  commentary  on  cap¬ 
ital  punishment  is  Reid’s  belief  that  at 
least  six,  or  maybe  seven,  of  the  men  he 
saw  put  to  death  were  either  totally  inno¬ 
cent  or  not  deserving  of  the  death  penal¬ 
ty. 

Not  idle  curiosity 

The  big  question  is  of  course  why  if  he 
was  opjiosed  to  capital  punishment  did  he 
keep  returning  to  witness  new  executions? 
His  answer  is  that  he  did  it  out  of  dedica¬ 
tion  as  a  newsman. 

“There  are  a  lot  of  assignments 
newsmen  don’t  relish  but  an  assignment  is 
an  assignment.  If  a  newsman  doesn’t  like 
a  particular  assignment  he’d  better  get 
out  of  the  business.” 

Rut  Reid’s  assignment  to  the  prison  has 
not  been  as  editor  of  the  Item,  which  he 
has  been  since  1937. 

He  is  the  local  correspondent  for  the 
•Associated  Press  and  covers  the  prison 
because  it  is  in  Huntsville. 

The  penitentiary  in  fact  gets  little  play 
in  the  Item,  which  is  a  Harte-Hanks 
newspaper.  As  Reid  described  it,  death 
house  activities  in  the  penal  institution 
are  mentioned  in  the  Item  only  if  there  is 
a  local  angle.  His  professional  dealings 
with  the  pri.son  are  almost  entirely  for  the 
AP. 

“.At  first,”  he  recalled,  “when  I  became 
local  AP  correspondent  (in  1938)  I  knew 
I  had  to  cover  prison  business  but  I  did 
not  realize  then  what  that  entailed.”  He 
learned  quickly  when  the  Dallas  .AP  bu¬ 
reau  requested  coverage  of  an  execution. 

There  were  laws  on  the  books  at  the 
time  prohibiting  newsmen  from  witness¬ 
ing  executions  but  selection  of  witnesses 
was  up  to  the  director  of  prisons  and  he 
felt  the  jiublic  should  know  what  goes  on. 
Reid  was  permitted  in  as  representative 
of  a  media  pool  and  as  official  representa¬ 
tive  of  the  public. 

In  his  early  days  of  execution  witness¬ 
ing,  Reid  related,  the  small  death  chamber 
got  pretty  crowded  with  upwards  of  25 
witnesses — many  lawmen.  Reid  said  many 
after  the  fact  regretted  having  ever 
shown  up.  In  later  years  the  number  of 
persons  allowed  into  the  chamber  was  cut 
to  around  seven. 

Reid’s  activities  with  regards  to  the 


Don  Reid 


prison  were  at  first  confined  to  witnessing 
executions  but  in  1949  the  emphasis  was 
changed  with  a  request,  again  by  the  Dal¬ 
las  AP  bureau,  for  a  personal  interview 
with  a  soon-to-be-executed  prisoner  con¬ 
victed  of  kicking  an  elderly  women  to 
death  in  a  robbery  involving  $12. 

This  began  what  was  to  be  a  long 
line  of  interviews  with  condemned  men 
and  it  was  during  subsequent  interviews 
that  Reid  became  convinced  of  the  inno¬ 
cence  of  some. 

Because  of  the  personal  interviews  he 
was  able  to  save  two  men  from  the  elec¬ 
tric  chair  in  the  1950’s  when  he  found 
they  had  not  been  adequately  represented 
during  their  trials. 

Reid  points  to  these  cases  as  examples 
of  the  inequities  of  the  .system.  Neither 
man  had  the  funds  for  private  counsel 
and  the  court  appointed  attorneys  didn’t 
bother  to  take  the  time  to  properly 
prepare  their  defenses. 

Reid  became  a  confirmed  foe  of  capital 
punishment  at  the  time  of  his  first  inter¬ 
view  in  1949  but  his  questions  concerning 
the  morality  of  the  death  sentence  date 
back  to  that  first  execution. 

Was  confused 

He  said  that  during,  and  in  the  after- 
math  of  that  first  electrocution  he  was 
“confused”  about  the  morality.  He  tried 
convincing  himself  that  the  men  who  died 
were  all  convicted  by  an  efficient  judicial 
system  and  deserved  their  penalties.  But 
he  never  felt  right  about  it. 

From  1949  on,  he  actively  campaigned 
against  capital  punishment.  He  travelled 
extensively  lecturing  to  civic  and  other 
organizations  and  he  helped  found  (and 
was  elected  first  secretary  of)  the  Texas 
Association  for  the  Abolishment  of  Capi¬ 
tal  Punishment  in  1961. 

He  of  course  found  some  satisfaction 
with  the  recent  decision  of  the  U.S.  Su¬ 
preme  Court  to  abolish  capital  punishment 

EDITOR 


as  it  is  now  administered  but  he  sees  the 
action  only  as  a  first  step  and  one  which 
might  well  be  reversed  by  state  legisla¬ 
tures  and  new  laws.  He  wants  capital 
punishment  eliminated  under  all  circum¬ 
stances. 

Reid  has  queried  death  row  inhabitants 
on  their  feelings  concerning  the  deterent 
aspects  of  capital  punishment.  “They  told 
me,”  he  related,  “they  never  thought 
about  the  chair  when  they  were  commit¬ 
ting  their  crimes.” 

Most,  by  the  way,  Reid  said,  were  open 
in  admitting  they  had  committed  the 
crimes  of  which  they  were  convicted  “and 
most  wanted  to  talk  about  themselves.” 

Describing  the  convicted  men’s  reactions 
to  the  Supreme  Court  decision,  Reid  said, 
“they  were  jubilant  on  the  fir.st  day” 
(June  29)  but  by  the  second  day  they  had 
mixed  feelings  as  they  began  to  wonder 
just  what  the  decision  meant.” 

The  Court’s  decision  Avas  an  answer  to 
questions  concerning  administration  of  the 
penalty  that  have  kept  lower  courts  from 
allowing  an  execution  in  Texas  since 
1964. 

Casual  approach 

Reid  described  his  approach  to  prison¬ 
ers  he  wants  to  interview  as  “casual.”  His 
style  is  to  use  honesty  and  be  straightfor¬ 
ward  in  telling  an  inmate  “I  want  to  tell 
your  story.” 

If  he  receives  an  okay  he  tells  the 
prisoner  “If  there’s  anything  you  don’t 
want  to  see  in  print  don’t  tell  it  to  me.”  In 
other  words,  nothing  off  the  record. 

The  approach  is  successful  with  Reid 
because  he’s  been  around  for  a  long  time 
and  no  longer  is  even  required  to  sign  the 
register  on  visits  to  the  prison. 

“They  (prisoners)  have  to  learn  to 
trust  a  newsman,”  Reid  said.  “They  have 
to  know  he  won’t  misrepresent  their  sto¬ 
ries.  A  lot  of  them  don’t  like  newsmen 
because  they  often  feel  the  media  gave 
them  a  bad  shake  during  their  trials.” 

Reid’s  relationships  with  some  of  the 
prisoners  have  gone  beyond  simply  writ¬ 
ing  their  stories.  He’s  had  contacts  with 
their  families,  has  shared  a  la.st  meal  with 
a  convicted  man  who  asked  for  him,  and 
he  has  aided  in  collection  of  funds  to  ship 
an  executed  man’s  body  home  to  his  pov¬ 
erty  stricken  mother  for  interment. 

In  addition  he  advises  handicapped 
prisoners  about  to  be  released  and  helps 
find  jobs  for  others  when  they  get  out. 

The  other  newsman 

The  prison  side  to  Reid  is  the  wire 
service  correspondent  side  and  is  con¬ 
trasted  with  the  easy  going  editor  Reid  at 
the  Item. 

The  paper  has  been  a  member  of  the 
Harte-Hanks  group  since  1967  when  it 
was  bought  from  the  widow  of  Ross 
Woodall,  publisher  of  the  paper  when 
Reid  joined  in  1937. 

Prior  to  1937,  Reid,  who  is  65,  worked 
for  the  Bay  City  (Tex.)  Tribune  and  the 
McAllen  (Tex.)  Monitor,  both  dailies. 

The  Item  was  published  once-a-week 
until  1968  when  it  increased  to  twice 
weekly.  The  recent  shift  to  three  days  a 
week  was  a  step,  Reid  said,  towards  daily 
publication.  The  paper  has  7,000  circula¬ 
tion  and  moved  into  a  new  plant  two  years 
ago. 
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'Because  you  buy  color  TV  for  keeps... 

we  use  more  gold  fillings 
than  all  the  dentists  in  America. 


Zenith’s  Gold  Video  Guard  Tuner, 
the  heart  oF  the  color  TV  system,  has 
contact  points  oF  16-l<arat  gold.  Why? 
Because  sold  contacts  stay  cleaner 
and  last  longer,  to  give  you  sharper 
reception  and  greater  picture  stability 
over  the  years. 

Only  Z  en  ith  makes  TV  tuners  with 
gold  contacts.  And  there  are  dozens 
oF  other  examples  oF  how  Zenith 
goes  all  the  way  to  build  the  Finest 
TV  set  you  can  buy. 

Even  with  this  kind  oF  dedication 


to  quality,  we  know  that  occasionally 
some  oF  you  have  problems  with  our 
products.  And  iF  that  happens,  you 
could  care  less  about  how  good  our 
reputation  is. 

Over  the  years  we  have  been 
proud  oF  the  strong 
relationship  we  have 
established  between 
ourselves,  our 
dealers,  and  you, 
the  consumer.  We  are 
determined  to  keep  your 


conFidence.  IF  a  Zenith  product  doesn’t 
live  up  to  your  expectations,  let  us 
hear  From  you.  Write  directly  to  the  Vide 
President,  Customer  Relations,  at 
Zenith  Radio  Corporation,  1900  North 
Austin  Avenue,  Chicago,  Illinois  60639. 

We  want  the  opportunity  to  give  your 
problems  our  personal  attention. 

At  Zenith,  we  mean  it  when  we  say,  the 
quality  goes  in  before  the  name  goes  on.* 

YgMiZS 


(  • 


Simulated  picture  on  TV  set 


Houston  Chronicle 
wins  O’Brien  prize 

Brenda  Beust  Smith,  feature  writer  for 
the  Houston  Chronicle,  has  been  named 
first  prize  winner  of  the  Twelfth  Cath¬ 
erine  L.  O’Brien  Award  for  achievement 
in  women’s  interest  newspai)er  reporting. 
She  was  cited  for  her  story,  “One  Moth¬ 
er’s  Problem:  How  Do  You  Treat  The 
Girl  Your  Son  Is  Living  With?” 

Miss  Smith  will  receive  a  $500  cash 
award  and  will  select  a  student  in  her 
community  to  receive  a  $1,000  journalism 
scholarshi]). 

Second  ))rizc  ($:?00)  winner  was  Vera 
Vida,  women’s  page  editor  for  the  QiuHcjf 
(.Ma.<s.)  I'dtriiit  Lidt/ir,  for  her  entry, 
“What  Is  It  Like  For  Family  Of  Laid-OfT 
Engineer?” 

Third  i)rizo  ($200)  went  to  Frances 
Craig,  feature  writer,  I>ik  Moims  Sundan 
R<!lister,  for  “Unmarried  Old  Folks  Are 
‘Living  Together’  Xow.” 

Honorable  mention  certificates  will  be 
given  to: 

Helen  Fogtd,  Uetroit  Fret  I’rtss,  “For 
Jo.<ei)h — No  Jobs,  Not  Even  Sweejiing” 

Nancy  tlieenberg,  linlle- 

iin,  “Emergency  Boom:  Where  Miracles 
Sometimes  Take  A  Little  Longer” 

Belinda  L.  Haie,  Palm  llcucli  (Fla.) 
Times,  “(V)oluntary  ( D) i.saster” 

Betty  Hughes,  Ahiloie  (Tex.)  Reporter 
Xeics,  “Today’s  Young  Black  Women — 
Conflict  Over  Change” 


Tina  C.  Jeffrey,  Neieport  Xercs  (Va.) 
Daily  Press,  “Motherhood  By  Choice  .  .  . 
Woman’s  Right?” 

Susan  Paynter,  Seattle  Post-Intelli¬ 
gencer,  “Welfare  Eating  —  It’s  Possible, 
But  Just  Barely” 

Lineta  C.  Pritchard,  Raleigh  (N.C.) 
Times,  “Birth  Control — More  and  More 
Men  Choose  Vasectomy  As  Answer” 

• 

Penney  contest  rules 
changed  this  year 

Rules  have  been  changed  in  the  13th 
annual  J.  C.  Penney-University  of  Mis¬ 
souri  Newsjjaper  Awards  competition  for 
women’s  pages. 

Competition  will  cover  a  12-month  i)e- 
riod,  Octoljer  17.  1971  through  September 
20,  1972. 

Changes  include: 

•  Separating  the  reporting-writing 
(for  the  Paul  L.  Myhre  Award  for  Excel¬ 
lence  in  Reporting)  into  two  divisions. 
One  will  be  for  single  articles  on  a  signifi¬ 
cant  subject,  the  other  for  a  series. 

•  Moving  the  Penney-Missouri  wom¬ 
en’s  ))agc  i)hoto  comi)ctition  into  the  Pic¬ 
tures  of  the  Year  competition  sponsored 
annually  by  the  National  Press  Photogra¬ 
phers  .\ssociation  and  the  University  of 
Missouri. 

•  Opening  the  fa.shion  writing  com])eti- 
tion  to  staff  writers  as  well  as  fashion 
editors  and  widening  the  area  of  coverage 
to  family  clothing,  fabric  safety,  quality 
and  other  such  related  subjects. 


WILLIAM  JEFFREY  ROWE,  at  left.  receives 
congratulations  from  Columbus  (Ga.)  Ledger- 
Enquirer  publisher  Maynard  R.  Ashworth  on  win¬ 
ning  a  Branham-Moloney  Memorial  Scholarship. 
He  will  use  it  at  Stanford  University. 


STEVEN  A.  ROCCHl,  at  right,  a  winner  of  a 
Branham-Moloney  Memorial  Scholarship  works 
with  his  father,  Albert  E.  Rocchi,  in  the  compos¬ 
ing  room  of  the  Oroville  (Calif.)  Mercury- 
Register. 

Branham-Moloney 
scholars  selected 

Two  .sons  of  newspaper  employes  will 
go  to  college  this  Fall  with  financial  aid 
from  Branham-Moloney  Inc.,  newspai)er 
advertising  rejnesentatives. 

Recipients  of  $500  scholarships  given  in 
memory  of  John  M.  Branham,  John  Petrie 
and  Herbert  W.  Moloney  Sr.  were  an¬ 
nounced  as  follows: 

William  Jeffrey  Rowe  of  Columbus,  Ga., 
who  api)lied  to  Yale,  Massachusetts  Insti¬ 
tute  of  Technology,  Emory,  Stanford  and 
Oberlin  and  was  accejited  by  all  of  them. 

Rowe  advised  Branham-Moloney  execu¬ 
tives  that  he  had  decided  to  matriculate 
at  Stanford  University  in  California. 

His  father  is  editor  of  the  Sunday 
magazine  section  of  the  Columhiis  (Ga.) 
Ledger-Eixiii  irer. 

Steven  A.  Rocchi,  who  worked  this  sum¬ 
mer  with  his  father  in  the  composing 
room  of  the  Oroville  (Calif.)  Mercury- 
Reyister.  He  plans  to  study  at  the  Univer¬ 
sity  of  California  at  Davis  for  a  career  as 
a  physician. 

The  scholarship  competition  is  open  to 
sons  and  daughters  of  employes  of  news¬ 
papers  that  are  represented  by  Branham- 
Moloney. 


DEADLINE . OCTOBER  15 


3STH  ANNUAL 


WRITING,  PHOTO  AND  BROADCAST 


COMPETITION 


For  full  information  on 
Classes  anti  Awards  contact: 


COMPETITION  -  TRANS  WORLD  AIRLINES 
PUBLIC  RELATIONS  DEPARTMENT 
605  THIRD  AVENUE 
NEW  YORK,  N.  Y.  10016 
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Oakland  Tribune  names 
new  circulation  heads 

Anthony  H.  Biggs,  director  of  communi¬ 
ty  relations  and  personnel  for  the  Oak¬ 
land  (Calif.)  Tribune  the  last  five  years, 
has  been  appointed  circulation  manager 
by  William  F.  Knowland,  publisher. 

Ronald  S.  Patrick,  30,  assistant  comp¬ 
troller  for  the  Tribune  since  February, 
1971,  has  been  named  assistant  circulation 
director. 

Biggs  succeeds  William  T.  Ortman  and 
Patrick  fills  the  vacancy  left  by  the  resig¬ 
nation  of  Maurice  Johnson. 

Biggs  joined  the  Tribune  in  May,  1967, 
as  assistant  director  of  tbe  community 
relations-personnel  department.  He  was 
active  in  retailing  and  civic  affairs  in 
Napa  and  was  manager  of  the  White 
House  department  store  in  Oakland, 
1958-62. 

Patrick  is  a  native  of  Cleveland.  Before 
joining  the  Tribune  in  1971  he  was  plant 
controller  at  Fairchild  Semiconductor  Co. 

• 

Correction 

The  Maryland  Gazette  has  been  pub¬ 
lished  every  week  since  its  founding  in 
1727  and  is  now  an  ABC  bi-weekly  of 
20,000  circulation,  according  to  Philip 
Merrill,  president  of  the  Annapolis  Capi¬ 
tal-Gazette,  its  publisher.  E&P  said  er¬ 
roneously  (Sept.  9,  page  28)  that  it  is 
“printed  only  occasionally.” 


Anthony  Biggs  Ronald  Patrick 


Magazine  sales  pay 
carrier  scholarships 

Fifteen  carriers  have  received  Port  Ar¬ 
thur  (Tex.)  News  Carrier-Salesman 
Scholarships  for  a  total  of  $5,500,  since 
the  program  began  in  1970. 

Each  year  the  News  participates  in  the 
sale  of  national  magazines  through  the 
Church,  Rickards  &  Company.  These  mag¬ 
azines  are  offered  to  subscribers  at  a  re¬ 
duced  rate.  All  revenue  received  is  placed 
into  the  Carrier-Salesman  fund. 

Selection  of  the  carriers  is  decided  by  a 
committee  made  up  of  area  businessmen 
and  school  personnel.  The  men  behind  this 
program  are  Jack  Scott,  publisher  of  the 
News;  Bill  Peake,  circulation  manager, 
and  Ron  Gates,  assistant  business  manag¬ 
er-promotion  manager. 


Newsday  doesn’t 
plan  NYC  entry 

Newsday  intends  to  keep  its  Long  Is¬ 
land  image  and  stay  out  of  the  main  New 
York  City  market  for  circulation  and  ad¬ 
vertising,  president-publisher  William 
Attwood  said  (September  11)  in  a  talk  at 
the  Overseas  Press  Club  in  Manhattan. 

Attwood  again  spiked  rumors  that  the 
tabloid,  published  at  Garden  City,  had 
plans  to  expand  into  a  major  metropolitan 
newspaper. 

“The  city’s  advertising  revenues,” 
Attwood  said,  “flow  into  the  three  big 
dailies  (the  News,  the  Times  and  the 
Post)  and  it  would  not  be  economically 
feasible  for  Newsday  to  insinuate  itself 
into  that  market.” 

Not  only  would  Newsday  lose  its  identi¬ 
ty  with  Long  Island,  Attwood  said,  but 
there  is  plenty  of  circulation  and  advertis¬ 
ing  revenue  to  be  reaped  in  that  communi¬ 
ty. 

Attwood  reviewed  the  “birth  pangs”  of 
Newsday’s  Sunday  edition  and  reiterated 
a  claim  made  several  weeks  ago  that  it 
has  achieved  a  readership  greater  than 
that  of  its  principal  rivals  from  Manhat¬ 
tan. 

The  News  challenged  Newsday  to  re¬ 
veal  its  Sunday  edition  circulation  or  sub¬ 
mit  to  a  special  ABC  audit.  The  Newsday 
management  is  waiting  for  the  customary 
September  30  audit. 


1972  I 

Penney-Missouri  Awards 

To  recognize  excellence  in  newspaper  coverage  that 
enhances  the  quality  of  life  for  today's  wonnan  and  her 
family. 

$10,000  to  Winners  for  the  best . . . 

#  Sections  devoted  to  the  woman  and  the  family 

#  Article  and  series  on  a  serious  subject 

#  Fashion  and  clothing  coverage 

Photography  competition  will  be  incorporated  into  the 
Pictures  of  the  Year  contest. 

Write;  Penney-Missouri  Awards 
School  of  Journalism 
University  of  Missouri 
Columbia,  Mo.  65201 

(Entry  Deadline:  Oct.  31,  1972) 
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Manager  is  appointed 
for  school  services 

The  appointment  of  Martis  J.  Davis 
as  school  services  manager  of  the  Wash¬ 
ington  Post  has  been  announced  by  John 
Prescott,  the  news- 
paper’s  president. 

Davis  a 


program 

provides  free  class¬ 
room  materials  to 
300  junior  and  sen¬ 
ior  high  schools 
in  the  Washington 
area.  He  replaces 
James  A.  Moss, 
who  has  moved  up 
to  manager  of  em¬ 
ployment  in  the 
Post’s  employee  re¬ 
lations  department. 

Davis  was  public  affairs  director.  Joint 
Center  for  Political  Studies.  He  served  as 
press  secretary  for  black  caucuses  and 
was  one  of  the  three  press  coordinators  at 
the  1972  Black  Political  Convention  in 
Gary,  Indiana. 


Martis  Davis 


BELL  RINGERS — The  courthouse  clock  in  Huntington,  W.  Va.  will  toll  again  soon,  due  to  Action 
Line  in  the  Huntington  Advertiser  and  personal  action  by  Dave  Peyton,  center,  editor,  and  Bill 
Weber,  right,  public  service  director,  of  the  Gannett  Newspaper.  Here  they  are  pictured  with 
clockmaker  Alvin  Kidd,  left,  who  accompanied  them  on  a  600-mIle  trip  to  Lake  Forest.  III.  where 
they  got  needed  parts  for  the  clock. 


Production  director 


El  Mundo  resuming 
with  guild  contract 


James  R.  Bennett  has  been  named  pro¬ 
duction  director  of  the  Huntington 
(W.Va.)  Herald-Dispatch  and  Advertiser 
in  the  Gannett 
an- 


HOW  WILL  A  ' 
/  SUBSCRIPTION  TO 
•  E&P  HELP  ME  GET 
\A  BETTER  JOB?* 


El  Mundo,  Puerto  Rico’s  major  Span- 
ish-language  newspaper,  suspended  for 
seven  months  by  labor  trouble,  will  be 
published  again  September  18,  editor  Tom 
Harris  said  this  week  after  ratification  of 
a  three-year  contract  with  the  Newspaper 
Guild. 

The  settlement  provides  increases  of 
nearly  50  percent,  the  minimum  for  re¬ 
porters,  photographers  and  editorial  re¬ 
searchers  going  to  $180  a  week,  retroactive 
to  July  1.  In  the  third  year  of  the  contract 
the  minimum  scales  will  reach  $250.  The 
pre-strike  scales  were  $168. 


THAT'S  \ 
CLASSIFIED  ' 
INFORMATION 


Rroup, 
nounced  this  week 

publisher.  Bennett 
has  been  operations 

manager  of  the  ■ 

Athens  (Ga.)  Ban- 

ner-Herald,  an  off- 

set-printed  newspa- 

per,  of  which  Hay- 

den  editor  be- 

fore  joining  the 

Gannett  Newspa- 

p0}.g.  James  Bennett 

For  23  years  Bennett  was  associated 
with  Southeastern  Newspapers  Corp.  tak¬ 
ing  his  first  job  as  a  pressman  with  the 
Augusta  Chronicle  in  1949.  He  began  his 
career  in  his  home  town  at  Wilmington, 
North  Carolina,  in  1944. 


API  adds  seminar 


A  second  circulation  managers  seminar 
for  its  1972-73  series  has  been  scheduled 
by  the  American  Press  Institute,  Colum¬ 
bia  University.  Walter  Everett,  executive 
director  of  the  Institute,  said  that  nomi¬ 
nations  for  the  October  22-November  3 
circulation  managers  seminar,  previously 
announced,  have  been  so  numeious  that  a 
second  such  program  was  needed.  The  ad¬ 
ditional  seminar  will  be  held  April  Schreiber  Publishing  Company,  which 
29-May  11,  1973.  owns  the  Colonial  News  group  of  free 

circulation  newspapers,  has  acquired  the 
Freehold  (N.J.)  Transcript,  a  weekly 
since  1888,  from  the  Moreau  family.  Mrs. 
Jeannette  Blair,  editor  of  the  Colonial 
News  publications,  will  also  be  editor  of 
the  Transcript.  She  was  executive  editor 
of  the  Transcript  from  1955  to  1958. 

Arthur  S.  Schreiber,  president  of  the 
publishing  company,  has  been  converting 
the  Colonial  group  from  shoppers  to  free 
distribution  papers.  He  announced  the 
price  of  the  Transcript  will  be  raised 
from  10c  to  15c  a  copy. 
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ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Name 


Address 


Seminar  for  merchants 


More  than  100  store  owners,  managers 
and  advertising  managers  attended  an  ad¬ 
vertising  seminar  sponsored  by  the 
Fairfield  (Calif.)  Republic.  Publisher  Don 
Hancock  said  the  program  was  preceded 
by  a  cocktail  hour  and  dinner.  Newspaper 
consultant  Herman  Silverman  assisted  in 
arranging  the  program. 


Company . . 

Nature  of  Business 


□  My  remittance  is  enclosed. 

$10  a  year,  U.  S.  and  Canada;  all  other 
countries  $25  a  year. 
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Shelby  Lyman 


Lyman  will  write 
weekly  column  on 
chess  for  NEA 

Shelby  Lyman,  New  York  chess  master 
and  Public  Television’s  “chesscaster,”  will 
write  a  weekly  column  on  the  game  for 
Enterprise  Features,  a  division  of  News¬ 
paper  Enterprise  Association.  The  column 
follows  a  series  of  four  instructional  arti¬ 
cles  by  Lyman. 

Lyman,  35,  covered  the  Fischer-Spassky 
headline  for  WNET,  New  York,  and 
other  public  television  stations  across  the 
country. 

The  first  four  articles  for  Enterprise 
Features  have  been  planned  for  general 
readership,  and  the  weekly  column  will 
include  anecdotes  and  inside  stories  from 
Lyman’s  own  experience,  plus  an  intro¬ 
duction  to  basic  ideas  of  chess  and 
pointers  for  players  at  all  levels  of  exper¬ 
tise. 

A  chess  addict  since  he  was  six,  Lyman 
is  an  instructor  at  Marshall  Chess  Club  in 
New  York.  His  career  has  skyrocketed 
with  his  debut  on  television,  and  the  com¬ 
ing  months  will  include,  in  addition  to  the 
new  column,  the  writing  of  chess  books, 
lectures  at  the  New  School  in  New  York, 
narration  of  a  film  on  the  Fischer-Spassky 
match,  a  national  series  for  public  televi¬ 
sion  and  teaching  a  class  in  an  off- 
Broadway  theater. 

Lyman  feels  that  one  reason  for  the 
game’s  appeal  is  that  “it’s  very  hard  in 
the  modern  world  for  people  to  do  any¬ 
thing  active.  Usually  all  their  experience 
is  fragmented — it’s  limited  by  forces  out¬ 
side.  For  example,  after  waiting  five 
hours  you  finally  get  to  a  tennis  court,  and 
then  it’s  expensive.  But  in  chess,  you  can 
just  take  out  a  dollar  set,  spread  it  out 
and  you’re  playing  chess.’’ 

Further  information  on  the  column  may 
be  had  by  contacting  NEA  sales  director 
Richard  Johnson  at  1700  West  Third 
Street,  Cleveland,  0. 

• 

$200,000  legal  ads 


Worms  and  turtle 
talk  humorously 
in  a  new  cartoon 

A  dozen  newspapers  have  begun  to  pub¬ 
lish  a  new  comic  strip,  Charlie,  by  Darrell 
Rhubee,  who  lives  on  a  farm  at  Jeffers, 
Minn. 

His  hometown  paper,  the  West  Central 
Daily  Tribune  at  Willmar,  Minn.,  intro¬ 
duced  the  strip  and  cooperated  in  distribu¬ 
ting  it  to  others.  Rhubee  said  the  papers 
starting  the  strip  have  a  paid  circulation 
of  about  90,000  and  if  it  catches  on  he 
hopes  to  gain  national  syndication. 

Rhubee,  who  has  done  cartoons  for 
magazines,  designed  greeting  cards  and 
provided  advertising  copy  ideas,  describes 
the  central  character  of  his  strip,  Charlie, 
as  a  “philosophical  worm  of  some  kind, 
lazy  in  his  reclining  position  but  thinking 
all  the  time  about  something.’’ 

Another  character  is  Slither,  a  worm 
who  moves  around  a  lot,  and  a  third  is  a 
turtle  named  Slowpoke,  who  joins  in  the 
humorous  conversation  with  the  worms. 

• 

AP  will  add  p/e 
to  stock  tables 

One  of  Wall  Street’s  favorite  indica¬ 
tors,  the  price  earnings  ratio,  is  becoming 
a  part  of  some  newspaper  stock  tables 
compiled  by  the  Associated  Press. 

It  is  the  first  major  change  in  the 
format  of  newspaper  stock  tables  since 
the  1930s,  when  the  traditional  listings 
now  in  use  were  adopted. 

The  AP  will  begin  (October  2)  provid¬ 
ing  the  price /earnings  ratio  as  part  of  its 
daily  wide-measure  stock  tables,  those 
which  list  the  annual  price  range  in  addi¬ 
tion  to  the  daily  price  range  and  the 
closing  price  and  net  change. 

The  AP  also  will  begin  operation  of  a 
third  fulltime  leased  Dataspeed  network, 
delivering  tables  at  1,050  words  a  minute. 
The  new  network  will  transmit  the  two- 
thirds-column  (7.5  pica)  immediately  at 
the  close  of  the  principal  New  York  ex¬ 
changes. 

The  Dataspeed  network,  begun  in  1962, 
still  operates,  delivering  one-column  clos¬ 
ing  tables  starting  within  seconds  after 
the  last  trade  report  from  the  New  York 
markets.  A  second  high  speed  network 
delivers  1%  column  tables  immediately 
upon  the  close. 

A  special  service  transmits  stock  tables 
at  4,000  words  per  minute. 

The  price  earnings  ratio  depicts  the 
relationship  of  a  security’s  selling  price  to 
the  last  12  months  of  earnings  by  the 
company. 

• 


Colorado’s  secretary  of  state  has  budg¬ 
eted  $200,000  to  pay  for  publication  of 
constitutional  amendments  and  other  pro¬ 
posed  laws  in  102  newspapers  before  the 
general  election.  A  no-fault  automobile  in¬ 
surance  proposal  may  cost  $80,000  because 
of  its  length.  Newspapers  that  run  the 
legal  notices  will  receive  payment  in  Jan¬ 
uary  at  the  rate  set  by  law. 


Time  man  buys  paper 

Edwin  Goodpaster,  who  has  been  assis¬ 
tant  chief  of  the  Washington  bureau  of 
Time  magazine  the  last  eight  years,  has 
purchased  the  weekly  Whitehall  (Wis.) 
Times  from  Robert  and  Shirley  Gauger 
and  will  be  its  editor-publisher. 
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tFor  insight  into 
the  election 
news  here*s  a 
sharp  lineup: 


MARQUIS  CHILDS 


ERNEST  CUNEO 


DON  MACLEAN 


MARTIN  F.  NOLAN 


HENRY  J.  TAYLOR 


FRANK  VAN  DER  LINDEN 


WILLIAM  S.  WHITE 

As  the  campaign  heats  up 
you’ll  want  any  one  of 
these  top-flight  columnists, 
or  all  of  them,  to  touch  base 
for  you  and  tell  your  readers 
the  real  score. 

ACCURATE 

PERCEPTIVE 

AMLYTICAL 

PEMTRATim 

Phone  or  write  for  sample  columns  now! 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street  •  New  York,  N.Y.  10017 
(212)  682-3020 
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Financial  Notes 


Bv  Robert  C.  Davis 


“Tennis  anyone.”  cries  Times— The  New 
York  Times  Co.  plans  to  add  to  its  list  of 
non-newspaper  subsidiaries  with  the  pur¬ 
chase  of  Tciini.'i  magazine,  published  by 
Tennis  Features  Inc.,  of  Highland  Park, 
Ill. 

According  to  an  agreement  in  principle 
announced  (September  14)  by  Arthur 
Ochs  Sulzberger,  Times’  president  and 
Asher  J.  Rirnhaum  principal  stockholder 
of  Tennis  h'eatures.  Tennis  will  he  ac¬ 
quired  by  the  Times’  wholly-owned  sub¬ 
sidiary  fiolf  Difjest,  and  will  be  operated 
as  a  subsidiary  from  the  Golf  magazine’s 
headquarters  in  Norwalk,  Conn.  William 
Davis  heads  Golf  Digest. 

Biimhaum  will  continue  as  publi.sher  of 
the  magazine  which  was  founded  in  19<:5. 
It  has  an  estimated  70,000  monthly  circu¬ 
lation. 

*  *  * 

Washington  parley  —  The  Wasliitifjton 
Post  and  the  Washivffton  Kveving  Star 
and  Dnih/  Xeus  will  defend  advertising 
and  circulation  increases  before  the  Price 
Commission,  in  the  light  of  reduced  pay 
raises  ordered  by  the  Pay  Board. 

Approved  for  a  weighted  average  in¬ 
crease  of  in  February,  the  Post, 

officials  say,  could  have  cost-justified  an 
even  higher  increase.  The  Star-News  won 
a  weighted  average  increase  of  5.77G  in 
May. 

The  papers’  new  justifications  would  he 
expected  to  reflect  rollbacks  in  pay  in¬ 
creases  for  1,800  employees  of  Iwth  pa¬ 
pers,  represented  by  five  unions.  The  Pay 
Board  ordered  reductions  to  between  8*/? 
and  O':!  a  year  from  9..5fr  to  12.5';r. 

*  *  * 

Multimedia  expands — Multimedia  Inc. 
the  current  beneficiary  of  strict  FCC  reg¬ 
ulations  concerning  common  ownership  of 
cable  and  over-the-air  tv,  adds  a  Winston- 
Salem,  N.C.  station  to  its  holdings. 

Triangle  Broadcasting  Corp.  sold  the 
North  Carolina  station  to  Multimedia  for 
$7.;)  million  with  FCC  approval,  after 
being  prohibited  from  operating  the  sta¬ 
tion.  It  will  continue  to  operate  its  AM 
and  FM  radio  stations,  though. 

In  addition  to  owning  newsjiapers  in 
North  Carolina,  South  Carolina  and  Ala¬ 
bama  and  five  radio  stations,  the  company 
holds  interests  in  trucking,  film  service 
and  engraving. 

# 

Digital  offering  —  Digital  Equipment 
Corp.  announced  it  has  registered  with 
the  Securities  and  Exchange  Commission 
a  600,000  share  public  offering  of  common 
stock  worth  about  S.'il.G  million. 

The  Maynard,  Mass,  corporation,  w'hich 
makes  computers  and  digital  modules 
related  to  publishing,  said  it  intends  to 
raise  working  capital  and  repay  short¬ 
term  indebtedness.  In  trading  Monday 
(September  11),  the  stock  dropped  $3  a 
share  to  $86  on  the  New  York  Stock  Ex¬ 
change. 

News  came  earlier  in  the  day  that  the 
company  reduced  prices  15'"r  to  .33%  on  its 
largest  line  of  computers.  Digital  an¬ 
nounced  cost  cuts  wei-e  pos.sible  because 
the  company  is  making  its  own  core  mem¬ 
ory  systems,  instead  of  buying  them. 


Buys  Dutch  interest — Crown  Zellerbach 
International,  a  subsidiary  of  Crown  Zel¬ 
lerbach  Corp.,  has  completed  the  acquisi¬ 
tion  of  a  50%  interest  in  Van  Gelder 
Papier  of  .\msterdam.  The  Netherlands 
company  produces  about  450,000  tons  of 
printing  and  kraft  papers  annually. 

*  *  * 

American  Financial  unit  up — .4merican 
Financial  Leasing  &  Services  Co.,  owned 
82*^1  by  .American  Financial  Corp.,  which 
owns  the  Cincinnati  Enquirer,  reported 
increased  earnings  this  year. 

Operating  earnings  rose  about  24%  to 
83  cents  a  share  from  67  cents  in  1971. 
Net  income  totaled  $2.7  million,  comiiared 
to  $2.1  million  last  yeai-  before  an  ex¬ 
traordinary  gain  realized  by  filing  a  con¬ 
solidated  tax  return  with  the  parent  com¬ 
pany.  Including  an  extraordinary  gain  of 
22  cents  a  share  expected  this  year  from 
the  tax  advantage,  net  income  is  expected 
to  total  about  $1.05  a  share. 

n,  n 

Calling  a  spade  a  spade — Time  Inc.’s 
broadcast  division,  formerly  named  Time- 
Life  Broadcast,  has  changed  its  name  to 
Time-Life  Cable  Communications  Inc.  The 
change  reflects  the  com])any’.s  sale  of  ra¬ 
dio  and  tv  projierties  and  acquisition  of 
cable  television  units.  Tv  station  sales  this 
year  amount  to  $57.1  million. 

Five  radio  stations  also  have  been  sold. 
Remaining  radio  and  tv  holdings  are  on 
the  trading  block. 

.4ccording  to  Barry  Zorthian,  president, 
Time-Life  aims  to  become  “a  significant 
force  in  the  cable  industiy.”  The  compa¬ 
ny’s  interest  in  the  country’s  largest  sys¬ 
tem,  Sterling  Manhattan  Cable,  three  sys¬ 
tems  under  construction  and  franchise  ap¬ 
plications,  make  it  among  the  dominant 
factors  in  the  industry. 

*  *  ♦ 

ComCorp’s  directors  —  ComCorp,  pub¬ 
lishers  of  Sun  Newspapers,  an  Ohio  week¬ 
ly  grouj),  announced  the  nomination  of 
two  new  members  to  its  board  of  direc¬ 
tors.  Di-.  A.  B.  Bonds  Jr.,  president  of 
Baldwin-Wallace  College;  and  Alva  T. 
Bonda,  chairman  of  the  board  of  ITT 
Consumer  Services  Co.,  are  expected  to  he 

elected  at  the  company’s  annual  meeting 
September  26. 


Florida  press  order  —  The  St.  Peters- 
hurrj  (Fla.)  Times  and  North  Ameri¬ 
can  Rockwell  Corp.  agreed  on  a  $3  million 
purchase  of  10  Goss  Metro-offset  presses. 

The  order,  to  he  delivered  in  January 
1974,  is  in  addition  to  11  Goss  presses 
slated  for  delivery  next  summer,  and  10 
now  on  line. 

♦  ♦  * 

Billings  up — Doyle  Dane  Bernbach  Inc. 
showed  an  increase  in  billings  and  sales 
of  18.3%  and  gross  income  25.5%  for 
the  nine  month  period  ended  July  31.  Be¬ 
fore  extraordinary  items,  net  earnings 
were  up  39%,  $2.06  a  share,  compared 
to  $1.49  in  1971.  After  extraordinary 
items  totaling  $100,000,  earnings  i)er 
share  were  $2.12. 

• 

Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

9/4  9/13 

American  Financial  Corp.  (OTC)  .  I4V|  17 

Booth  Newspapers  (OTC)  .  34%  31 

Capital  Cities  Bdestg.  (NYSE)  .  54ti  541/2 

Com  Corp.  (OTC)  .  7  4% 

Cowles  Comm  (NYSE)  .  11%  lOy, 

Dow  Jones  (OTC)  .  43  41% 

Downe  Comm  (OTC)  .  4%  5% 

Gannett  (NYSE)  .  34  34% 

Harte  Hanks  (OTC)  .  29  27 

Je«erson-Pilot  (NYSE)  .  54  54% 

Knight  (NYSE)  .  54  52% 

Lee  Enterprises  (AMEX)  25%  24 

Media  General  (AMEX)  . .  38%  37 

Multimedia  (OTC)  .  42  42 

New  York  Times  (AMEX)  .  18%  18 

Panax  (OTC)  .  9%  9% 

Post  Corp.  (Wise.)  (OTC)  .  20  17% 

Ouebecor  (OTC)  .  .  8%  7% 

Bidder  Publications  (NYSE)  .  24%  28 

Southern  Press  (CE)  .  29%  28% 

Thomson  Newspapers  (CE)  .  42%  38'% 

Time  Inc.  (NYSE)  .  48'%  44'% 

Times  Mirror  (NYSE)  .  55%  55'% 

Toronto  Star  (CE)  .  58  54'% 


Washington  Post  (AMEX)  .  34'% 

SUPPLIERS 

Abltibi  (CE)  . .  10% 

Addressograph  Multi  (NYSE)  .  43% 

Alden  Electronics  (OTC)  .  1% 

Altaic  (OTC)  .  4'% 

8.  C.  Forest  (CE)  .  23'% 

Berkey  Photo  (NYSE)  .  20% 

Boise  Cascade  (NYSE)  .  10'% 

Compugraphic  (AMEX)  .  24% 

Compuscan  (OTC)  .  10% 

Comsat  (NYSE)  .  40% 

Crown  Zellerbach  (NYSE)  .  24'% 

Cutler-Hammer  (NYSE)  .  51 

Datascan  (OTC)  — 

Dayco  (NYSE)  . 173% 

Digital  Equipment  (NYSE)  .  90'% 

Domtar  (AMEX)  .  I4’% 

Dow  Chemical  (NYSE)  .  97% 

Eastman  Kodak  (NYSE)  .  1293% 

Ehrenrelch  Photo  (AMEX)  .  23'% 

Eltra  (NYSE)  .  33% 

General  Electric  (NYSE)  .  443% 

Georgia  Pacific  (NYSE)  .  40'% 

Grace,  W.  R.  (NYSE)  .  27'% 

Great  Lakes  Paper  (CE)  .  .  153% 

Great  No.  Nekoosa  (NYSE)  .  48 

Harris  Intertype  (NYSE)  .  5I'% 

Inmont  (NYSE)  .  lO*/, 

International  Paper  (NYSE)  .  353% 

Itek  Corp.  (NYSE)  .  57'% 

Kimberly  Clark  (NYSE)  .  34'% 

Log  Etronics  (OTC)  .  4 

MacMillan.  Bloedel  (CE)  .  253% 

Milgo  Electronics  (AMEX)  .  253% 

Millmaster  Onyx  (AMEX)  .  11% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  80'% 

No.  American  Rockwell  (NYSE)  .  35'% 

Photon  (OTC)  .  83% 

Richardson  (NYSE)  .  133% 

Singer  (NYSE)  .  80% 

Southland  Paper  (OTC)  .  I9'% 

Southwest  Forest  Ind.  (NYSE)  .  13% 

Sun  Chemical  (NYSE)  .  243% 

Wheelabrator-Frye  (NYSE)  .  .  28*% 

White  Consolidated  (NYSE)  .  I8'% 


more  is  Ihe  fheme  song  as  Jacic  Lake,  pub¬ 
lisher,  signs  the  order  for  10  Goss  Metro-Offset 
presses  to  be  delivered  to  the  St.  Petersburg 
(Fla.)  Times  in  1974.  Co-signing,  at  right,  is  Les 
Kraft,  Goss  Division  vicepresident-sales.  The 
Times  will  have  31  presses  when  the  $3-million 
order  is  filled. 


Wood  Industries  (AMEX)  .  IS 


ADVERTISING  AGENCIES 

tF'  w-  Doremus  (OTC)  .  133%  12 

Doyle.  Dane.  Bernbach  (OTC)  .  28'%  28'% 

Lake,  pub-  Foote.  Cone.  Belding  (NYSE)  .  12*%  I2'% 

Metro-Offset  S^ey  Advertising  (OTC)  15'%  15'% 

o  .  1  Interoublic  Group  (NYSE)  .  30'%  30*% 

•  Petersburg  Needham,  Harper  &  Steers  (OTC)  .  32'%  3I'% 

right,  is  Les  OgiIvy.  Mather  (OTC)  .  42  38'% 

it-sales.  The  PKL  Co.  (OTC)  .  I'%  1% 

tV million  J-  W  Thompson  (NYSE)  .  33%  34'% 

le  »J-million  Tracy-Locke  (OTC)  .  4'%  4'% 

Wells  Rich  Greene  (NYSE)  . . .' .  21%  193% 
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EDITORIAL  WORKSHOP 


No.  456 


By  Roy  H.  Copperud 

Quote  and  Unquote 

A  paragraph  from  a  recent  Neivsweek  held  me  spell¬ 
bound.  It  appeared  in  a  piece  telling  how  Arab  Palestini¬ 
ans  living  in  the  West  Bank  area  are  adjusting  more  or 
less  happily  to  Israeli  rule.  An  anthropologist  named 
Israel  Stockman,  who  has  studied  village  life  in  that  area 
for  the  last  five  years,  was  quoted  as  follows: 

“It’s  hard  to  predict  the  process.  But  the  people  on  the 
West  Bank  who  have  ‘made  it’  since  1967  will  be  expect¬ 
ing  the  rewards  of  this  increasing  ‘status.’  This  problem 
exists  in  all  Arab  countries,  but  the  generation  that  has 
‘grown  up’  here  has  bigger  expectations  because  of  ex¬ 
posure  to  Israeli  society.’’ 

What  intrigued  me  was  the  quotation  marks  around 
made  it,  status,  and  grotvn  up.  They  were  obviously  either 
intended  to  apologize  for  slang,  or  to  indicate  that  the 
words  enclosed  were  to  be  taken  in  something  other  than 
the  literal  sense.  Such  quotation  marks  are  liberally 
sprinkled  through  newswriting,  and  usually  reflect  either 
excessive  squeamishness  about  slang  or,  more  often,  ig¬ 
norance  of  the  standard  meanings  of  words  the  writer 
thinks  he  is  using  in  a  special  sense. 

Let  us  pass  by,  for  the  moment,  the  suitability  of  such 
quotation  marks,  and  concentrate  on  the  point  that  only 
the  writer  can  decide  whether  to  apologize  for  slang,  or 
to  indicate  a  special  sense. 

The  passage  I  cited  from  Xeivsu'eek  was  a  direct  quota¬ 
tion  by  Mr.  Stockman,  and  so  it  raises  some  interesting 
questions. 


I  can  hear  Mr.  Stockman  now,  speaking  off  the  record 
to  the  reporter  after  having  made  the  statement  quoted: 

“Now,  be  sure  to  put  quotes  around  made  it.  It’s  slang, 
you  know,  for  succeeded.  I  want  quotes  around  status, 
too,  but  damned  if  I  can  say  why.  Anyway,  you  can’t 
use  too  many  quotation  marks  in  newswriting,  right? 
And  put  quotes  around  groicu  up.  Not  everybody  who 
was  here  in  1967,  when  Israel  took  over,  has  grown  up 
in  the  meantime.  Some  were  already  grown  up.  Some 
were  too  young  in  1967  to  have  grown  up  since.  But  we 
can’t  take  any  chance  that  the  reader  will  assume  this, 
can  we?  Of  course,  the  quotation  marks  do  nothing  to  in¬ 
dicate  any  such  distinction,  but  leave  them  in  anyway.’’ 

On  second  thought,  it  seems  extremely  fanciful  to  as¬ 
sume  that  Mr.  Stockman  delivered  any  such  admonitions. 
And  if  he  did  not,  either  the  writer  of  the  piece  or  one 
of  Xcwsjceek’s  copy  editors  put  the  quotation  marks  in. 
In  either  case,  they  represent  inexcusable,  not  to  say 
ridiculous,  tampering  with  a  direct  quotation. 

Let  us  revert  to  a  more  basic  consideration.  Should  a 
writer  apologize  for  slang  by  putting  quotation  marks 
around  it?  If  so,  how  can  he  explain  his  use  of  something 
he  feels  he  must  apologize  for?  He  places  himself  in  the 
same  position  as  a  speaker  who  apologizes  for  his  speech 
— he  leaves  no  excuse  for  giving  it  at  all.  If  slang  fits 
the  occasion,  use  it,  forthrightly  and  unapologetically. 
If  it  does  not  fit,  forget  it. 

*  *  * 

Elbert  Hubbard’s  definition  of  an  editor  was  “Person 
employed  by  a  newspaper,  whose  business  it  is  to  sep¬ 
arate  the  wheat  from  the  chaff,  and  to  see  that  the  chaff 
is  printed.’’ 


Writer  for  Nixon 
denies  quote  on 
secret  war  plan 

According  to  a  White  House  speech 
writer.  President  Nixon  has  never  said  he 
had  “a  secret  plan’’  to  end  the  Vietnam 
war. 

The  continued  use  of  the  phrase,  in 
quotes,  in  political  speeches  and  press  re¬ 
ports  has  plagued  the  Nixon  campaign 
strategists,  so  now  William  Safire  has 
written  a  piece  for  the  Op-Ed  page  of  the 
Sew  York  Times  (Soi)tember  12)  which 
tries  to  set  the  record  straight. 

Safire,  the  former  public  relations  coun¬ 
sellor  who  works  for  the  President  and  is 
the  author  of  a  book.  The  Sew  Language 
of  Politics,  asserts  flatly  that  the  quota¬ 
tion  is  a  myth. 

As  part  of  the  denial,  Safire  referred  to 
the  story  by  Robert  B.  Semple  Jr.  in  the 
New  York  Times  of  March  6,  1958.  This 
reported  that  Nixon  “pledged  today  (in 
Nashua,  N.H.)  that  ‘new  leadership’  in 
Washington  .  .  .  would  ‘end  the  war’  in 
Vietnam.” 

Unfortunately  for  the  Administration, 
Safire  says,  this  became  a  basis  for  the 
general  impression  that  the  candidate  had 
“a  secret  i)lan.”  At  news  conferences  af¬ 
ter  the  Nashua  address,  Nixon  was 
pressed  for  explanation  or  elaboration  but 
he  merely  reiterated  that  he  would  not 
spell  out  details  of  how  he  would  rely  on 
diplomatic  processes  to  end  the  war. 

Safire  says  Nixon  did  not  say  he  had  a 
plan,  secret  or  otherwise,  and  nobody  who 
has  been  challenged  on  the  use  of  a  direct 


quotation  on  this  has  ever  come  up  with 
the  citation  of  time  or  place.  Some  news 
media  peo])le  have  acknowledged  the  er¬ 
ror,  Safire  says,  and  have  given  pledges  to 
avoid  using  the  quotation. 

“The  quotation,”  Safire  concludes,  “is  no 
dark  media  conspiracy,  just  an  example  of 
how  some  writers  and  cartoonists,  too  lazy 
to  check  source  materials,  casually  pick  up 
and  perjietuate  an  error.  A  small  but 
hardy  band  of  newsmen,  with  no  constitu¬ 
ency  by  objectivity,  will  wince  when  they 
see  the  nonquote  quoted.” 

The  President’s  special  assistant  said 
he  had  made  a  thorough  search  of  the 
news  clips  over  the  years  and  insisted 
that  no  fairminded  person  would  say  they 
constitute  the  basis  for  an  inference  that 
Nixon  possessed  a  detailed,  and  necessari¬ 
ly  secret,  panacea  for  the  conflict  in  Viet¬ 
nam.” 

As  a  companion  piece,  the  Times  Op-Ed 
page  presented  a  rebuttal  by  Theodore  C. 
Sorensen,  an  adviser  to  the  late  President 
John  F.  Kennedy,  who  drew  the  conclusion 
that  “it  was  just  plain  old  demagoguery” 
when  Nixon  declared  new  leadership 
would  end  the  war  but  he  had  no  “plan.” 
Therefore,  he  said,  quotation  marks 
around  “secret  plan”  are  still  appropri¬ 
ate. 

• 

Indiana  weekly  sold 

Home  News  Enterprises  of  Columbus, 
Ind.  has  purchased  the  Carmel  Seivs 
Journal,  a  weekly  newspaper  in  Hamilton 
County,  from  James  T.  O’Neal  Jr.  The 
new  owner  also  publishes  the  Columbus 
Republic  and  Franklin  Daily  Journal, 
dailies,  and  two  non-daily  newspapers. 
O’Neal  still  owns  several  suburban  pa¬ 
pers. 


Minneapolis  papers 
raise  reporter  scale 

A  two-year  contract  between  the  Min- 
w’apolis  Star  and  Minneapolis  Tribune 
and  the  Twfin  Cities  Newspaper  Guild  in¬ 
creases  the  reporter  top  minimum  the  first 
year  to  $285,  with  a  wage  reopener  in  the 
second  year.  The  top  for  editors  goes  to 
$:]13. 

The  agreement  provides  for  Joint  guild- 
management  committees  at  each  paper 
with  monthly  meetings  to  discuss  subjects 
not  covered  by  the  grievance  machinery. 
Top-level  personnel  will  participate  but 
final  decisions  will  rest  with  the  publish¬ 
er. 

There  is  also  a  provision  for  hiring  and 
training  minority  personnel  in  the  news¬ 
room,  some  to  be  employed  who  may  not 
meet  the  normal  qualifications. 

• 

DePauw  scholarships 
for  male  students 

The  opening  of  competition  for  the  first 
William  Lowell  Toms  Journalism  Scholar¬ 
ships  was  announced  by  DePauw  Univer¬ 
sity,  Greencastle,  Ind. 

Five  scholarships  amounting  to  $500  to 
$1,000  each  will  be  available  to  the  suc¬ 
cessful  candidates  who  must  be  male  stu¬ 
dents  at  DePauw  and  have  interest  in 
making  a  career  of  journalism. 

Toms  was  graduated  from  DePauw  in 
1920  and  was  a  member  of  the  Indianapol¬ 
is  Sews  editorial  staff  from  1926  until  his 
retirement  in  1967.  He  left  nearly  $70,000 
to  endow  several  journalism  scholarships. 
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More  San  Diego 
weeklies  bought 
by  Harte-Hanks 

Harte-Hanks  Newspapers  Inc.  an¬ 
nounced  it  has  agreed  to  acquire  three 
semi-weekly  newspapers  in  San  Diego  for 
$3.1  million  and  a  printing  production 
company,  in  addition  to  eight  weeklies  in 
the  San  Diego  area  it  agreed  to  purchase 
recently,  also  for  $3.1  million. 

The  semi-weeklies,  the  Chula  Vista 
StarSews,  the  National  City  Star-News 
and  the  Imperial  Beach  Star-News,  are 
owned  by  the  Star-News  Publishing  Co., 
along  with  50%  interest  in  Publishers 
Offset  Inc.,  half  of  which  Harte-Hanks 
agreed  to  buy  in  the  earlier  transaction. 

Star-News  Co.  principals,  Lowell 
Blankfort  and  Rowland  Rebelle,  will  con¬ 
tinue  as  publishers  of  the  semi-weekly 
group,  a  Harte-Hanks  spokesman  said. 

Also,  Clinton  D.  McKinnon,  a  San  Diego 
congressman  from  1948  to  1952,  will  con¬ 
tinue  to  run  the  day-to-day  operations  of 
the  eight  papers  he  agreed  to  sell,  the 
LnJolla  Light  and  Journal,  the  Coronado 
Journal  and  the  six-newspaper  Sentinel 
group. 

The  purchase  of  Publishers  Offset,  50% 
of  which  Harte-Hanks  is  to  acquire  in 
each  transaction,  will  be  financed  by  $1.3 
million  worth  of  Harte-Hanks  stock. 

Revenues  of  the  McKinnon  group  and 
the  Star-News  Co.  each  were  given  as 
$1.8  million  a  year. 

• 

Consolidated  moves 

Consolidated  Newsprint  Inc.  has  moved 
its  main  office  from  New  York  City  to  35 
Mason  Street,  Greenwich,  Connecticut. 


WILLIAM  MclLWAIN,  former  editor  of  Garden 
City  (N.Y.)  Newsday,  has  been  named  deputy 
managing  editor  of  the  Toronto  Star.  Mcliwain's 
book  "A  Farewell  to  Alcohol"  will  be  published 
in  January  by  Random  House. 

220  Turkish  newsmen 
reported  in  prison 

Turkey’s  Syndicate  of  Journalists  re¬ 
ported  this  week  to  the  International  Fed¬ 
eration  of  Journalists  in  Istanbul  that 
220  Turkish  newsmen  have  been  convicted 
of  various  crimes  under  the  country’s  new 
press  law.  One  of  them.  Mete  Dural  of 
Oncu-Isci,  is  serving  seven  years  in  prison 
for  “making  communist  propaganda 
through  publication.’’ 

Journalists  from  19  non-Communist 
countries  attended  IFJ  sessions.  Denmark 
and  West  Germany  groups  boycotted  the 
meeting  claiming  discussions  could  not  be 
totally  free  in  Istanbul. 


Deaths 

Arthur  H.  Willums,  71,  retired 
(1971)  retail  advertising  manager  of  the 
Rock  Island  (HI.)  Argus  and  chairman 
of  the  board  of  Black  Hawk  Federal  Sav¬ 
ings  &  Loan  Association;  August  28. 

*  «  ♦ 

Myron  Overcash,  51,  a  circulation  ex¬ 
ecutive  of  the  Toledo  Blade;  formerly 
with  the  Audit  Bureau  of  Circulations; 
September  4. 

*  «  * 

Henry  J.  Leader,  63,  retired  (1964) 
publisher  of  the  Utica  (N.Y.)  Observer- 
Dispatch  and  Daily  Press;  previously 
state  editor  of  the  Associated  Press;  Sep¬ 
tember  10. 

♦  *  ♦ 

John  R.  Burrows,  68,  former  publisher 
of  the  Belle  Plaine  (Iowa)  Union;  Au¬ 
gust  29. 

*  * 

Daniel  R.  (Bob)  Neal,  47,  retail  ad¬ 
vertising  manager  of  the  Vancouver 
(Wash.)  Columbian;  August  30. 

*  »  * 

Nard  Jones,  68,  retired  feature  editor 
for  the  Seattle  Post-Intelligencer  and 
author  of  17  books  on  the  Pacific  North¬ 
west;  Sept.  3. 


CLASSIFIED 

Advertising  Rales 

“POSITIONS  WANTID" 
(Payable  with  order  I 


4-wttks  $1.10  ntr  line,  per  iituc 

3-wecks  .  S1.20  per  line,  per  iiiue 

2-weekt  . $1.30  per  line,  per  lime 

1-week  . S1.40  per  line. 


Count  5  average  wordt  per  line 
nr  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  lor  box  icrvict  and  count  an 
additional  line  In  your  copy. 

Air-mall  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  reguest  is 
made  lor  them.  E&P  annot  be  re¬ 
sponsible  (or  their  return. 


“ALL  OTHER  CLASSIFICATIONS" 
ISomIttaneo  akould  accompany  claa- 
tISod  copy  whan  lubmlttod  unlosi 
credit  has  boon  established.  I 


4- wceks  .  S1.60  per  lint,  per  liiua 

5- wNks .  S1.70  per  lint,  per  Issut 

2-wttkt  .  11.80  per  lint,  ptr  Issut 

1-wttk  .  $1.90  ptr  lint. 


Count  5  average  wordt  ptr  lint 
or  38  characitn  and/or  tpaett 
3  lints  minimum  (No  abbrtviations) 

Add  50c  lor  box  ttrvice  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numben  alto 
available  at  $1.00  extra. 

PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 
APPEAR. 

DISPLAY— CLASSIFIED 
The  use  ol  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  clattl- 
litd  ad  to  display.  The  rate  for  display- 
clattifltd  It  $3.45  ptr  agate  lint — $48.30 
ptr  column  inch  minimum  tpoct. 

WEEKLY  CLOSINft  TIME 
Tuotday,  4:30  PM  New  York  time 
Box  numbers,  which  arc  mailed  each  day 
at  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
8S0  Third  Avo..  N.Y.,  N.Y.  10022 
(212)  752-7050 


I  CLASSIFIED  ADVERTISING  ORDER  BLANK  | 

I  Name _ j 

I  Address _ _ j 

I  City _ State _ Zip _  | 

I  Authorized  by _ j 

I  Classification _ | 

I  Copy _ I 


I  □  Assign  a  box  number  and  Run  for _ Weeks.  | 

j  mail  my  replies  daily  □Till  Forbidden  | 

I  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  | 

. . iiiiiiiiiiiJ 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BACK  TO  SCHOOL 

“ASK  A  TEACHER” 
Education  in  action!  Superior  question- 
and-answer  column,  solving  school 
problems  of  stu<!ents,  parents  and 
teachers.  Timcdy,  informative,  excitinj?! 
Header  <iuestions  answered!  Send  for 
samples  and  rates.  Osborne  House  Fea¬ 
ture  Symiicate.  P.O.  Box  £966,  Menlo 
Park,  Calif.  94025.  I 


2  COMIC  STRIPS,  3  panel  cartoons, 
crosswoitl  puzzle.  4  sanqdes  of  each. 
Send  $2.  Pat  Anderson  Features.  3230 
HidKeland  Ave.,  Macon,  Ga.  31T04. 


FEMIMST  VIEWS 

INTROnUCING  “EVE’S  AWAKE7<- 
a  weekly  feminist  column.  For 
more  information  and  free  introduc¬ 
tory  columns,  write  Gena  C«>rea,  80 
Union  St.,  Hockaway.  N.J.  08766,  or 
call  (201)  027-4764. 


HOROSCOPES 

MAUGA  EYE.S  THE  STARS'*  E*x- 
itinjr  weekly  horoscope  column  in  over 
100  papers.  4  weeks  free  trial.  Queen 
City  Publishers,  6.741  S.  Pontiac  Ct.. 
Enplewood,  Colo,  80110. 


IWMOR 

"GEE  WHIZ.  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation's 
funniest  iral.  Hilarious  account  of 
swinginfi:  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  589,  Miami,  Fla. — 
33101. 


SCIEISCE  /  MEDICI  IS  E 

NEAV  YORK  BASED  Science  writer 
with  PhD  in  exi>erimental  and  ])hys- 
iolo>?ical  psycholoj^y  will  supply  up 
to  3-|>er-week,  3.70-450-word  lively  sci¬ 
ence  articles.  Emphasis  on  important 
discoveries  in  science/me<licine  and  de- 
veloi>ments  affectinj?  readers  i»ersonaHy, 
Some  tailoring  to  your  neetls.  Samples. 
Box  1405,  Eciitor  &  Publisher. 


STOCK  MARKET 

DAILY  AND  SUNDAY  stock  market 
charts  used  by  such  prestige  papers  as 
WASHINGTON  POST.  DETROIT 
FREE  PRESS.  NEW  ORLEANS 
TIMES-PICAYUNE,  both  papers 
DALLAS,  and  28  others.  Not  a 
cellation  in  4  years.  $8. .70  weekly  min¬ 
imum.  50,000  circulation.  Telephone 
collect.  (817)  33,7-5249.  CARDEN,  Waj? 
Koner  Bldj?.,  Worth,  Texas  76102. 


TOyaVE  /,\  CHEEK 

ECO-SATIRE?  Exposed  at  last 
HEW's  Angelo  Streptococci  and  the 
proposetl  nationwide  air  pollution  Kri<l. 
Details  in  TONGUE  IN  CHEEK,  the 
weekly  humor  column  from  Piltdown 
Features.  3032  N.E.  140th  (406),  Seat 
tie.  Wash,  98125.  Five-week  trial  offer. 


TV  LOG 

WE  CAN  SUPPLY  YOL’  with  a  week- 
ly  TV  Program  Lo^r  complete  with 
network  storylines  and  movie  high 
b^hts.  Only  stations  viewed  in  your 
area  are  included.  Material  is  sent  to 
you  already  typeset  in  camera-ready 
veloxes,  set  12  pica  measure  and  ar 
rives  in  your  plant  at  your  specified 
deadline.  Our  10  years  experience  pro- 
ducini;  complete  an<l  accurate  TV  Log: 
speaks  for  itself.  Samples  and  rates 
Box  940,  Editor  &  Publisher. 


anm>i-m:kmknts 

BUSIJSESS  OPPORTIMTIES 

SPACE  SALESMEN 

If  you  can  sell  space,  regardless  of 
your  backjrround,  newspapers,  maga¬ 
zines,  etc.,  why  work  for  somwne  else? 
Join  our  franchise  shopper  organiza¬ 
tion.  We  have  a  numlier  of  lucrative 
areas  now  available  in  central  Jersey, 
(ioin^  nation-wide  shortly.  Imiuiries 
processe<l  as  they  are  received.  Our  suc¬ 
cessful  format  assures  you  an  oppor¬ 
tunity  to  own  your  own  business  in 
the  advertisin^r  field,  with  a  tremen¬ 
dous  earnin^r  imtential.  Our  employees 
are  aware  of  this  ad.  Address  all  re¬ 
plies  with  a  brief  resume  of  your  back¬ 
ground  to  Box  1312,  Editor  &  Pub¬ 
lisher.  Replies  in  strictest  confidence. 

'^^MEmrnABiuTl^ 

DISCAKDEI)  ARCHIVES  of  puhlica- 
tions:  news  photos,  art  work,  cartoons, 
libraries,  letters  from  readers,  etc.  Co- 
hasco,  321  Broadway,  New  York.  N.Y. 
1U007. 

’''mWSPAPE^^P^^ 

APPRAISALS  FOR  ESTATE,  TAX, 
p-irtnership,  lo.an  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla. — 32401. 

yEWSVAPER^BR^^ 

JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


.WNOl  XCEMKNTS 
yEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
Kotiations  for  sale  and  purchase  of 
highest  tiuality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time:  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515.  No  obliKation,  of  coui'se. 

SYD  S.  GOU-LD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

IT-S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  jiersonal  contact 
selling. 

1  LEN  FEIGHNER  AGENCY 

I  Box  189,  Mount  Pleasant,  Mich.  48858.  | 

I  CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
i  Daily  NEWSPAPERS  Weekly 
!  in  Eastern  states 

W.  B.  GRIMES  &  CO. 

National  Pi'ess  Building 
Washington,  D.C.  20004 
(•202)  NAtional  8-1133 

MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid.  Upland,  Calif. — 91786 

AL.‘\N  G.  LEWIS,  Broker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Road.  Hardwick, 
Mass.— 01037.  (413)  477-6659. 


ANNOUNCEMENTS 
yE^VSPAPER^ROKERS 

The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422.  : 
“America’s  No.  1  Newspaper  Broker.”  j 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business.  I 
CLARENCE  W.  TABB  &  ASSO.,  j 
6614  Rutgers  Street 
Houston.  'Texas — 77005  I 

Ph  (713)  664-9414  ! 

ROBERT  N.  BOLITHO,  newspapers.  ’ 
magazines;  appraisals,  consulting.  ! 
Krehbiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia,  Kans.  (316)  342-5280. 

yEW’SPAPERS  FOR  SALE 

QUALITY  NEWSPAPER  COMPANY 
serving  suburban  north  Jersey  com¬ 
munities  for  90  years.  Sound  business 
for  woi-king  management.  Publishing, 
no  printing.  Circulation  10,000.  Own¬ 
ers  retiring.  Will  finance.  Bo.x  1337, 
Editor  &  Publisher. 

WESTERN  EXCLUSIVE  WEEKLY, 
supurb  locale,  grossing  $150,000,  off¬ 
set.  premium  price  for  buyer  who 
wants  and  can  afford  best  climate. 
$60,000  down,  financial  references  re¬ 
quired.  .1.  A.  Snyder,  Newspaper 
Broker.  2234  E.  Romeya  Dr.,  Anaheim, 
Calif.  92806. 

PART  OWNERSHIP  AVAILABLE  in 
established  Zone  1  weekly  to  working 
editor.  This  paper  has  high  potential, 
but  needs  on-the-spot  management. 
Box  1393,  Editor  &  Publisher. 


AV  A IL A  BLE 

Newspapers,  radio,  TV.  CATV,  banks, 
saving  &  loans.  Write  fully; 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  54  Wheaton.  HI.  60187 

SEACOAST  WEEKLY 

Exclusive  field,  offset,  perfect  climate, 
rai>id  jrrowth  record,  premium  price. 
$45,000  down,  terms.  J,  A.  Snyder. 
Newspaper  Broker.  2234  E.  Romeya 
Dr.,  Anaheim,  Calif.  92806. 

FOR  AD  MAN.  $60M  gross  weekly/ 
shopper  can  jump  to  $80M4-  in  zooming 
but  unspoiled  Northern  California  area. 
$50M.  I  can  handle  editing,  production 
through  June.  Box  1364,  Editor  &  Pub¬ 
lisher. 

CONSTRUCTION  TRADE  MAGAZINE. 
Rocky  Mountain  area,  recently  estab- 
lishe<l,  price<l  at  20M.  Contact  Bill 
King  Assoc.,  2025  Foothills  Rd.,  Gold¬ 
en,  Colo.  80401.  (303)  279-6345. 

WASHINGTON  STATE  Bright,  pro¬ 
fitable.  growing  weekly,  captive  shop¬ 
per,  gross  $60M  plus,  letterpress  and 
offset  equii)i>e<l.  sell  $r)9M,  health.  Box 
1404,  Editor  &  Publisher. 


ANNOUNCEMENTS 
yEWSPAPERS^WA^ED 

SUBURBAN  OR  COMMUNITY  weekly 
Zones  5, 7, 8, 9  or  Canada,  $60,000  to 
$100,000  gross.  Details,  copy  to  Box 
1370,  Editor  &  Publisher. 

ESTABLISHED  NEWSLErTTER  pub¬ 
lishing  company  wishes  to  acquire 
newsletters  via  purchase  or  partner¬ 
ship.  Must  have  potential  gross  of  at 
least  $40,000.  Box  1378,  Editor  &  Pub¬ 
lisher. 


WE'EKLY,  25th  year,  sound,  hard  to 
continue  alone,  nee<l  capable  partner. 
How  can  you  help?  Investment  re- 
<iuired.  Box  G.  Rochelle  Park,  N.J. 
07662.  Phone  (201)  843-8905. 


yEWSPAPERS  W  Ay  TED 

TRADE  PAPER  OR  WEEKLY  sulmr- 
ban  paper  or  group,  established  and 
profitable,  by  financially  qualifie<l  and 
experiences!  buyer.  Box  1288,  Editor  & 
Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dallies  an<l  large  weeklies.  Infoimntion 
strirtly  confidential. 

DIXIE  NEWSPAPEPvS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  —  3.7902 
Ph:  (205)  546-3356 

ANGLO-JEWISH  WEEKLY  wanted  by 
(lualified  buyer.  Will  consider  either 
outright  purchase  or  partnership.  Write 
Box  1295,  Editor  &  Publisher, 


MACHINEKY  &  SUPPLIES 
^^^^URCVLATH^^ 

2  DIEBOLD  ROTARY  FI LES— Stand- 
ard  Grey.  40  tab  card  tray  with  posi¬ 
tive  lock  and  touch  bar  control.  In 
good  condition.  $495.00  each  or  both 
files  for  $8.70.00.  Seven  years  old — 
original  cost  $1500.00  each. 

All>erta  Hayes.  Circulation  Director 
Pioneer  Press,  Inc.,  1232  Central  Ave.. 

Wilmette,  Illinois  60091 


COLD  TYPE 

NEW  40  PAGE  CATALOG  from 
America's  leading  distributor  of  cold 
tyi>€  paste-up  supplies  and  e<iuipment. 
Hundreds  of  items,  illustrated,  with 
quantity  prices.  For  your  free  cojiy, 
call  or  write: 

MIDWEST  PUBLISHERS 
SUPPLY  COMPANY 
4640  N.  Olcott  Ave. 

Chicago,  III.  60656 
(312)  867-4616 


coMPOsiyc 

JUSTOWRITERS,  lebiiilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
-08034  (AC  609)  428-3223 

ONE  MODEL  4961  TL  Compugraphic 
Machine,  reconditioned,  installed,  giiar- 
anteed'  complete  with  all  standard 
equipment. 

Write  or  Call: 

Inland  Newspaper 
Machinery  Corporation 
1720  Cherry  St..  Kansas  City,  Mo.  64108 
(SI  6)  221-9060 

LINOFILM,  High  Siieed  Photo  Unit, 

3  Linofilm  Keyboards  with  Lino  Mix. 
Large  selection  of  typefaces.  All  in 
excellent  condition.  Box  1382,  E<litor 
&  Publisher. 

PHOTON — 713-10 — I^ss  than  .7  years 
of  age,  excellent  type  faces,  lenses  7 
pt.  thru  .36  pt.  See  in  Operation 
Very  Low  Price!  Contact:  W.  F. 
Hawkins,  Inland  Newspaper  Machin¬ 
ery  Corporation.  1720  Cherry  Street. 
Kansas  City.  Missouri  64108.  Phone 
(816)  221-9060. 

ALL  PRICED  TO  SELL  Immediately— 
Econolith  Plate  Maker,  standard  ;  Tele- 
tyiie  setter  .ATF  8  anti  10  pt.  ;  Protjf 
Dryer,  standard  size:  Schaffer  large 
waxer  pw  752  model;  Arkay  F  186 
Print  Dryer:  Mtxlel  720  Headliner. 
Write  P.O.  Box  423.  West  Haven, 
Conn.  06516,  or  phone  (203)  933-1000. 

ALL  MODELS 

Linotypes  — Intertypes  Liidlows 
PRINTCRAFT  REPRESENTATl VE.S 
136  Cliurch  Street.  N.Y..  N.Y.  10007 

I  LEITZ  ENLARGER  P'OCOMAT  llC 
!  like  new.  Advanced  optical  and  me- 
I  chanical  design.  Phone  (414)  231-3800 
:  Monday  thru  Friday  9AM-5PM. 

MERGANTHALER  LINOFILM  "Super 
Quick"  phototypesetter.  4-grid  ma¬ 
chine.  35  grids  included.  Excellent  con¬ 
dition,  priced  for  (luick  sale.  Call  Pro¬ 
duction  Type  (214)  634-2460. 
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MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 

1  PHOTON  713-10  and  2  Photon  200-B 
photo-typesetters  in  excellent  condition. 
Will  demonstrate.  Sacrifice.  Ph :  (414) 
231-3S00  Monday-Friday  9AM-5PM. 

ENGRAVING  PLANT  less  than  2  i 
years  old,  like  new.  The  Rol>esonian,  : 
Lumberton,  N.C.  (919)  739-4322.  i 

PHOTON  PARTS  ^713  | 

1.  Spart  Parts  Kit  (Approx,  orip. 
price  $1,000.00) 

2.  Magazines  (photo  paper)  (approx.  I 

orig.  price  $1,200.00  each)  | 

3.  Drums  ! 

FONT  DRUM  Newspaper  Faces 

(approx,  ortg.  $2,300.00)  i 

1.  Crown  W/Bold  i 

2.  Bodoni  Bold  W/Bold  Italic 

3.  Bodoni  Book  W/ltalic 

4.  Techno  Bold  Cond.  W/CJond.  i 
Italic 

FONT  DRUM  Job  Work  Faces  ' 

(orig.  $2,300.00) 

1.  Excella  \V/Italic 

2.  Univers  Bold  W/Italic 

3.  Techno  Light  W/Italic 

4.  Techno  Bold  W/Italic 

FONT  DRUM  Job  Work  Faces  | 

(orig.  $3,000.00)  (Custom  Strip) 

1.  Baskerville  W/Italic 

2.  Baskerville  Bold  W/Italic 

3.  Excella  W/Italic 

4.  a.  Baskerville  SMCAPS 
b.  Excella  SMCAPS 

Programming  Tapes  for  Drums. 

Pioneer  Press  Inc. 

1232  Central  Ave. 

Wilmette.  III.  60091 

PHOTON — 200-B- -Purchase<l  1969,  ex¬ 
cellent  selection  type  faces,  sets  6  pt. 
thru  72  pt.  from  16  tyi>€  faces —al¬ 
most  unlimited  mixing  capabilities. 
Save  over  75^  of  new  cost — available 
soon!  Contact:  W.  F.  Hawkins,  Inland 
Newspaper  Machinery  Corporation, 
1720  Cherry  Street,  Kansas  City.  Mis¬ 
souri  64108.  Phone  (816)  221-9060. 

JU?T()Wi;lTEIi.'=- Large  selection  of 
excellent  trnde-'ns,  for  ’ent-lease.  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  W  22  N.Y.C.  10010 

WHO  NEEDS  TURTLES?  You  do  if 
you  don’t  use  jmSpacemakers.  3444 
Country  Club  Dr..  Medina,  OH — 44256. 


MACHINFKY  &  SI  PPLIES 

mT/Zroow 

FROM  OUR  MAILROOM 
1  Model  1800  Addressograph  new  in 
U'6T.  1  Model  19"i".B  A<ldi<*ssr)grai>h 
rebuilt  in  1962,  1  Model  6311  Grapho- 
type.  Miscellaneous  parts  for  Adilress- 
ograph,  all  for  $330.  Available  in 
Octol>er.  Contact:  Herl  Meeker.  Star- 
Herald,  P.O.  Box  431,  .‘^cottsblufT. 
Neb.,  69361.  Phone  (308)  632-6116. 


M  iTERI  iL  FOR  SALK 


SAVE  MONEY  on  Headliner  paper  and 
lltho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (N.^P.'^CO),  Berlin,  Wise., 
and  19  W.  22  St..  N.Y.,  N.Y.  10010. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U-.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  6500,  Akron,  Ohio — 44313 


PRESSES  &  MACHJNERY 

URBANITE  QUARTER  FOLDER.  Will 
puar.-»ntee.  like  new.  Box  10S7.  Blditor 
&  Publisher  or  call  (312)  738-1200. 

NEWSPAPER  WEB  OFFSET  presses, 
new  anil  iise<l :  rebuilt  and  piiaranteed: 
install.ation  and  service.  New:  Econ- 
O-Web  perfectinp  presses,  full  litho 
color  decks  and  the  iininue  4-color 
unit,  all  adaptable  to  any  22',''  cut¬ 
off  press.  Desipned  and  manufactured 
by  Web  Press  Corp..  200  S.W.  Michi- 
pan,  Seattle.  WA  9S10G.  Call  Tim  York 
(20C)  762-6770. 
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MACHINERY  &  SUPPLIES 
^^PRESSES^l^ACmNl^^ 

FAIRCHILD  COLOR  KING— 4  units 
complete  with  half  and  quarter,  double 
liarallel  folder,  sheeter.  Box  865,  Edi¬ 
tor  &  Publisher  or  call  (312)  738-1200, 

CROSSFIELD  INSETTER  &  AUTO- 
PASTER  for  Hoe  Color  Convertible 
Double  Width  Press  in  perfect  condi¬ 
tion.  Includes  electronics,  controls,  all 
switches  and  paster  synchronized  ele¬ 
ments.  More  information  write  El 
Nactonal  Produccion,  P.O.  Box  200, 
Caracas,  Venezuela,  or  call  418871 
Ext.  155. 


WAITED  TO  BUY 

USED  SAXMAYER  (SRI)  tying  ma¬ 
chine.  Must  be  in  gofxl  running  con¬ 
dition.  Recent  vintage  desire<l.  Call  or 
write  Paul  Gazaway.  Concord  Monitor, 
Concord,  N.H.  03301. 

COLOR  KING  UNIT  without  rollstand. 
gootl  condition.  Times-Gazetto,  Sholby- 
ville,  Tenn.  37160, 

AUTOMATIC  PAPER  ROLL  REELS 
Three  single  width  38  inch  to  42 
inch,  roll  diameter  42  inch.  Consider 
double  width.  In  your  reply  please 
state  make,  age,  location  and  price. 
H.  Vernon  Porter,  Press  Consultant, 
4237  Caledonia.  Los  Angeles,  Calif. 
90065. 


NEWSPAPER  SERVICES 

r/Rri/iL4r/o5rPKif^Mofj^ 

BOY  CREW  SPECIALTY 

NEWSPAPER  CIRCUL.ATION 
When  and  Where  You  Want  It 
Talk  to  the  man  that  trained  the 
experts. 

R.  C.  Circulation  Co. 

Raymond  Columbia  and 
Arthur  Striplinp 
1202-H  Carriape  House  Lane 
Gastonia.  N.C.  280.")2 
Ph:  (704)  865-6636 

LOOKING  FOR  A  .SOLUTION  to  va¬ 
cation  loss?  We  have  the  answ’er! 
Professional  Telephone  Rooms.  Fielil 
Crews  and  Adult  Salesmen.  Reasonable 
cost  per  order.  For  full  information 
write  or  call. 

LTNIVERSAL  CIRCULATION- 
SALES  &  PROMOTION 
P.O.  BOX  1425 
INDIANAPOLIS.  IND.  46206 
or 

P.O.  BOX  441 
WRIGHTSTOWN,  N.J.  08562 
(609)  893-2557 


PRESS  ENGINEERS 

Newstiaper  Press  Installntions 
MOVING  REPAIRING— TRUCKING 
Ext)ert  Service  -World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City.  N.J. — 07307 
(AC  201  )  659-6888 

IN.STALLATIONS  &  MOVING 
Special  equipment  desipned  or  built. 
Equipment  available  for  sale. 

Paul  F.  Bird 
P.O.  Box  1027 
Sanford,  Fla.  32771 
(305)  668-5034 


PRESS  TIME  AVAILABLE 

I  SIX  (6)  UNIT  GOSS  Community  offset- 
oiiality  printinp.  with  suburban  folder. 
Capable  of  printinp  24  pape  standard 
I  or  48  tabloid  papes  .at  18.000  per  hour. 

I  Reasonable  rates.  Contact  Ron  Mois- 
I  sinac  (201)  349-9090,  The  Reporter, 

909  Fischer  Blvd.,  Toms  River  N.J. 
08753. 

PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printinp  24  standard  and  48 
tabloid  papes;  collatinp  facilities. 
Good  press-time  available  every  day 
includinp  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish- 
‘  inp  Co.,  Stirlinp,  N.J. 


Help 

Wanted . .  • 


ADMINISTRATIVE 


AD  DIREfTTOR- -Growing  daily  neeils 
an  aggressive,  top  quality  sales  pro¬ 
ducer  and  department  manager.  30.000 
circulation  daily  in  Area  5.  Important 
part  of  expanding  group.  Must  have 
ability  and  ambition  to  grow  from  ad 
director  to  general  manager.  Competi¬ 
tive  selling  and  management  experi-  , 
ence  desirable.  Generous  salary  in  j 
$20,000  range  plus  incentives  for  in-  ! 
creases.  All  replies  in  strict  confidence.  ' 
Box  1369,  Iklitor  &  Publisher. 

SALES  MANAGER  ' 

400.000  suburban  weekly  group,  Zone  ' 
2,  Company  also  oi)erates  large  courier 
delivery  system.  Sales  staff  resi>onsible 
for  r.o.p.  and  distribution  sales.  Re¬ 
quires  strong  administrator  and  ag¬ 
gressive  polished  salesman.  Include 
financial  history  and  needs  with  re-  ♦ 
sume.  Box  1088,  Editor  &  Publisher. 

GENERAL  MANAGER  Challenging 
growth-market  opiMirtunity  on  major 
suburban  weekly  for  a  heavy  weight 
with  soli<l  track  record.  Box  1406.  Eili- 
tor  &  Publisher, 

GENERAL  MANAGER  Due  to  inter¬ 
company  transfers,  we  have  an  open¬ 
ing  for  general  manager  for  the  Sa¬ 
vannah  Morning  News  and  Evening 
Press.  Elxcellent  opportunity.  Great 
community.  Send  complete  resume  to 
VV.  S.  Morris  Til,  Morris  Communica¬ 
tions  Corp.,  P.O.  Box  928,  Augusta, 
Ga.  30903, 


CIRCULATION 


I  NEED  A  COMBINATION  of  <lesk 
and  leg  person.  I  am  looking  for  a 
top  quality,  total  commitment  type  per¬ 
son,  district  manager  possibly  l>oxed 
in  on  some  metro.  Located  in  central 
New  York  Finger  Lakes  resort  area. 
Opportunity  unlimited.  Forward  re¬ 
sume  by  return  mail,  please.  Refer¬ 
ences  will  Ik.*  eheckel.  Our  employees 
know  of  this  ad.  Convince  me  by  writ- 
iiig  Jim  Anderson.  Circulation  Director, 
Citizen  Advertiser,  25  Dill  St.,  Auburn, 
N.Y.  13021. 


CIRCULATION 

OPPORTUNITY 

We  need  aggressive,  promotion  ori- 
ente<l  circulation  person  trained  in 
highly  comi)etitive  areas.  Metropolitan 
or  large  suburban  daily  experience 
would  l>e  valuable.  Applicant  should 
expect  circulation  directorship  within 
two  years  on  one  of  5  paper  grt>up. 
Salary  oiien.  Minimum  $10,000.  Send 
I  resume  and  references  to:  Box  13^8, 
E<litor  &  Publisher. 


DISPLAY  ADVERTISING 


HEIJ*  WANTED 
CIRCULATION 


DISTRICT  MANAGER  for  fast  grow- 
ing  8,000  circulation  5-day  evening 
newspaper  in  central  New  York  State. 
Excellent  opportunity  for  the  right 
person  to  learn  and  take  over  the  de¬ 
partment  in  a  short  time.  Send  resume 
an<l  salary  re<juirements  to  Box  1376, 
K4litor  &  Publisher. 

NEWSPAPER 
CIRCULATION 
DIVISION  MANAGER 

Are  you  an  experienre<l  district  man¬ 
ager  reaily  to  move  up  or  currently  a 
<livision  manager  looking  for  greater 
responsibilities  and  challenges?  If  so. 
you  may  l>e  interest e<l  in  considering  a 
move  to  the  expanding  and  progressive 
circulation  department  at  the  Chicago 
Tribune, 

We  seek  an  aggressive.  sales-minde<l 
individual  to  work  with  indei>endent 
newspai>er  distributors  in  Chicago  and 
surrounding  areas  to  help  <levelop  sales 
l>rograms,  improve  services  an<l  mo¬ 
tivate  carriers.  Little  Merchant  Plan 
exi)erience  important. 

Outstanding  lienefit  package,  top  sal¬ 
ary  an<l  the  security  of  one  of  the 
leaders  in  the  industry. 

Send  resume  and  salary  history  in 
complete  confidence  to: 

R,  A.  Hallay.  Room  634 
435  N.  Michigan  Ave. 

Chicago,  Ill.  60611 

CHICAGO  TRIBUNE 


COMPOSING  ROOM 

COMPOSING  ROOM  FOREMAN— Hot 
metal  and  cold  type.  Knowledgeable, 
mature  and  experiencetl  in  new  proc¬ 
esses  and  in  cost  reduction.  Sul>iir)>an 
area.  Eastern  United  States.  Reply  to 
Box  1270,  E<litOr  &  Puldisher. 

COMPOSITION  SUPERVISOR  —  Ex- 
|)erience  in  computerized  phototype  and 
paste-up  area.  Capable  of  managing  de¬ 
partment  from  mark-up  and  dispatch 
to  final  paste-up  of  mechanical  art. 
Write  fully  for  this  important  posi¬ 
tion.  Box  6063,  Providence.  R.  I.  02904. 


DISPLAY  ADVERTISING 


CHALLENGING  OPPORTUNITY 
Imme^liate  oiH*ning  for  ambitious  re¬ 
tail  a<lvertising  salesman  capable  of 
!  earning  five-figure  income.  One  of 
America’s  finest  7  day  metropolitan 
'  newspapers  located  on  FIori<la's  beau- 
.  tiful  West  Coast,  offers  a  challenging 
I  and  rewanling  opi>ortunity  with  ex¬ 
cellent  growth  i>otential.  Send  com- 
j  plete  resume  to  Box  1407,  Editor  & 
'  Publisher. 


ADVERTISING  OPPORTUNITY 

Immediate  groiwth  opportunity  in  retail  ad¬ 
vertising  for  someone  with  3  or  4  years  experience  in  retail  ad 
copy  and  client  contact — preferably  with  a  daily  newspaper. 
If  you  like  the  challenge  and  fast  pace  of  retail  advertising, 
have  a  demonstrated  success  and  are  ready  to  move  profes¬ 
sionally,  we  may  have  a  fit. 

The  person  we  hire  will  enjoy  excellent  corporate  benefits,  in¬ 
teresting  work  in  friendly  surroundings,  and  an  opportunity  to 
make  a  real  contribution  to  our  retail  advertising  effort. 
Interested?  Qualified?  If  you  can  answer  "yes”  to  both  these 
questions,  write.  Send  your  resume  in  confidence  to: 

R.  J.  Mayfield,  Personnel 

THE  GOODYEAR  TIRE  &  RUBBER  CO. 

1144  E.  Market  Street,  Akron,  Ohio  44313 
An  Equal  Opportunity  Employer 


EDITOR  &.  PUBLISHER  for  September  16,  1972 


HELP  WANTED 
ImfLAV^WVERJlSim 


HELP  WANTED 
EDITORIAL 


HEI.P  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  SALESMAN  -  $20,000  ‘ 
guarantee  affainst  commissionahle  pit>- 
j?ram  to  top  calibre  person  capable  of 
handlintr  the  bijr  accounts.  LaiKe  Zone  i 
2  suburban  weeklies.  Send  resume  to 
Box  1089,  Editor  &  Publisher. 

RETAIL  ADVERTISING  SALESPER¬ 
SON  for  The  Houston  Post,  the  South¬ 
west’s  leading  morninjr  newspaper.  This 
is  an  excellent  opportunity  for  a  sales¬ 
person  now  in  n  smaller  market  or 
one  who  desires  challenge  in  one  of 
the  most  competitive  markets  in  the  j 
United  States.  A  minimum  of  two  years 
experience  is  re(iiiired.  The  job  also 
requires  the  ability  to  work  (luickly  | 
and  efficiently  under  pressure.  We  pay  ! 
well  and  offer  a  uniciue  bonus  system  | 
which  depends  upon  your  achievements 
and  no  one  else’s.  \Ve  also  believe  in 
promotion  by  ability:  for  example,  the 
Retail  Advertising?  mana^rement  jrroup 
averajres  85  years  of  a^e  with  one  mem- 
lier  under  30.  If  you  seek  to  broatlen 
your  experience  in  what  is  undoubtedly 
one  of  the  most  dynamic  markets  to-  ’ 
day,  write  us  now. 

The  Houston  Post,  Personnel  Dept., 
4747  Southwest  Freeway.  Houston, 
Texas  77001 

An  Equal  Opportunity  Employer 


SALES  MANAGER 

Top  job  for  top  manager.  Area  2. 
Complete  responsibility  to  direct  crew, 
maintain  an(l  increase  sales.  Group  of 
shopi>ers  doinjr  $1,000.h00  yearly.  A 
career  job  paying?  $20M  plus.  Appli¬ 
cants  must  l>e  successful,  experience*!, 
top  level  sales  mana^rers.  Box  1311, 
Rlitor  &  Publisher. 

EXCELLENT  OPPORTUNITY  for  top- 
notch  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab¬ 
lished  accounts  for  offset  paper.  Must 
have  marketing?  orientation,  a<lminis- 
trativo  ability  and  promotion  skills. 
Job-hopi>ers  please  don’t  apply!  Write 
Mr.  Siirner.  913  S.  Florida  Ave..  I..nke- 
land,  Fla.  33803  or  Ph :  (813)  688-8508. 

SELF-STARTING  ad  salesman.  Unless 
you  can  be  worth  $10M  plus,  don’t 
bother  us.  The  News,  Powell  River, 

n.c. 

SALES  MANAGER 

for  larjje  East  Coast  weekly  chain, 
prossinR  more  than  most  non-metrn 
dailies.  We  are  looking?  for  a  person 
with  in-depth  exf>erience  in  sales,  sales 
promotion  and  the  ability  to  lead  ami 
direct  sales  personnel. 

Must  have  had  previous  experience, 
preferably  as  advertising?  manaRor  for 
sizable  operation. 

This  is  a  rare  opportunity!  Substantial 
salary  commensurate  with  ability  and 
responsibility.  Attractive  incentive  plan. 
If  you  are  ready  and  able  to  po.  this 
is  it!  Area  1.  Write  Box  1266.  Editor 
&  Publisher. 

DISPLAY  ADVERTISING  SALES¬ 
MAN  for  a  stronp  by-weekly  publica¬ 
tion  of  60.000  in  the  heart  of  New  York 
State’s  fastest  prowinp  market.  If  you 
are  stron*;  on  sales  and  looking  for  a 
future  with  a  younp  avrpressive  sales 
team,  write:  P.  O.  Box  96.  Owepo. 
N.  Y.  13827.  or  call  collect  (607)  687- 
2135.  Call  any  morninp  at  7  :30  AM, 

DISPLAY  ADVERTISING  sales  posi¬ 
tion  now  avaibable  on  35.000  Area  3 
offset  daily.  Expandlnp  market  with 
l)€autiful  seacoast  livinp  con*litions. 
$123  base  pay  with  very  liberal  com¬ 
mission  system.  Full  company  benefits. 
Reply  in  complete  confidence  to  Box 
1061.  bMitor  &  Publisher. 

AD  DIRECTOR  for  25.000  circulation 
west  Pennsylvania  daily.  Gornl  staff, 
modern  plant.  Salary  $15,000  to  start. 
Send  full  details  to  Box  1383.  Editor 
&  Publisher. 

DISPLAY  SALES  Appressive  person 
with  manapement  p*)tenlial  needed  for 
fast  prowinp  bi-weekly  newspajier  an<l 
t  h  rf  *e  sh  op  |  le  rs .  E  x  pe  r  i  e  n  cc*  prefer  r*  •*  I . 
All  replies  confidential.  Semi  resume 
with  financial  nee<ls  to  P.O.  B«»x  3712, 
Beaumont,  Texas  77701.  Attn:  R.  C. 
Williamson. 

EDITOR  &.  PUBLISHER 


COPY  EDITOR 

Metropolitan  AM  *laily  is  seekinp  ex¬ 
perienced  copy  editor  with  traininp  or 
interest  in  telepraph  desk.  Present  top 
minimum  salary  exceeds  $13,500  i>er  j 
year.  Generous  employee  benefits.  Es-  , 
tablished  Midwest  publisher.  Give  de-  | 
tails  of  education  and  work  experience 
in  first  letter  to  Box  1311,  Editor  &  I 
Publisher. 


EXPERIENCED  INVESTIGATIVE  re¬ 
porter  Challenpinp  position  in  slate 
capital.  Bip  10  University  city.  Send 
resume  and  clips  to  Manapinp  Editor. 
Lansinp  (Mich.)  State  Journal,  48919.  I 


EDITOR-  Head  up  editorial  depart¬ 
ment  of  multi-meclical  mapazine  pub- 
lishinp  company-  New  York  location. 
Science/medical  backpround  a<lvantape 
but  not  recpiirement.  Sen<l  resume  and 
salary  requirement.  Box  1392,  Editor 
&  Publisher. 


EDITORIAL  PAGE 
Lookinp  for  your  community? 

We  think  the  editorial  pape  editor  has 
to  call  his  community  home:  to  lie 
concerned  with  it:  to  understand  view 
points,  desires  and  tra*litions  of  the 
jieople  in  the  area:  to  be  well  known 
by  those  who  plan  and  initiate  de¬ 
velopment  of  the  area  as  well  as  by 
the  many  thousands  of  people  who  are 
:iffected  by  their  leaders’  decisions. 

If  you  are  lookinp  for  a  home,  have 
editorial  writinp  experience  (daily  or 
weekly)  and  seek  our  challenpe  of 
dippinp  behind  the  surface  of  events 
an<j  untanplinp  complex  issues:  of 
writinp  fr«*sh  interpretative  editorials 
and  in-depth  features  so  that  our  reml- 
ers  can  un*lerstand  them,  we’d  like  to 
hear  from  you. 

We  are  a  6-afternoon  offset  paper  with 
18M  circulation  in  a  Southern  city  of 
35.000.  Area  will  experience  unusually 
fast  development  and  prowth  next  10 
years  duo  to  industrial,  entertainment, 
recreational,  housinp  and  hiphway  ex¬ 
pansions. 

Sen<l  resume,  salary  requirements  nn<l 
dates  you  mipht  be  available  to  visit 
us  for  2  days  at  our  cost  to  Box  1308, 
Edit<»r  &  Publisher. 


COPYEDITOR 

C)ur  offset  afternoon  daily  with  18.000 
circulation  is  prowinp  alonp  with  the 
area,  and  our  desk  operation  is  belnp 
expanded  to  incliale  another  person. 
We  have  an  opportunity  for  someone 
with  1  or  more  years  of  desk  experi¬ 
ence  to  e*lit  copy,  write  heads  an<l 
lavout  papes  for  6-column  format. 
Workinp  conditions  include  appropriate 
salary,  company  paid  frinpe  benefits 
and  mixlern  i)lant.  Contact  Jack  Hible- 
brand  or  Roper  S*>vde,  Eveninp  Her¬ 
ald.  P.O.  Box  11707,  Rock  Hill.  S.C. 
29739  or  phone  (803)  327-7161. 


WE'RE  LOOKING  for  the  best  feature 
writers  in  America.  Top  craftsmen 
who  can  touch  the  reader’s  soul. 
Writers  who  can  evoke  emotions  move 
I)eoplo  to  smile  and  cry.  You’ll  start 
at  around  $20,000,  on  this  touph,  de- 
mandinp  job.  Send  brief  resume  and 
samples  of  your  best  work.  Don’t 
phone.  A  tryout  will  be  require*!. 
Roper  Lanpley.  Chief  Writer.  N.A- 
TONAL  ENQUIRER.  600  South  East 
Coast  .Avenue,  Lantana,  Florida  33462. 


TOP  TALENT  ONLY! 

If  you’re  pood  and  woukl  like  a  better 
job.  send  full  resume,  clips,  salary 
nee<ls.  references.  Free  replstration  for 
profession’s  job  clearinphouse.  ('opy 
e*litors  es|>ecially  nee<led.  Journalism 
Talent  Bank,  P.O.  Box  788,  Bremer¬ 
ton.  W'ash.  98310. 

NEWS  EDITOR-REPORTER  to  cover 
city.  c»ninty  povernment.  write  fea¬ 
tures.  Some  e<lit’np  an<l  makeui*. 
Daily  blahonian.  Moscow,  Id:iho,  serv- 
inp  University  of  Maho,  Washinpton 
State  LTniversity  communities.  Write 
I  or  call. 

for  September  16,  1972 


OPPORTUNITY  AWAITS  the  experi¬ 
enced  take  charpe  writer,  editor  cap¬ 
able  of  makinp  an  establishes!  Zone  1 
we<»kly  really  live.  Plans  call  for  in¬ 
creased  frequency  with  ripht  person. 
.Sen<l  resume  an<l  clips  if  ixissible  to 
Box  1397,  E<litor  &  Publisher. 

IMMEDIATE  OPENINGS  Reporters 
to  cover  povernment  l>eats,  peneral 
assipnments.  Experience  and/or  J- 
Grad  with  some  camera  preferred. 
Also,  full  time  SPORTS  person — 
someone  to  take  over  one-man  depart¬ 
ment  servinp  two  newspapers  the 
best  weeklies  in  New  York  State.  Call 
or  write  immetliately  with  full  par¬ 
ticulars.  incliidinp  salary  requirements: 
Dick  Ambrose.  Manapinp  E<litor, 
Citizen  Herald,  P.O.  Box  192,  Walden, 
N.Y.  12586. 


COPYREADERS 

A  prestipioiis,  award  wMnninp.  major 
metropolitan  morninp  newspaper,  in 
Area  5  with  circulation  of  500.000  , 
plus,  in  a  prowinp  and  competit’ve  | 
market,  needs  experienced  copyread-  • 
ers.  Positions  available  due  to  trans-  ; 
fers  and  promotions.  Unusual  oppnr-  , 
tunities  since  jobs  are  normally  filled 
by  promotions  from  within. 

Requires  minimum  two  years  copy- 
rea<linp  experience  and  current  em- 
idoyment  as  copyreader.  Must  be  a 
collepe  praduate.  Work  is  on  city  or 
national  desk  and  requires  nipht  and 
weekend  work. 

Opp*)rtunity  for  personal  and  profes¬ 
sional  prowth  is  excellent.  Top  salary 
an*!  l>enefits  (includinp  profit  sharinp) 
amonp  the  best  in  the  country.  If  you 
are  interested,  please  send  complete 
resume  with  salary  requirements  in 
complete  confidence  to: 

Box  1345 

Editor  &  Publisher 


STAFF  WRITER/REPORTER,  with 
editinp  skills,  for  associate  editor  posi¬ 
tion  on  reform-oriented,  lay-operated, 
wwkly,  national  Catholic  newspaper. 
Experience  important,  some  background 
in  relipious  issues  preferred.  This  is 
pn  openinp  for  an  appressive  self¬ 
starter  stronply  inclincHl  toward  news, 
specifically  toward  news  of  the  inter-  | 
action  of  relipion  and  the  world,  and 
the  ethical  dimensions  of  secular  is¬ 
sues.  Must  bo  wiilinp  to  participate 
fully  in  all  editorial  functions,  and 
must  welcome  the  opportunity  for  na¬ 
tional  exposure  in  the  hiphest  quality 
newspjiper  in  a  siiocialize*!  publishinp 
fiebl.  Occasional  travel,  poo*!  frinpes. 
^eml  samples  of  writinp.  resume  and 
minimum  salary  re<iuirements  to:  Man¬ 
apinp  Editor.  National  Catholic  Re¬ 
porter.  P.O.  Box  281.  Kansas  City. 
Mo.  61141. 


REPORTER/EDITOR 
Appressive  reporter/editor  for  finan- 
cially-orienteil  mapazine  that  poes  to 
corporate  executives.  The  editor  is 
based  in  New  York,  so  the  person  we 
seek  must  be  able  to  direct  and  man- 
fipe  a  Chicapo  staff  and  have  the  po¬ 
tential  for  advancement.  Knowlerlpe  of 
production  is  helpful  but  not  essential. 
This  is  an  excellent  opportunity  for 
the  ripht  person.  Send  resume,  salary 
requirements,  and  recent  samples  to 
Box  1367,  E*litor  &  Publisher. 

A  SUBURBAN  MAGAZINE  in  Fair- 
field  County,  Connecticut,  needs  an 
investipntive  reporter  and  a  feature 
writer  to  work  on  a  freelance  basis. 
Send  resume  of  experience  and  sam- 
T>les  of  recent  writinp.  Box  1371. 
Etlitor  &  Publisher. 

WOMEN'S  DEPARTMENT  writer  for 
South  FIori<la  PM.  Some  ex?>erience 
heloful  but  not  mandatory.  Immediate. 
Write  Box  1311.  Editor  &  Publisher. 

GROWING  18.000  PM  in  pleasant  up¬ 
per  South  university  city  of  38.000  has 
openinp  for  seasone*!  reiiorter  t*)  beef 
UP  coverape  by  younp,  appressive  staff. 
Modern  offset  plant,  pood  workinp  con¬ 
ditions.  frinpes.  J-deproe,  desk  ability 
preferable.  Salary  open.  Box  1305,  Edi¬ 
tor  &  Publisher. 


VIRGINIA  DAILY  needs  number  one 
person  to  take  charpe  of  satellite  week¬ 
ly.  Box  1313,  Editor  &  Publisher. 

MEDICAL  WRITED/EDITOR 
Experienced  medical  writer/editor, 
knowletipe  of  audio  visual,  sales  train¬ 
inp  helpful,  for  established  medical 
I'uhlishinp  company.  Send  resume  and 
salary  requirements  to  Box  1385,  Ali¬ 
tor  &  Publisher. 

EDITORIAL  PAGE  EDITOR  can  help 
a  morninp  daily  set  the  pace  for  a 
burpeoninp  community.  This  35M 
newspai>er  likes  to  lead,  to  set  the 
example,  not  indulpe  in  mere  hind- 
sipht  commentary.  We  want  an  Editor 
wiilinp  to  step  on  toes,  not  just  to 
hear  them  crunch,  but  when  necess.Try 
for  the  public  pood.  We  *lon’t  want 
windmill  hunters,  yet  someone  wiilinp 
to  tilt  a  windmill  blockinp  the  road. 
We  are  modern  and  propressive  and 
because  we  believe  that  propress  is 
best  attained  in  an  orderly,  planne<l 
man,ner.  we  are  called  conservative  by 
some  (and  lil>eral  by  others).  Sure,  we 
want  editorials  on  the  L^N  and  Viet¬ 
nam,  hut  we  also  want  a  lead  local 
editorial  every  day.  If  you  have  some 
e*litoriaI  experience  and  this  sounds 
like  it  was  written  with  you  in  mind, 
contact  us  at  Box  1366,  E<litor  &  Pub¬ 
lisher.  Include  resume,  salary  reouire- 
ments  and  dates  when  we  could  in¬ 
vite  you  to  visit  our  Area  3  newspaper. 


AVIATION  WRITER 
Aviation  Daily.  Aerospace  Daily  needs 
experienced  reporter  to  cover  West 
Coast  Area,  based  in  Los  Anpeles. 
Call  Bob  Parrish,  (213)  273-8050. 

REPORTER/ PHOTOGRAPHER  noed- 
ecl  for  fast-prowinp,  twice-weekly  off¬ 
set  in  Colora*lo  mountains.  Must  have 
1  exj>erience  and  camera.  Glenwoo*!  Post, 
Box  550,  Glenwood  Sprinps,  Colo. 
81601.  (303)  945-8.515. 

WRITER/ EDITOR  with  2  to  3  years 
experience  and  depree.  who  loves  clear 
Enplish.  hates  tunnel  vision,  under¬ 
stands  University  environment,  appre¬ 
ciates  urban  life,  to  join  public  affairs 
stalT.  Please  send  resume,  clips  to:  Mr. 
Ernest  Molina.  Pratt  Institute,  Brook¬ 
lyn.  N.  Y.  11205. 

Equal  opportunity  employer, 

REPORTER  Gener.al  assiirnments  and 
features.  Familiarity  with  camera 
helpful  but  not  essential.  10.500  circu¬ 
lation  afternoon  daily  in  i>leasant  Zone 
7  town  of  12.000  pojiulation.  Send  re¬ 
sume.  references,  salary  re{iuirements. 
Box  1377,  E<litor  &  Publisher. 


WE  NEED  A  CURE 
Eastern  metro  has  lost  its  medical 
writer,  needs  a  skilled  and  experience*! 
replacement.  A  major  job  with  major 
rewards.  Box  1391,  E*litor  &  Publisher. 

.An  E<iual  0)>portunity  Employer. 


OXCE  IN  A  LIFE  TIME 
OPPORTUNITY 

T.\KE-rHAHGE  EDITOR  noeded  by 
appressive  New  Jersey  weekly  hopinp 
to  become  a  *lnily  in  the  near  future. 
.Ajiplicants  should  be  first  rate  writers 
who  can  e<lit.  write  pood  heads  and 
layout  papes  with  skill  and  imapina- 
lion.  Reply  with  comi)lete  confidence  to 
Ib.x  1290.  Editor  &  Publisher. 

RCVSTON'S  LARGEST  alternative  ur¬ 
ban  weekly  has  2  oj>8ninps: 
f  1 )  MANAGING  EDITOR.  Seasoned 
professional  with  at  least  3  yeais  ex¬ 
perience  on  urban  daily  or  weekly 
handlinp  all  aspects  of  e<litorial  man¬ 
apement — story  ideas  and  assipnments. 
copy  ed’tinp,  btMlp*’t  and  i>ersonnel 
manapement.  A  key  manapement  po- 
,  sition  for  one  seekinp  career  a*lvance- 
1  ment.  Experience*!  only  need  apply. 

I  State  salary  requirements. 

(2)  ARTS  EDITOR  experienced  in 
coverinp  the  arts  in  a  larpe  city  and 
in  haiullinp  writors/critics.  A  hiph 
I>r*ssure  .lob  with  many  a*lministra- 
tive  and  budpetinp  details. 

For  either  position  write  to  Publisher. 
The  BOSTON  PHOENIX.  1108  Boyl- 
ston  St.,  Boston,  Mass.  02215. 
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HKI.P  WANTKD 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PHRLIC  RELATIOISS 


HEI.P  WANTED 
SALES 


WANTED:  Si>orts  writer  in  territory 
3.  riease  send  complete  <letail»  about 
yourself.  Hox  IodI*.  E<liU>r  &  Publisher. 

PtVLITICAL  WHITER— Some  experi¬ 
ence  or  ba(kprroun<l  desirable.  Cover  1 

state,  local  campaigns;  legislature. 
Top  ofTset  daily  in  collepre  community.  I 
Send  resume,  clips  to  Hob  Enjrlund, 

Mankato  Free  Press.  Mankato,  Minn. 

ofiOOl.  j 

TOP  PRO  NEAVS  REPORTER 
Wanted:  Pro  who  can  diy:.  interview, 
write,  report  the  news.  Top  wajres  to  ■ 
professional  who  has  experience  (1  to  ' 
10  years),  wants  to  advance  and  make 
si^inlficant  contribution  to  quality 
newspaper  in  l>eautiful  ^rood-life,  j^ooil 

news  l>eat  Midwestern  city.  Send  re¬ 
sume  and  samples  of  jjoo<l  work  to 

Box  13S9,  Editor  &  Pulilisher.  | 

EXECrriVK  EniTOR  for  l:!.0nn  rir-  j 
culation  daily  newspaper.  Fltra  mo<l-  ' 
ern  comiiuteri7.e<l  ofTset  oix^ralion.  Sup-  ^ 
ervise  staff  of  12.  Must  l>e  orient(*«l  to 
local  news.  Excellent  workinjr  condi-  ' 
tionr*.  irrouj)  insurance.  retir<*ment  and 
opportunity  for  a<lvancement .  S<*nd 
resume  or  call  Pubbsher  Rav  RobIns«)n. 
Dadv  Chronicle.  1^25  Harln^r  Green, 
DiKaib.  111.  fioiir).  Ph:  fM."))  7:>r».i'<n. 

NEWS  nilTOR  Highly  news  C4»n- 
scious.  able  to  work  with  staff  and 
public.  Proven  desk  exi>erience.  Soli<l 
references.  Nee<b‘d  for  modern  oi)era- 
tion  heatline  for  metlium  sizetl  status. 
H  ehlv  tlesirable  communitv.  /one  1. 
Salary  oixm.  Box  Editor  &  Pub¬ 

lisher. 

SHIFT  RETORTER  to  nssst 
st>ci<'ty  eilitor  in  normal  st»c>ty  n<*ws. 
exrdore  social  issues  in  feature  news, 
and  work  in  news  department  as  neetl- 
ftl.  .‘<en<!  resume  to  Etlitor.  Blatle  Trib¬ 
une,  P.O.  Box  90.  Oceansitle.  ('alif. 
920r»l. 


r  REE  LAME 

WE  NEED  current,  documented  ac¬ 
counts  of  sensational  crime  stories  in 
your  area.  3,000  to  4,000  words.  Pay¬ 
ment  from  $100  to  $200.  Send  cjueries 
or  completed  manuscripts  to  Dominick 
A.  Merle,  Editor.  Glol>e  Communica¬ 
tions  Corp.,  1440  St.  Catherine  St. 
West,  Montreal  107,  Quebec. 


LAYOUT. PASTE-UP 

MErHAN’ICAL  LAYOUT  AFtTIST. 
experienced  in  producing  camera-ready 
newspaper  advertising  layouts  with 
cold-type  an<l  repro  mat  servic<*s.  Must 
be  capable  of  volume.  Call  Mr.  Signer 
f»13)  GS«?-Sr,0S:  or  write  913  S.  Flor¬ 
ida  Ave.,  Lakeland,  Fla.  33803. 


LIBRARIAISS 

JOTHtNALISM  LIBRARIAN  The 
ITnivers'ty  of  Missouri-Columbia.  an 
equal  opportunity  employer,  is  sc^kinsr 
an  exT>erienced  librarian  to  head  its 
.Journalism  Library.  MLS  from  an 
AL.A  accre<litfd  library  school  an<l 
knowlcil^e  of  the  communications  field 
requiiXMl.  A  se<T)n«l  masters  in  journal¬ 
ism  or  ;i  relateil  field  an<l  branch  li¬ 
brary  €*xperi<‘nce  on  the  university  level 
highly  desiralde.  Salary  ranjre  $9-12.000 
for  a  12-month  acaflemic  contract,  usual 
lx*nefits.  Available  January  1973.  Send 
resume  to  Assi.stant  to  the  Director  of 
Libraries.  Elmer  Ellis  Library.  ITni- 
versity  of  Missouri,  Columbia,  M(». 
0.V201. 


PRESSROOM 

PRK.<.==ROOM  I'TJREMAN  for  letter- 
press  oi4eration  switchinjr  in  future  to 
Metros.  Want  exp<*rienced  younger  per¬ 
son  to  take  over  ojx'rations  now.  Zone 
2.  Salary  $15,000  Resume  in  confidence 
to  Box  1400,  E<iitor  &  Publisher. 

PRESS  FOREMAN  for  small  shop  to 
run  4  unit  Goss  Community.  Goo<l  sal¬ 
ary  and  l»enefits.  I^ocated  in  northern 
New  Jersey.  Call  Miss  Felton,  collect: 
(201)  r.96-4222  or  write  Box  1250,  Edi¬ 
tor  &  Publisher. 
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FLOOR-LINOTYPE  comlK>  printer.  I 
Union  scale,  steady  work.  The  News,  I 
Powell  River,  B.C.  Phone:  48.')-42.'>r>.  j 

PRESSROOM  FOREMAN  —  I.ar^e  j 
weekly  ]>a|K*r  and  commercial  plant.  I 
ni^ht  shift,  40  pape  Goss  Urlwinite,  j 
color  exi»erience  necessary.  Good  l>ene-  | 
fits,  incentives,  pocxl  location  in  Pacific 
Northwest,  Zone  9.  Send  complete  re¬ 
sume.  Box  1284,  Editor  &  Publisher. 

EXPERIENCED  COTTRELI.  press¬ 
man  to  run  new  4  unit  IdA  in  new 
plant.  Excellent  opiK>rtunity  for 
prowth  with  establishes!  firm  in  sunny 
Florida.  Call  (813)  422-5012  and  ask 
for  Mr.  Hasty,  after  6  PM. 


PRODUCTION 

CAMERA — Larpe  weekly  newspaper 
and  commercial  plant,  nipht  shift, 
camera,  strippinp  and  color  cuttinp 
experience  necessary.  Good  location  in 
Pacific  Northwest,  Zone  9.  Send  re¬ 
sume.  Box  1281,  Editor  &  Publisher, 


COMBINATION  MAN.  Goss  Straipht-  ' 
line,  W0041  stereo.  Publish  fi  afternf>on 
and  Sun<lay  morninp.  35  hour  week, 
outstandinp  pension.  Scale  $205.  Box  i 
1361,  E<litor  &.  Publisher.  i 


PROMOTION 

(COORDINATOR, 
MATERIALS  DEVELOPMENT 
Chicapo  l>ase<l  national  nutrition  e<lu- 
cation  orpanization.  Prefer  Masters 
<lepree  with  stronp  nutritional  back- 
pround,  i»roven  exi>erience  in  e<luca- 
tional  and  editorial  skills,  administra¬ 
tive  ability.  prai)hic  arts  an<l  creative 
audio-visual  field.  .Some  travel.  Full 
frinpe  l)enefits,  salary  com|)etitive. 
Sent!  resume  to: 

Executive  Assistant 
National  Dairy  Council 
111  North  Canal  Street 
Chicapo,  Illinois  60606. 


PUni.lC  RELATIONS 

PUBLIC 

RELATIONS 

WRITER 

PHARMACEUTICALS 

Imme4liate  openinp  in  PR  depart¬ 
ment  for  a  creative,  versatile  an<l  pro- 
<lu<*tive  indivi<lual  interest4*4l  and  ex- 
perienccxl  in  PR  work  in  the  ethical 
<lrup  or  m«*dical  fiehl.  Duties  will  in¬ 
clude  various  publicity  activities  an<l 
promotion  of  company  pnKlucts  and 
services. 

‘  While  e<lurationnl  refiuirem<*nts  are 
,  flexible,  the  in<lividual  must  pf>ssess  the 
*  ability  to  communicate  and  <leal  efTec- 
I  tively  at  all  levels. 

'  Excellent  OT>portunity  to  join  the 
corr>orate  staff  of  a  leader  in  the  phar- 
i  maceutical  fiebl. 

ORTHO  is  located  in  central  New 
Jersey  and  offers  a  comi>etitive  start- 
inp  salary  and  excellent  frinpe  l)ene- 
fits.  Qualifie<l  applicants  should  for- 
wanl  resume  complete  with  salary  his¬ 
tory  and  requirements  to:  R.  T. 
Moran,  Su|wrvisor,  Employments. 

ORTHO 

Pharmaceutical  Corp. 

(A  Johnson  &  Johnson  Co.) 

Route  202, 

Raritan,  N.J.  08869 

1  An  e<iu;il  opportunity  employer,  M/I’ 


NEWS  WRITER  for  3,r>()0-stu<lent 
state  collepe  in  me<liuni  size  city  near 
larpe  metro  area  in  Carolinas.  Writinp 
backpround  necessiiry,  makeup  experi¬ 
ence  desirable.  Resume,  salary  retjuire- 
ments.  Box  1348,  Eilitor  &  Publisher. 


FLORIDA’S  ALCOHOLISM  PRO¬ 
GRAM  neetls  Editor  for  expan<linp 
Public  Eilucation  department.  Requires 
depree  with  major  in  Journalism  or 
Enplish,  i)lus  three  years  exi>erience. 
Startinp  salary  $9,166.  Interviewinp 
applicants  now  for  imme<liate  o|>eninp. 
Citnlact  Don  Thieme,  P.  O.  Box  1147. 
Avon  Park.  Ma.  33825.  Ph :  (813) 

453-3151.  Equal  opportunity  employer. 


SYNDICATE  SALESMAN  wanteil  by 
I  major  newspaper  interest.  Write  or 
I  phone  L.  M.  Boyd,  Foil  W’orth  (Texas) 

I  Star  Telepram. 

MANUFACTURERS  REPRESENTA- 
j  TIVE  WANTED.  Well  known  manu- 
i  fatturer  of  jirintinp  e<iuipment,  lue- 
viously  only  s<*llinp  throuph  it’s  own 
;  cmiployee  saU‘sm«*n,  is  seekinp  manu¬ 
facturers  representatives  in  various 
sectiitns  of  the  U.S.A.  We  re<iuire  an 
experienceil  praphic  arts  peneralist 
with  <‘mph:«sis  in  tyiteseltinp.  We  olfer 
field  teehnieal  baek-u|>.  servicemen, 
service  contracts,  advertisinp  an<!  an 
<x{uitable  commission  st nicture.  Reply 
to  |{(»x  1402,  Editor  &  Publisher. 


EDITORIAL 

POLICE  REPORTER,  feature  writer, 
some  desk  e\|>erience,  17  years  e\i>eri- 
ence,  BA-Journalism.  44,  seeks  to  re¬ 
locate  with  wife  and  2  children  from 
Zone  2  to  San  Francisco  area.  Resume 
upon  re<iuest.  Box  1302,  Eklitor  &  Pub¬ 
lisher. 

NO-NONSENSE  PRO  with  major  met¬ 
ros  wants  to  move  family  back  north, 
seeks  permanent  spot  thereabouts.  Re- 
si>ecte<i  for  soli^l  news  results,  intelH- 
pent  humor,  sensitive  feature,  np-e<L 
column  work,  ability  to  pinch-h't  di- 
re<linp  staff.  Wants  column,  feature 
or  e<litorial  pape  siK>t.  Interim  cityswle 
or  arts  okay.  Editor,  op-ed  post  with 
smaller  pai>or  possible.  Mo^lerate-lib- 
eral,  human  interest,  humor  to  match. 
Now  writinp  indei»en<lently  in  south. 
Reply  in  detail  please,  will  answer  all. 
Box  1357,  Editor  &  Publisher. 

WE  HAVE  THE  TALENT 

Journalism  job  clenrinphouse  lists 
more  than  100  skilled  newsmen  and 
women,  all  departments,  I,,et  us  help 
you  fill  your  staff  vacancy  quickly, 
satisfactorily.  Journalism  Talent  Bank, 
P.O.  Box  78S,  Bremerton,  Wash. 
98310.  (304)  373-4777. 

PHOTOJOURNALLST  Collepe  prad 
with  honors,  military  and  Hollywoo4l 
film  exi»erience.  27,  marri<'<l  with  ehikl, 
will  reb>eate.  Grep  Lewis,  4817  Cleon 
Ave..  N(»rth  HollywfKMl,  Calif.  91601. 
Ph:  (213)  9S0-2292. 

YOUNG  PRO,  city  e<Iitor-news  editor 
of  14,000  daily,  wants  to  do  more  than 
fill  up  spare.  Seeks  desk  or  challenp- 
inp  reportinp  job  on  news-hunpry,  ap- 
pressive  pai>er.  Experionreil  all  I)e.'its, 
rural  bureau,  wire,  metro  copy  desks. 
Sinple.  28,  will  relocate.  ’68  J-prnd, 
St..  Downers  Grove.  III.  60515  or  call  handle  camera.  Box  1372,  E<litor  & 
( 3,12  )  969-6928. _ Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  Identification 


ADMUSISTRATIVE 

ADVERTISING  MANAGER  Success¬ 
ful  linape  pro<lucer,  12  years  experi¬ 
ence.  Stronp  promotion  skills.  Sales 
leadership  ability  in  all  departments. 
Excellent  references.  Box  1375,  E<litor 
&  Publisher. 

i  GENERAL  MANAGEMENT  or  stalf 
'  position.  Broad  «laily  newspai»er  back- 
proun<l.  Pr<Mluction,  purchasinp  and  wli- 
t<irial  manapement  ex|M‘rience.  Systems 
approach.  (5)nversions.  B4»x  I  101,  Edi¬ 
tor  &  Publisher. 


CIRCULATION 

DISTRICT  MANAGER  11  yrars  MES 
exi>erience,  Country  and  metro.  1st  or 
2nd  si>ot  in  circulation  with  an  appres- 
sive  paper.  Box  1362,  Eilitor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER  desires  to 
reIo<‘ate  any  stab*  12  years  California 
experience  all  phases  circulation  in 
daily  and  controlliHl  weekly  fiebl.  Box 
1384,  Hklitor  &  Publisher. 


DISPLAY  ADVERTISING 

COLLEGE  GRADUATE.  printinK.  ad- 
vertisinp  manaper  of  propressive  we<*k- 
ly,  desires  similar  work  with  small  city 
offset  daily.  Areas  4-5.  Box  1310,  Editor 
&  Publisher. 

FIItST  OFFENDER.  Ex-Con.  50  years 
old,  retiml  Marine  Master  Serpeant. 
20  y«‘ars  exi)er!<*nce  as  ad  salesman. 
a<l  dirci-lor  an^l  peneral  manaper  of  13 
we»*klies.  Plenty  of  kntiwhow  in  pro¬ 
motion  and  layrmt.  Familiar  with  all 
phases  of  photo  offset.  Could  l>e  your 
peneral  manaper.  Willinp  to  start 
fresh  to  prove  myself.  Excellent  n  fer- 
<  m  es  furnisheii  with  resumi*.  Nee*!  job 
to  sup|>orl  wife  and  3  younp  sons. 
Prefer  northern  Illinois.  Wiseonsin. 
Minnesobi  or  Michipan  hut  will  consider 
any  idfer.  Wrib*  t4>  K.  111.  5427  Main 


I - 

Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

TOP  PRO  REPORTER— 15  years  of 
news  reporting  experience.  Sharp  in¬ 
vestigative  reporter  seeks  permanent 
position  with  Zone  2  major  daily.  Box 
1262,  Editor  &  Publisher. 

EDITORIAL  PAGE  EDITOR  or  other 
top  editorial  position  sought  by  Pul¬ 
itzer  Prize  nominee  and  former  na¬ 
tional  and  foreign  correspondent  for 
major  prestige  daily.  Box  1292,  Editor 
&  Publisher. 

WIRE.  COPY  EDITOR— 11  years, 
seeks  New  York  suburbs  or  Connecti¬ 
cut  slot.  Box  1321,  Editor  &  Publisher. 


EXPERIENCED  REPORTED— feature 
writer— cartoonist  with  large  metro 
daily  and  wire  service  background 
seeks  rewarding  news  position.  SDX 
member,  apprenticed  on  smaller  dailies. 
Family  man,  bilingual,  will  relocate  in  I 
smaller  community.  Box  1349,  Editor  i 
&  Publisher. 

DYNAMIC  WOMEN'S  EDITOR  seeks  ! 
management  that  wants  women’s  fam-  1 
ily  or  lifestyle  section  in  step  with  the 
times  or  wants  to  make  a  good  section 
even  better.  You’ll  get  solid  adminis¬ 
tration  and  staff  management  experi¬ 
ence  plus  the  very  l>est  results.  Also 
tops  in  makeup  and  would  consider 
makeup  post  on  progressive  metro.  Tell 
and  show  what’s  being  produced  now 
and  what  you’d  like  to  have  and  I’ll 
exchange  ideas  and  samples.  Box  1358. 
Editor  &  Publisher. 

HONORS  J-GRAD,  26.  Michigan  State, 
seeks  Midwest  reporting,  copy  desk  job. 
Box  1342,  Eclitor  &  Publisher. 

PUBLICITY  MAN— 10  YEARS  PR; 
1.5  YEARS  NEW.SPAPER.  BOX  1352, 
EDITOR  &  PUBLISHER. 

DO  YOU  REALLY  CARE? 

Top  professionals  mean  top  revenue, 
top  coverage,  top  community  respect. 
Don’t  short  change  yourself,  subscrib¬ 
ers.  advertisers  with  inexpensive 
would  he’s,  has  beens.  National  prize 
winning  community  service  editor- 
general  manager.  Directing  group 
weekly,  combined  printing  plant. 
Former  J-professor,  daily  c<litor.  33. 
Service  club  president.  Available  to 
right  publisher.  Call  David  L.  Jaehnig. 
(616)  8.39-4315,  or  8.39-2168.  Or  write 
518  Union  St..  Lake  City,  Mich.  49651. 

NEIWS  EDITOR  on  suburban  twice- 
weekly  tabloid  seeks  similar  position  in 
Boston  area.  Box  1233,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER/BDITOR  seeks  po¬ 
sition  on  Pennsylvania  paper.  Experi¬ 
enced.  Box  1350,  Editor  &  Publisher. 

VETERAN  REPORTER  will  relocate 
for  investigative  position  on  medium 
daily  or  city  editorship  on  small  daily. 
Experienced  investigative.  Experience 
includes  freelancing  for  major  papers. 
Box  1346,  Editor  &  Publisher. 

ZONE  5  NEWSMAN  seeks  investiga¬ 
tive  spot.  Being  forced  out  liec.ause  his 
stories  catch  big  ones.  Write  Box 
1368,  Editor  &  Publisher. 

ATTENTION 
NEWSPAPHnt  GROUP 
Aw.ard  winning  newsman — 16  years 
experience,  10  in  n.ntion’s  capital  — 
would  like  to  establish  an  outstanding 
Washington  bureau  for  your  newspa¬ 
pers.  Top  references.  Box  1387,  E<litor 
&  Publisher. 

REPORTER-EDITOR,  .39.  seeks  offers 
in  $16,000  range  after  press  aide  job 
for  losing  candidate,  14  years  daily 
experience.  Harry  Murphy,  2394 
Whites  Mill  Ln.,  Decatur,  Ga.  30032. 

SPORTS  DESKMAN  Can  do  any  op¬ 
eration  in  the  sports  department.  Ex¬ 
perienced.  Box  1355,  Editor  &  Pub¬ 
lisher. 

DETROIT  AREA  weekly  newspaper  or 
magazine  writing  or  editing  position 
sought  by  State  woman  J-grad  with  9 
years  journalism  exi>erience.  Box  1398, 
Editor  &  Publisher, 


EDITORIAL 

REPORTEIR-PHOTOGRAPHER,  24, 
single*  2  years  experience  in  features, 
general  reporting,  seeks  position  with 
room  to  grow.  First  place  feature 
award  from  N.C.  Press  Association. 
BA,  Latin  and  French,  cum  laude. 
Prefer  Zone  3.  Box  1390,  Editor  & 
Publisher. 

WASHINGTON  CORRESPONDENT, 
fellowship  winner,  especially  skilled 
in  presidential  and  statewide  voter 
opinion  polls.  Two  years  congressional 
coverage.  Prefer  Washington  area,  will 
consider  good  offer  elsewhere.  Box 
1395,  E<litor  &  Publisher. 

READY  TO  MOVE  Editor,  41,  seeks 
change  from  dead-end.  Did  the  job  - 
from  906  circulation  to  11,827  in  6  1 
years.  Market  now  saturated,  so  no 
t>lace  to  go  here.  Versatile,  working 
knowledge  in  all  phases,  departments, 
in  hot,  cold  type.  Strong  on  e<litorials, 
daily  column,  copy  e<liting.  No  brag, 
just  fact.  Top  references  including 
present  tmblisher.  Box  1396,  Editor  & 
Publisher. 


MISCELLA^EOUS 


MISCELLAJSEOVS 


FREELAyCE 

SEEKING  CHALLENGING  POSITION 
which  requires  knowledge  of  English  ; 
language  and  skill  in  writing.  Have  ( 
taught  high  school  grammar  and  litera-  1 
ture  for  n  years,  and  sports  eclitor  for 
local  newspaper  for  3  years.  H.'ive  sub-  ! 
mitted  volumes  of  poetry  and  short 
stories  for  publication.  All  experience 
directed  toward  career  in  writing.  Am 
interested  in  hearing  from  advertising 
agencies,  publishing  houses,  technical  ^ 
writing  opportunities.  Free  to  travel: 
salary  open.  Box  1304.  E<litor  &  Pub¬ 
lisher. 

REGULARLY  EMPLOYED  award¬ 
winning  magazine-newspaper  reporter 
seeks  sparetime  assignments  South 
Florida.  Experienced  all  l>eats.  Box 
1399,  Editor  &  Publisher. 

PHOTOGRAPHY 

PHOTOGRAPHER  —  News,  features, 
fashion,  color,  16  years  exi>erience  on 
big  city  papers.  Seek  position  on  small 
town  or  small  city  paper  in  Southeast. 
Box  1280,  Editor  &  Publisher. 

ENERGETIC  YOUNG  (25)  editor  ~ 
graphics  oriented  of  small  Midwest 
weekly  (2.2M)  seeks  creative  photo 
position.  Solid  grounding  in  news. 
siv)rts.  features,  color.  Magna  BS  in 
Journalism :  veteran.  Will  relocate 

anywhere.  Box  1380,  Editor  &  Pub¬ 
lisher. 

PHOTO  POSITION  in  the  Midwest 
>)ut  would  consider  other  areas.  BS 
degree  in  photography.  2U,  years  ex- 
T>erience.  Frank  Gale,  21  lA  Gray  Dr., 
Carbondale.  III.  Ph:  (618)  549-8980. 

^RESSfWOjir 

LETTERPRESS  FOREMAN— 10  years. 
Medium  size<l  daily.  Previous  experi¬ 
ence  as  erector  and  maintenance  man. 
Will  relocate  within  U.S.A.  Box  1307, 
Editor  &  Publisher. 


PRODUCTIOy 

PRODUCTION  CONSULTANT 
Composing  room  specialist.  ITU  con¬ 
tracts,  computers,  offset,  hot,  cold 
type,  makeup,  photo  comp,  strip  type. 
20  years  supervisory  experience  metro¬ 
politan  daily.  Per  diem  or  short  term. 
.All  replies  answered.  Steve  Nicholson, 
Box  1347,  E<litor  &  Publisher, 

PRODUCTION  MANAGER  —  Experi¬ 
enced  all  areas:  heavy  composition, 
photocomp-hot  type  an(l  new  technol¬ 
ogy.  Strong  on  problem  analysis  and 
systems.  Proven  cost  record.  Resume 
,  and  references.  Box  1379,  Editor  & 
j  Publisher. 

14  YEARS  photocomp.  Photon  main¬ 
tenance  and  operate.  Resume  avail- 
i  able.  Box  1386«  £klitor  &  Publisher. 


BRIGHT 

CAPABLE 

EXPERIENCED 

former 

Newark  Evening  News 

employees  available 

for  immediate  or  deferred  placement  through 
the  Evening  News  Employment  Bureau. 


EDITORIAL 

Asst.  City  Editor 
Asst.  Managing  Editor 
Asst.  News  Editor 
Asst.  Sports  Editor 
Copy  Editor 
Copy  and  Layout 
Court  Reporter 
Desk  Mon 
Editorial  Writers 
Educational  Reporter 
Financial  Editor 
Librarians 
Makeup  men 
News  Editor 
Photographers 
Real  Estate  Editor 
Reporters— Suburban 
State  Political  Reporter 

CIRCULATION 

Circulation  Managers 
District  Supervisors 
(FT  &  PT) 

Operations  Manager 
Single  Copy  Soles 
Manager 


ADVERTISING 

Advertising  Salesmen 
Artists 

Classified  Ad  Checkers 
Classified  Ad  Takers 
Credit  Analyst 
National  Sales  Manager 
Retail  Sales  Manager 


GENERAL 

Accounts  Payable  Clerk 

Cashier 

Clerk-typists 

Data  Processing  Clerk 

NCR  395  Operator 

Secretaries 

Telephone  Operators 


PRODUCTION 

Assistant  Production 
Manager 

Dispatch  Manager 


Zone  Circulation  Managers  Layout  and  makeup  people 

for  information  please  call 
Mrs.  Henderson 
(201)  877-5010 

The  Evening  News 
Employment  Bureau 

Newark,  New  Jersey 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Erosion  of  confidence 


The  $500,000  grant  from  the  Poynter 
Fund  (Ei&P  Sept.  9,  page  9)  to  Indiana 
University  for  a  five-year  pilot  project 
aimed  at  bridging  the  credibility  gap  be¬ 
tween  the  citizenry  and  the  institutions  of 
American  democracy  is  certainly  a  giant 
step  in  the  right  direction. 

Nelson  Poynter,  chairman  of  the  board 
of  the  St.  Petersburg  (Fla.)  Times  and 
president  of  Congressional  Quarterly,  who 
made  the  grant  said: 

“In  the  years  since  World  War  II  the 
people  have  lost  faith  in  the  ability  of 
their  institutions  to  respond  effectively  to 
current  problems  and  to  move  forward  on 
all  fronts — social,  economic  and  political. 

“They  have  lost  confidence  in  the  credi¬ 
bility  of  their  leaders  and  virtually  all  of 
our  institutions — the  church,  the  schools, 
banking  and  commerce,  government,  and 
communications  media. 

“This  vast  erosion  in  public  confidence 
must  be  reversed  and  our  educational  in¬ 
stitutions  can  play  a  vital  role  in  making 
our  governments  and  the  media  more 
credible  through  better  understanding.” 

Many  people  have  noted  this  loss  of 
confidence  but  Mr.  Poynter  has  put  his 
money  where  his  mouth  is  in  an  attempt 
to  do  something  about  it. 

Another  giant  step  would  be  for  the 
business  community  to  follow  the  sugges¬ 
tion  made  in  the  current  issue  of  Fortune 
magazine  that  “business  should  do  a  bet¬ 
ter  job  of  explaining  itself.”  Note  that 
Mr.  Poynter  included  “banking  and  com¬ 
merce”  as  places  where  the  people  have 
lost  confidence. 

Max  Ways,  an  editor  of  Fortune,  writes 
that  the  U.S.  business  community  is  “des¬ 
perately  worried  about  its  reputation,  so 
anxious  that  it  tends  to  shrink  back  into 
its  shell,  like  the  snails. 

“Such  timorous  occlusion  can’t  be  the 
right  business  response  to  calumny,”  says 
Mr.  Ways.  “Nor  would  the  reputation  of 
business  be  brightened  by  a  new  outburst 
of  aggressive  boasting,  a  tactic  tried  all 
too  thoroughly  in  the  past.  Nor  does  it  do 
much  good  to  blame  ‘the  intellectuals.’  The 
root  of  the  difficulty  lies  deeper. 

“For  decades  business  has  been  un¬ 
derestimating  the  gravity  and  the  nature 
of  its  public-relations  problem.  The  truth 
is  that  there  has  never  been  a  wide  and 
solid  understanding  of  the  business  sys¬ 
tem.  As  it  becomes  more  complex,  as  it 
gets  more  deeply  involved  in  such  ques¬ 
tions  as  the  tax  structure  or  environmen¬ 
tal  protection,  the  public’s  inadequate  un¬ 
derstanding  of  business  will  cause  more 
and  more  trouble.  The  defect  lies  more  in 
the  quality  than  in  the  quantity  of  the 
corjiorate  messages.  Despite  torrents  of 
advertisements,  press  releases,  and  inter¬ 
nal  corporate  communications,  misunder¬ 
standing  and  ignorance  of  the  business 
scene  remain  widespread. 

“The  public  needs  to  know  more  than  it 
does  about  business — about  its  products, 
its  processes,  its  performance,  its  profits, 
its  motivations,  its  internal  relations,  and 
the  ways  all  these  are  changing.  From 
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this  premise  a  basic  strategy  of  public 
relations  emerges:  business  should  do  a 
better  job  of  explaining  itself.  Until  it 
does,  it  will  not  be  able  to  defend  itself, 
much  less  to  counterattack  its  critics.  A 
strategy  of  explanation  would,  influence 
the  handling  of  many  day-to-day  matters 
— the  way  ads  are  conceived,  the  way  pe¬ 
riodic  corporate  reports  are  written,  the 
wav  queries  from  the  press  are  han¬ 
dled  ..  . 

“Current  anti-business  sentiment  is  no 
summer  squall,  no  mere  election-year  flap, 
no  recession-born  disenchantment,  no 
transient  hostility  stirred  up  by  a  few 
malcontents  .  .  .” 

Mr.  Ways  points  out  that  much  of  the 
ill-repute  of  business  arises  from  a  discre¬ 
pancy  between  w'hat  has  actually  been 
happening  in  business  and  what  the  pub¬ 
lic  thinks  has  been  happening:  For  ex¬ 
ample,  the  size  of  profits. 

“Today  the  typical  critic  of  the  business 
system  does  not  accept  the  responsibility 
for  saying  what  he  would  like  in  its  stead. 
His  habit  is  to  denounce  some  specific 
shortcoming  or  injustice,  implying  that 
this  is  what  one  would  expect  from  a 
system  that  is  basically  sick  or  outmoded. 
Proposed  reforms  are  not  seriously 
worked  out  in  terms  of  how  they  would 
affect  the  system  as  a  whole. 

“This  kind  of  criticism  relieves  the  com¬ 
municators  of  a  very  difficult  task,  that  of 
understanding  and  explaining  an  economic 
system  that  is  far  from  self-evident  in  its 
complex  w'orkings.  The  discussion  assumes 
that  everyone  knows  how  profits  are  set, 
how'  wages  relate  to  profits,  how  a  busi¬ 
nessman  thinks,  works,  acts,  and  lives. 
But  this  assumption  happens  to  be  un¬ 
true. 

“What  little  the  American  public  knows 
about  business  is  some  fifty  to  seventy-five 
yeas  out  of  date.  The  public  image  of  the 
big  businessman  is  about  where  Theodore 
Dreiser,  Upton  Sinclair,  and  the  cartoon¬ 
ists  of  fifty  years  ago  left  him.” 

Mere  image  polishing  won’t  work,  Mr. 
Ways  says.  What  is  needed  is  more  posi¬ 
tive  business  leadership  and  more  and  bet¬ 
ter  explanation  of  what  business  is  and 
how  it  woiks. 

A  later  report  from  Arthur  Miller,  a 
political  scientist  at  Ohio  State,  states 


that  the  American  people’s  trust  in  their 
government  dropped  nearly  20%  from 
1964  to  1970:  20%  of  those  polled  in  1934 
distrusted  the  government  and  39%  in 
1970. 

Cynicism  and  lack  of  confidence  is  ram¬ 
pant  in  all  areas,  as  Mr.  Poynter  stated. 

• 

Hicks  declines 
financial  aid 

Tennessee  editor  Dan  Hicks  Ji‘.,  whose 
weekly  newspaper  office  was  destroyed  by 
an  arsonist  August  23  (E&P  September 
2)  is  trying  to  cut  off  the  flow  of  financial 
donations  he’s  been  receiving  as  the  result 
of  national  attention  his  situation  was 
given. 

Hicks,  w'ho  has  been  cited  for  his  at¬ 
tacks  on  local  corruption,  told  E&P  his 
estimate  of  the  loss  incurred  when  fire 
destroyed  the  office  of  his  Monroe  County 
Democrat  at  Madisonville  have  been  re¬ 
vised  downward. 

The  original  estimate  of  uninsured  loss 
was  $25,000.  Hicks  said  the  figure  is 
nearer  $11,000  of  which  $3,000  was  his 
personal  loss  and  $8,000  was  the  new’spa- 
per’s.  The  building  itself,  which  the  news¬ 
paper  was  renting,  was  insured.  Hicks 
has  three  partners  in  the  paper:  John 
M.  Jones,  president  of  the  Greenville 
(Tenn.)  Sun;  Don  McKay,  associate  pub¬ 
lisher,  Oak  Ridge  (Tenn.)  Oak  Ridgcr; 
and  Robert  D.  Sykes,  publisher,  Athens 
(Tenn.)  Post-.\thcnian. 

Hicks  said  he  had  upwards  of  200  dona¬ 
tions  ranging  from  $1  up  to  $25.  Many 
came  as  the  result  of  an  appeal  for  dona¬ 
tions  for  Hicks  by  Jack  Anderson  in  his 
September  8  United  Features  column. 

There  was  also  a  move  by  the  Chicago 
Journalism  Rcvictv  to  establish  a  fund  on 
Hicks’  behalf. 

Hicks  said  ho  has  no  need  for  the  mon¬ 
ey  “now  that  we’re  back  in  business,”  and 
at  Anderson’s  suggestion  he  is  planning  to 
establish  a  journalism  scholarship  in  in¬ 
vestigative  reporting  with  the  funds  re¬ 
ceived. 

.4fter  the  .\ugust  23  fire  the  newspaper 
office  was  moved  to  an  all-steel  structure 
in  another  part  of  town.  Hicks  said  the 
owner’s  insurance  was  cancelled  immedi¬ 
ately. 

Hicks,  who  was  the  town’s  police  com¬ 
missioner  as  well  as  its  only  newspaper 
publisher,  was  defeated  in  his  bid  for 
reelection  to  that  post  September  5.  He 
polled  the  lowest  number  of  votes  of  all 
candidates,  377. 


Doubly  Important: 


Two  great 
names  combined 
into  one  greater 
newspaper  in 
Washington,  D.C. 
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from  the  leader  in  1.  the  autoreader'  1200 

Its  purpose;  to  smoothly  handle  the  pre-deadline  peak  loads 
in  composing  rooms  of  most  medium  and  large  newspapers  - 
and  to  drive  their  typesetting  computers  at  maximum 
production:  Its  performance:  an  impressive  text  copy 
throughput  capability  of  1200  words  per  minute  (guaranteed)  - 
and/or  classified  throughput  of  750  ads  per  hour.  Impressive 
too;  the  cost  is  even  lower  than  before  —  in  spite  of  the  fact 
that  the  new  1200  provides  at  least  a  50%  improvement  in 
useful  throughput  compared  to  the  original  Autoreader,  until 
now  the  performance  leader  of  the  industry. 

2.  the  autoreader'  700 

Its  purpose:  to  provide  a  lower  cost  alternative  for  smaller 
newspapers  and  commercial  printers  who  want  to  realize 
the  significant  economic  and  operational  benefits  of  automated 
composition  input.  Its  performance:  equal  to  that  of  the 
original  Autoreader,  proven  in  more  than  60  working 
installations  in  newspapers  and  commercial  printers  — 
converting  edited  original  copy  to  computerized  typesetting 
input  at  700  words  per  minute  and/or  500  classified  ads 
per  hour. 

Write  or  call  right  away  for  comparative  costs  and  information. 
Let  ECRM  help  you  join  the  quiet  revolution.  Our  services 
and  support  will  impress  you  as  much  as  our  hardware. 


OCR  systems: 

two  new 
models  to 
choose  from! 


$10,000 

reward 

for  information 
leading  to 
a  cleaner  America 


Prizes  totaling  $10,000  will  be 
awarded  to  men  and  women  on  U.S. 
newspapers  in  the  ninth  Edward  J.  Mee- 
man  Conservation  Awards  sponsored  by 
The  Scripps-Howard  Foundation.  One 
first  prize  of  $2500  will  be  awarded.  The 
remaining  $7500  will  be  distributed  at 
the  discretion  of  the  judges. 


Entries  can  be  articles,  editorials, 
photo  essays,  cartoons,  literally  any  effort 
actually  published  in  a  newspaper  on  the 
subject  of  the  environment  and  the  forces 
that  affect  it.  This  could  include  pollu¬ 
tion  control,  technological  developments, 
overpopulation  and  recycling.  It  could 
also  include  the  conservation  of  soil,  for¬ 
ests,  vegetation,  wildlife,  open  space  and 
scenery. 


In  submitting  material,  contestants  are 
not  required  to  enter  work  in  a  specific 
category. 

Entry  deadline  is  February  15,  1973. 
To  enter,  send  a  nominating  letter  and 
examples  of  work  published  in  a  news¬ 
paper  during  1972  to  Meeman  Awards 
at  this  address. 


Scripps-Howard 

Foundation 


200  Park  Avenue,  New  York,  N.Y.  10017 


